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gv‡K©wUs wefv‡Mi mswÿß BwZnvm 

 

eZ©gvb mgqUv cwieZ©‡bi, weeZ©‡bi Òe`‡j hvI e`‡j `vI|Ó c„w_ewUv †hb c~‡e©i Zzjbvq A‡bK †ewk RwUj n‡q hv‡”Q| 

gvbyl¸‡jvI cÖwZwbqZ cwieZ©b Avi bZzb‡Z¡i w`‡K †`․ov‡”Q| Gi †kl K_vq? µgea©gvb wek¦vqb, cÖhyw³MZ Dbœqb Ges 

gy³evRvi e¨e¯’vcbvi cÖfv‡e wek¦ AvR µgavegvb I cÖwZwbqZ cwieZ©bkxj| D™¢~Z bZzb wek¦ e¨e¯’vq e¨emvq RMZ‡K 

cÖwZwbqZ m¤§yLxb n‡Z n‡”Q wewea P¨v‡j‡Äi, hw`I GB cwieZ©b my‡hvM G‡b w`‡”Q bZzb m¤¢vebviI| djkÖæwZ‡Z 

evRviRZKiY †µZv‡Kw›`ªK| evRviRvZKiY e¨e¯’vcK‡K cÖwZwbqZ bZzb bZzb wecYb D‡Ïk¨, †K․kj Ges cÖ‡qvM c×wZ 

Dbœq‡b g‡bvwb‡ek Ki‡Z n‡”Q| bZzb evRv‡i cÖ‡ek, evRvi we¯Í…wZ Giƒc cÖwZwU †ÿ‡Î cÖwZôvb¸‡jv‡K cÖwZw`b cwieZ©b Ki‡Z 

n‡”Q evRviRvZKiY iY‡K․k‡ji|  

‡h evRviRvZKi‡Yi hvÎv ïiæ n‡qwQj ïaygvÎ ÔcY¨ gZvev`‡KÕ wN‡i mg‡qi cÖ‡qvR‡b AvR evRviRvZKiY Kvh©µg AvewZ©Z 

n‡”Q Ô‡µZv‡Kw› ª̀K gZev`‡KÕ wN‡i| wØZxq wek¦hy× DËi mvgvwRK I A_©‣bwZK cwieZ©b Ges †µZvi cQ‡›`i cwieZ©bB 

evRviRvZKiY gZev` µgweKv‡ki g~j PvjK| wek¦vq‡bi wbf©ikxjZv †gvKvwejvi wbwg‡Ë, e¨emvq msMVbmg~n Ô‡µZv‡Kw›`ªKÕ 

iƒccwiMÖn Ki‡Q| †µZv f¨vjy m„wó I †µZv mš‘wó AR©b Kiv evRviRvZKi‡Yi g~j gš¿| 

evRviRvZKi‡Yi ¸iæZ¡ AvR e¨emvq RMZ‡K AwZµg K‡i m¤cÖmvwiZ n‡q‡Q miKvwi Kvh©µ‡gI, Contry Branding GKwU 

Ab¨Zg RjšÍ D`vniY| evRviRvZKiY wkÿv Abyiƒcfv‡e AvR Avi ïaygvÎ e¨emvq wkÿv_©xi gv‡S mxgve× bq| ey‡qU GgbwK 

†gwW‡Kj K‡jR¸‡jv‡Z gv‡K©wUs cov‡bv n‡”Q| 

ivRkvnx K‡jR‡K †K› ª̀ K‡i evsjv‡`‡ki DËivÂ‡j evwYR¨ wkÿvi AMÖhvÎv ïiæ, GiB avivevwnKZvq 17.09.2012 

wkÿvgš¿Yvj‡qi AbygwZµ‡g Pvi eQi †gqvw` gv‡K©wUs wel‡q weweG Abvm© Ges GgweG (gv÷vm©) †Kvm© Pvjy Kiv nq| m¤§vbxq 

cÖ‡dmi W. Avjx †iRv gyn¤§` Avãyj gwR`, Aa¨ÿ, iRvkvnx K‡jR, ivRkvnx Ges cÖ‡dmi gnvt nweeyi ingvb, Dcva¨ÿ, 

ivRkvnx K‡jR, ivRkvnx G‡ÿ‡Î MwZkxj f~wgKv cvjb K‡ib| eZ©gv‡b PviRb wkÿ‡Ki mvnv‡h¨ gv‡K©wUs wefvM GKv‡WwgK 

Ges wefvMxq Kvh©µg `ÿZvi mv‡_ m¤úv`b Ki‡Q| wefv‡Mi GKv‡WwgK Kvh©µg `ÿZvi mv‡_ we‡klfv‡e m¤úv`‡b wb‡qvwRZ 

i‡q‡Qb W. wecøe Kzgvi gRyg`vi, mn‡hvMx Aa¨vcK, wefvMxq cÖavb (gv‡K©wUs wefvM) Zuvi MwZkxj †bZ…‡Z¡ I wkÿK‡`i 

mn‡hvwMZvq gv‡K©wUs wefvM GKwesk kZvwãi P¨v‡jÄ †gvKv‡ejvq `ÿ I †hvM¨ Kg©V MÖ¨vRy‡qU •Zwii j‡ÿ¨ e¨emvq 

cÖkvmbwelqK wewfbœ †Kv‡m© wkÿv`v‡bi gva¨‡g GwM‡q hv‡”Q AwZ `ªæZ|  
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wefv‡Mi wkÿKgÛjxi cwiwPwZ 

bvg c`ex 

W. wecøe Kzgvi gRyg`vi  mn‡hvMx Aa¨vcK 

†gv: †Mvjvg †di‡`․m mnKvix Aa¨vcK 

†gvnv. Avãym mvjvg cÖfvlK 

cÖYe gyLvR©x cÖfvlK 

 

wefv‡Mi †kÖwYwfwËK mgš̂qKvix wkÿKM‡Yi bvg 

 

µwgK b¤̂i el© bvg 

1.  cÖ_g el© Abvm© 1. †gv: †Mvjvg †di‡`․m 

2. cÖYe gyLvR©x 

2.  wØZxq el© Abvm© 1. W. wecøe Kzgvi gRyg`vi 

2. †gvnv. Avãym mvjvg 

3.    

 

4.    

 

5.    

 

 

 

Kg©Pvwie„‡›`i cwiwPwZ 

†gvt kwdKzj Bmjvg †mwgbvi mnKvix Kvg-Kw¤úDUvi Acv‡iUi 

†gv: mvwbDj Kwei †mwgbvi mnKvix Kvg-Kw¤úDUvi Acv‡iUi 

†gvt Aveyj Kvjvg AvRv` GgGjGmGm 

  

mnwkÿv Kvh©µg t 

 

1. cÖwZ wkÿve‡l©i bevMZ wkÿv_©x‡`i Ôwiwmckb I Iwi‡q‡›UkbÕ Abyôv‡bi gva¨‡g eiY; 

2. evwl©K µxov Ges mvwnZ¨ I mvs¯‥…wZK cÖwZ‡hvwMZvq wkÿv_©x‡`i AskMÖnY; 

3. RvZxq w`emmg~n D`hvcb I wewfbœ cÖwZ‡hvwMZvq wkÿv_©x‡`i AskMÖnY; 

4. wefv‡Mi D‡`¨v‡M †`qvj cwÎKv I ¯§iwYKv cÖKvk; 

5. evsjv beel©, emšÍ Drme, el©veiY, mi¯^Zx c~Rv, iex›`ª, bRi”j RqšÍx D`hvc‡b wkÿv_©x‡`i AskMÖnY; 

6. eb‡fvRb I wkÿv md‡i wkÿv_©x‡`i AskMÖnY; 

7. wkÿv welqK †mwgbv‡ii Av‡qvRb; 

8. †ivfvm© ¯‥vDUm QvÎ-QvÎx‡`i AvZ¥wbf©ikxj K‡i †Zvjvi Rb¨ wewfbœ mvgvwRK Kvh©µ‡g AskMÖnY; 

9. weGbwmwm RvZxq cÖwZiÿvq wb‡R‡`i m¤ú„³ ivLvi cÖZ¨‡q QvÎ-QvÎx‡`i wb‡qvwRZ nIqvi Kvh©µg; 

10. euvab †¯^”Qvq i³`vb K‡i gvbeZvi †mevq wb‡qvwRZ GKwU msMVb; 

11. e‡i› ª̀ w_‡qUvi MÖ”c w_‡qUvi Av‡›`vjbwfwËK bvUK I Rxebag©x Pjw”PÎ welqK msMVb; 

12. A‡šl̂Y RvZxq cvjvcve©‡Y weï× mvs¯‥…wZK PP©vi GKwU msMVb; 

13. AviwmwWwm (ivRkvnx K‡jR wW‡ewUs K¬ve) QvÎ-QvÎx‡`i †gav weKv‡ki Rb¨ weZK© PP©vg~jK msMVb; 

14. ivRkvnx K‡jR bvU¨ msm` ÔD`‡qi c‡_ AvgivIÕ GB fvebvq m„wókxj I BwZevPK bvU¨ Av‡›`vj‡b wek¦vmx GB msMVbwU 

Av‡jv R¡vjv‡bvi cÖZ¨q wb‡q KvR Ki‡Q;  

15. ivRkvnx K‡jR m½xZ PP©v †K‡› ª̀i D‡`¨v‡M wkÿv_©x‡`i m½xZmn Ab¨vb¨ welq †kLv‡bv nq; 

16. miKvwi cÖÁvc‡bi gva¨‡g †h me mnwkÿv Kvh©µ‡gi wb‡`©kbv Av‡m Zv Av‡qvRb Kiv| 



 4 

GKv‡WwgK K¨v‡jÛvi 

mœvZK (Abvm©) ch©vq 

wkÿvel© : 2014-2015 

(100 b¤^‡ii †Kv‡m©i 60 K¬vm N›Uv = 4 †µwWU, 50 b¤^‡ii †Kv‡m©i 30 K¬vm N›Uv = 2 †µwWU) 
 

1g el© Abvm© 

ce© K¬vm (190 Kvh©w`em) cixÿv djvdj cÖKvk 

1g Bb‡Kvm© 

22/02/2015 − 26/05/2015 = 60 Kvh©w`em 
27/05/2015 

10/06/2015 

--- 

100 b¤^‡ii †Kvm© (25 K¬vm N›Uv) 

50 b¤^‡ii †Kvm© (12 K¬vm N›Uv) 

2q Bb‡Kvm© 

11/06/2015 − 04/10/2015 = 58 Kvh©w`em 
05/10/2015 

19/10/2015 

--- 

100 b¤^‡ii †Kvm© (25 K¬vm N›Uv) 

50 b¤^‡ii †Kvm© (12 K¬vm N›Uv) 

wbe©vPbx 

28/10/2015 − 30/11/2015 = 28 Kvh©w`em 
01/12/2015 

15/12/2015 

 

cixÿv mgvwßi 2 

mßv‡ni g‡a¨ 

100 b¤^‡ii †Kvm© (10 K¬vm N›Uv) 

50 b¤^‡ii †Kvm© (06 K¬vm N›Uv) 
 

2q el© Abvm© 

ce© K¬vm cixÿv djvdj cÖKvk 

1g Bb‡Kvm© 

K¬vk ïiæi ZvwiL †_‡K 15 mßvn K¬vm ïiæi 15 mßv‡ni g‡a¨ --- 

100 b¤^‡ii †Kvm© (25 K¬vm N›Uv) 

50 b¤^‡ii †Kvm© (12 K¬vm N›Uv) 

2q Bb‡Kvm© 

1g Bb‡Kvm© cixÿvi cieZ©x 15  mßvn 1g Bb‡Kvm© cixÿv †_‡K cieZ©x 15 

mßv‡ni g‡a¨ 

--- 

100 b¤^‡ii †Kvm© (25 K¬vm N›Uv) 

50 b¤^‡ii †Kvm© (12 K¬vm N›Uv) 

wbe©vPbx 

2q Bb‡Kvm© cieZ©x 1 gvm 2q Bb‡Kvm© cieZ©x 1 gv‡mi g‡a¨ cixÿv mgvwßi 2 

mßv‡ni g‡a¨ 100 b¤^‡ii †Kvm© (10 K¬vm N›Uv) 

50 b¤^‡ii †Kvm© (06 K¬vm N›Uv) 
 

3q el© Abvm© 

ce© K¬vm cixÿv djvdj cÖKvk 

1g Bb‡Kvm© 

K¬vk ïiæi ZvwiL †_‡K 15 mßvn K¬vm ïiæi 15 mßv‡ni g‡a¨ --- 

100 b¤^‡ii †Kvm© (25 K¬vm N›Uv) 

50 b¤^‡ii †Kvm© (12 K¬vm N›Uv) 

2q Bb‡Kvm© 

1g Bb‡Kvm© cixÿvi cieZ©x 15  mßvn 1g Bb‡Kvm© cixÿv †_‡K cieZ©x 15 

mßv‡ni g‡a¨ 

--- 

100 b¤^‡ii †Kvm© (25 K¬vm N›Uv) 

50 b¤^‡ii †Kvm© (12 K¬vm N›Uv) 

wbe©vPbx 

2q Bb‡Kvm© cieZ©x 1 gvm 2q Bb‡Kvm© cieZ©x 1 gv‡mi g‡a¨  cixÿv mgvwßi 2 

mßv‡ni g‡a¨ 100 b¤^‡ii †Kvm© (10 K¬vm N›Uv) 

50 b¤^‡ii †Kvm© (06 K¬vm N›Uv) 
 

4_© el© Abvm© 

ce© K¬vm cixÿv djvdj cÖKvk 

1g Bb‡Kvm© 

K¬vk ïiæi ZvwiL †_‡K 15 mßvn K¬vm ïiæi 15 mßv‡ni g‡a¨ --- 

100 b¤^‡ii †Kvm© (25 K¬vm N›Uv) 

50 b¤^‡ii †Kvm© (12 K¬vm N›Uv) 

2q Bb‡Kvm© 

1g Bb‡Kvm© cixÿvi cieZ©x 15  mßvn 1g Bb‡Kvm© cixÿv †_‡K cieZ©x 

15 mßv‡ni g‡a¨ 

--- 

100 b¤^‡ii †Kvm© (25 K¬vm N›Uv) 

50 b¤^‡ii †Kvm© (12 K¬vm N›Uv) 

wbe©vPbx 

2q Bb‡Kvm© cieZ©x 1 gvm 2q Bb‡Kvm© cieZ©x 1 gv‡mi g‡a¨ cixÿv mgvwßi 2 

mßv‡ni g‡a¨ 100 b¤^‡ii †Kvm© (10 K¬vm N›Uv) 

50 b¤^‡ii †Kvm© (06 K¬vm N›Uv) 
 

* K‡jR KZ©„cÿ cÖ‡qvR‡b †h †Kvb Kvh©µg ev mgqm~wP cwieZ©b Ki‡Z cv‡i| 
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QvÎ I AwffveK‡`i ÁvZe¨ 

 

1| weweG (Abvm©) cixÿvq AskMÖn‡Yi †hvM¨Zv wnmv‡e †gvU †jKPvi K¬v‡mi 75% Dcw ’̄wZ _vK‡Z n‡e|   we‡kl †ÿ‡Î 

Aa¨ÿ wefvMxq cÖav‡bi mycvwi‡ki wfwË‡Z Dcw¯’wZ 75%-Gi Kg Ges 60% ev Zvi †ewk _vK‡j Zv we‡ePbvi Rb¨ 

mycvwik Ki‡Z cvi‡eb| 75% Gi Kg Dcw¯’wZi Rb¨ cixÿv_©x‡K cixÿvi dig c~i‡Yi mgq 500 (cuvPkZ) UvKv bb-

K‡jwR‡qU wd Aek¨B Rgv w`‡Z n‡e| 

 

2| cixÿvi Rb¨ †cÖwiZ cixÿv_©xi Av‡e`bc‡Î Aa¨ÿ/wefvMxq cÖavb cÖZ¨qb Ki‡eb †h- 

 (i) cixÿv_©xi AvPiY m‡šÍvlRbK; 

 (ii) †jKPvi K¬v‡m, e¨envwiK K¬v‡m, Bb-‡Kv‡m© I gvV ch©v‡q Zvi Dcw¯’wZ m‡šÍvlRbK; 

 (iii) cixÿv_©x K‡j‡Ri mKj Af¨šÍixY cixÿvq DËxY© n‡q‡Q Ges wek¦we`¨vjq KZ…©K Av‡ivwcZ mKj kZ© c~iY K‡i‡Q| 

 

3| K¬vm wkÿK wba©vwiZ Kvh©µ‡g wkÿv_©x‡`i mwµqfv‡e AskMÖnY Ki‡Z n‡e| 

 

4| RvZxq wek¦we`¨vj‡qi wm‡jevm I †Kvm©mg~‡n †Kvb cwieZ©b Avm‡j K‡jR KZ…©cÿ Zv we‡ePbvq Avb‡eb| 

 

5| Bb‡Kvm© cixÿvmn Ab¨vb¨ cixÿvi wbw ©̀ó Zvwi‡L AskMÖn‡Y e¨_© n‡j cwiewZ©‡Z Avi D³ cixÿv †`qvi my‡hvM _vK‡e bv| 

 

6| wbe©vPbx cixÿvi djvdj AvbyôvwbKfv‡e cÖKvk Ges fvj djvdj AR©bKvix I K¬v‡m me©vwaK Dcw¯’Z wkÿv_©x‡`i cyi¯‥…Z 

Kiv n‡e| 

 

7| QvÎ-QvÎx‡`i cÖ‡Z¨K cixÿvi c~‡e© †eZb Ab¨vb¨ wd nvjbvMv` cwi‡kva K‡i cÖ‡ekcÎ msMÖn Ki‡Z n‡e| 

 

8| †Kvb QvÎ-QvÎx‡`i K‡j‡Ri k„•Ljv cwicš’x †Kvb KvR Ki‡j KZ…©cÿ ewn®‥vimn AvBbvbyM †h †Kvb kvw¯Íg~jK e¨e¯’v wb‡Z 

cvi‡eb| 

 

9| GB cÖwZôv‡bi wbqgk„•Ljv eRvq ivL‡Z Ges me‡P‡q fvj djvdj Ki‡Z mKj QvÎ-QvÎxi cÖ‡Póv I AwffveKe„‡›`i 

mn‡hvwMZv Avgv‡`i Kvg¨| 

 

10|  ag©xq Abyôvbvw` Pv› ª̀gv‡mi Ici wbf©ikxj nIqvq DwjøwLZ QzwUi ZvwiL cwiewZ©Z n‡Z cv‡i| 

 

11|  cÖ‡qvR‡b †h †Kvb Kvh©µg KZ…©cÿ cwieZ©b Ki‡Z cv‡i| 
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Department of Marketing 

Rajshahi College, Rajshahi. 

 

1
st
 Year BBA Honours (2014-15) 

 

Courses and Marks Distribution 
 

Course Code Course Title Marks Credits 

212601 Introduction to Business  100 4 

212603 Principles of Management  100 4 

212605 Financial Accounting  100 4 

212607 Principles of Marketing-I  100 4 

212609  Introduction to Computer 100 4 

211501 History of the Emergence  Independent of  
Bangladesh  

100 4 

Total 600 24 
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Department of Marketing 

Rajshahi College, Rajshahi. 
 

Course Plan 
 

 

Detailed Syllabus 

 
Paper Code :  212301 Marks : 100 Credits : 4 Class Hours : 60 

Paper Title : INTRODUCTION TO BUSINESS 

Course Teacher: Pranab Mukherjee  
 

Exam. Chapter Content Lectures Teacher 

1
st
 I

n
-c

o
u

rs
e 

 

(2
5

 L
ec

tu
re

s)
 

1
st
 The Business Enterprise: Foundation of Business and 

Economics, Form of Business Ownership, Entrepreneurship, 

Franchising and Small Business. 

7 

P
ra

n
a
b

 M
u

k
h

er
je

e
 

2
nd

 The Environment for Business: Social Responsibility and 

Business Ethics, Business Law and Government, International 

Business. 

6 

3
rd

 Management and Organization: Fundamentals of Management, 

Organizing the Business, Managing production and Operation. 

6 

4
th

 Human Resources: Human Relation and Motivation, Managing 

Human Resources, Labor Management Relations. 

6 

2
n

d
 I

n
-c

o
u

rs
e 

 

(2
5

 L
ec

tu
re

s)
 

5
th

 Marketing : Marketing Strategy, Product & Price, Distribution 

and Promotion. 

9 

6
th

 1. Financial Management: Money and Banking, Financial 

Management, Investment and Personal Finance, Risk 

Management and Insurance. 

8 

7
th

  Accounting and Information Systems: Accounting 

Fundamentals, Computers and Management Information 

Systems. 

8 

T
es

t 
 

(1
0

 L
ec

tu
re

s)
 

1
st
 to 7

th
  Revision 

10  

 

 

Book Recommended :  

 

1. Steven J. Skinner & John M Ivanceich :   Introduction to Business  

 

Book Reference : 

 

1. Straub and Attner  : Introduction to Business, Kent Publishing 

Company, Boston, Massachusetts, USA 

 

Paper Code :  212303 Marks : 100 Credits : 4 Class Hours : 60 

Paper Title : PRINCIPLES OF MARKETING – I 

Course Teacher: Prof. Md. Abu Taleb Sarker 
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Exam. Chapter Content Lectures Teacher 

1
st
 I

n
-c

o
u

rs
e 

 

(2
5

 L
ec

tu
re

s)
 

1
st
 Marketing: Creating and Capturing Customer Value 

Marketing Defined, The Marketing Process- Understanding the 

Marketplace and Customer Needs- Designing a Customer Driven 

Marketing Strategy- Preparing an integrated Marketing Plan and 

Program- Building Customer Relationships- Capturing Value 

from Customers-The Changing Marketing Landscape- The 

Digital Age, Rapid globalitation, The Call for More Ethics and 

Social Responsibility, The growth of Non-for-Profit Marketing. 

5 

P
ro

f.
 M

d
. 
A

b
u

 T
a
le

b
 S

a
rk

er
 

2
nd

 Company and Marketing Strategy: Partnering to Build 

Customer Relationships: Companywide Strategic Planning: 

Defining Marketing’s Role, Planning Marketing: Partnering to 

Build Customer Relationships -Marketing Strategy and the 

Marketing Mix-Customer- Driven Marketing Strategy, 

Developing an Integrated Marketing Mix.-Managing the 

Marketing Effort-Marketing Analysis, Marketing Planning-

Marketing Implementation and Control. 

5 

3
rd

 Analyzing the Marketing Environment: The Company’s 

Micro-environment-The Company’s Macro-environment 

Responding to the Marketing Environment. 

5 

4
th

 Managing Marketing Information to Gain Customer 

Insights: Assessing Marketing Information Needs, Developing 

Marketing Information, Marketing Research, Analysing and 

using Marketing Information, Other Marketing Information 

Considerations. 

5 

 5
th

 Consumer Markets and Consumer Buyer Behavior: Model of 

Consumer Behavior, Characteristics Affecting Consumer 

Behavior-Types of Buying Decision Behavior-The Buyer 

Decision Process-The Buyer Decision Process for New Products. 

5 

2
n

d
 I

n
-c

o
u

rs
e 

 

(2
5

 L
ec

tu
re

s)
 

6
th

 Business Markets and Business Buyer Behavior: Business 

Markets -Business Buyer Behavior -Institutional and Government 

Markets. 

5 

7
th

  Customer-Driven Marketing Strategy: Creating Value for 

Target Customers: Market Segmentation- Segmenting 

Consumer Markets, Segmenting Business Markets, Segmenting, 

International Markets, Requirements for effective Segmentation-

Market Targeting- Evaluating Market Segments, Selecting Target 

Market Segments, Socially Responsibility Target Marketing-

Differentiation and Positioning – Choosing a Differentiation and 

Positioning Strategy, Communicating and Delivering the 

Choosen Position. 

5 

8
th

  Products, Services, and Brands: Building Customer Value 

What is a Product- Products, Servies, and Experiences, Levels of 

Product and Services, Product and Service Classifications-

Product and Service Decisions- Individual Product and Service 

Decisions, Product Line Decisions, Product Mix Decisions-

Branding Strategy: Building Strong Brands- Brand Equity, 

Building Strong Brands, Managing Brands-Services Marketing- 

Nature and Characterices of a Service, Marketing Strategies for 

Service firms. 

5 

 9
th

  New-Product Development and Product Life Cycle 

Strategies: New- Product Development Strategy, The New-

Product Development Process-Managing New- Product 

5 
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Development- Customer Centered New- Product Development, 

Team-Based New-Product Development, Systematic New- 

Product Development-Product Life-Cycle Strategies Additional 

Product and Service Considertations – Product Decisions and 

Social Responsibility, International Product and Services 

Marketing. 
 10

th
    Pricing : Understanding and Capturing Customer Value: 

What is a Price?-Factors to Consider When Setting Prices- 

Customer Perceptions of Value, Company and Product costs, 

other Internal and External Considerations, Affecting Price 

Decisions. 

5 

T
es

t 
 

(1
0

 L
ec

tu
re

s)
 

1
st
 to 

10
th

  
Revision 

10  

 

Book Recommended :  

 

1. Philip Kotler & Gary Armstrong :   Principls of Marketing, Prentice Hall 

 

Reference Book :  

 

1. W.J. Stanton, Etzel & Walker :   Fundamentals of Marketing, McGraw-Hill 

   International Book Company 

 

 

Paper Code :  212305 Marks : 100 Credits : 4 Class Hours : 60 

Paper Title : FINANCIAL ACCOUNTING 

Course Teacher: Md. Abdus Salam 

  

 

Exam. Chapter Content Lectures Teacher 

1
st
 I

n
-c

o
u

rs
e 

 

(2
5

 L
ec

tu
re

s)
 

1
st
 Introduction: Definition and Terms of Accounting – The 

Accounting Process- Accounting Information- Accounting 

Systems- Financial Accounting Information- Basic Functions of 

Accounting Systems- Designing and Installing Accounting 

System- Users of Accounting Information- External Financial 

Reporting. 

5 

M
d

. 
A

b
d

u
s 

S
a
la

m
 2

nd
 Management Accounting Information: Internal Users of 

Accounting Information- Objectives of Management Accounting 

– Integrity of Accounting Information- Institutional Features- 

Professional Organizations-Ethical Issues in Accounting. 

5 

3
rd

 Basic Financial Statements: The Accounting Equation-The 

effects of Business Transactions on the Equation-Income 

Statement-Statement of Cash Flow. 

5 

4
th

 The Accounting Cycle: The Ledger-The Use of Accounts- Debit 

and Credit Entries – Recording Transactions in Ledger Accounts. 

5 

 5
th

 The Journal: Net Income- Retained Earnings- Revenues- 

Expenses- The Accrual Bans of Accounting – Dividends- 

Recording Revenues and Expenses- The Trial Balance. 

5 

2
n

d
 

In
-

co
u

rs
e 

 

(2
5

 

L
ec

tu
re s)
 6

th
 Reporting Financial Results: Adjusting Entries- Converting 

Assets to Expenses- The Concept of Depreciation- Converting 

5 
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Liabilities to Revenue- Accruals- Final Adjusting Entries-

Adjusting Entries and Accounting Principles. 
7

th
  Preparing Financial Statements: Closing Temporary Accounts- 

Summary of the Closing Process- After Closing Trial Balance- 

The Worksheet. 

5 

8
th

  Accounting for Merchandising Activities: Income Statement of 

a Merchandising Company- General Ledger Accounts- Perpetual 

Inventory Systems- Periodic Inventory Systems. 

5 

 9
th

  Modifying an Accounting System: Transactions Relating to 

Purchases-Transactions Relating to Sales- Evaluating the 

Performance of Merchandising. 

5 

 10
th

    Inventories and the Cost of Goods Sold: Flow of Inventory 

Costs-Physical Inventories- FIFO-LIFO- Liquidity of Inventory. 

5 

T
es

t 
 

(1
0

 L
ec

tu
re

s)
 

1
st
 to 

10
th

  
Revision 

10  

 

Book Recommended :  

 

1. Meigs, Williams, Haka and Beltner :   Financial Accounting, McGraw Hill Inc. 

 

Reference Book:  

 

1. Weygandt, Kimmel & Kieso :   Accounting Principles, John Wiley & Sons Inc. 

 

 

Paper Code :  212307 Marks : 100 Credits : 4 Class Hours : 60 

Paper Title : PRINCIPLES OF MANAGEMENT 

Course Teacher: Kazi Rashed Karim 

 

 

Exam. Chapter Content Lectures Teacher 

1
st
 I

n
-c

o
u

rs
e 

 

(2
5

 L
ec

tu
re

s)
 

1
st
 Management Science, Theory and Practice Definition of 

Management- It’s Managing: Science or Art? –The elements of 

science- Functions of Managers- Management Principles. 

5 
K

a
zi

 R
a
sh

ed
 K

a
ri

m
 

2
nd

 Planning: Nature of Plans – Types of Plans- Steps in Planning- 

Tools and Techniques for Planning- The Planning Process. 

5 

3
rd

 Objectives: Nature of Objectives- The Process of MBO- Setting 

Objectives-Benefits and Weaknesses of MBO. 

5 

4
th

 Decision Making: The Importance and Limitations of rational 

Decision Making –Search for atternatives- Evaluation of 

alternatives- Selecting an alternative- Decision Making under 

Certainty, uncertainty & Risk- Moderrn Approaches to Decision 

Making under uncertainty- Evaluating the importance of a 

Decision–Decision Support Systems. 

5 

 5
th

 Organizing: Formal & Informal Organisation- Organisational 

Division- Organisational Levels & the span of Management- 

Factors determining an effective span. 

5 

2
n

d
 I

n
-

co
u

rs
e 

 

(2
5

 

L
ec

tu
r

es
) 

6
th

 Organisational Stracture: Departmentation: Departmentation 

by simple numbers- Departmentation by time- Departmentation 

by function–Departmentation by Territory- Customer 

5 



 12 

Departmentation- Process or Equipment Departmentation- 

Departmentation by product- Matrix Organisation- Choosing the 

pattern of Departmentation. 
7

th
  Line/Staff Authority and Decentralization: Authority & 

Power- line and staff concepts- Functional Authority – Benefits 

& Limitations of Staff – Decentralisation of Authority – 

Delegation of Authority – Factors Determining the Degree of 

Decentralisation of Authority. 

5 

8
th

  Leading: Human Factors in Managing-Motivation & 

Motivators- Motivation: The carrot and the stick- An early 

Behavioral Model: McGregor’s Theory X and Theory Y- 

Hierarchy of need Theory Leadership Behavior and Styles. 

5 

 9
th

  Controlling: The Basic Control Process- Critical Control Points 

and Standards- Control as a Feedback System- Requirements for 

Effective Control. 

5 

 10
th

    Committee and Group Decision Making: The nature of 

Committees- Reasons for using Committees- Disadvantages of 

committees- Misuse of Committees. 

5 

T
es

t 
 

(1
0

 L
ec

tu
re

s)
 

1
st
 to 

10
th

  
Revision 

10  

 

Book Recommended :  

 

1. Harold Koontz Heinz Weihrich :   Management, McGraw Hill Book Company 

 

Reference Book:  

 

1. James A F Stonner and R Edward Freeman:   Management, Prentice Hall of India Private 

Limited, New Delhi. 
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Paper Code : 212309  Marks : 100 Credits : 4 Class Hours : 60 

Paper Title : INTRODUCTION TO COMPUTER 

Course Teacher: Kazi Rashed Karim 

 

Exam. Chapter Content Lectures Teacher 

1
st
 I

n
-c

o
u

rs
e 

 

(2
5

 L
ec

tu
re

s)
 

1
st
 Overview: What is a Computer System?, Computer Hardware, 

Computer Software, Types of Computer Systems, Computing 

Trends: Connectivity, Online Access, Interactivity, Connectivity, 

Telecommunicating, Telescoping, and E-mail and Voice Mail, 

Online Information Access: Examples of Databases, Online 

Services and Networks, and BBSs (Bulletin Board System), 

Interactivity: Multimedia Computers, TV/PC æSmart Boxes”, 

Personal Digital Assistants etc. 

9 

K
a
zi

 R
a
sh

ed
 K

a
ri

m
 

2
nd

 Computer Hardware: Input Hardware, Processing Hardware, 

Storage Hardware, Output Hardware. 

8 

3
rd

 Computer Software: Applications Software, Systems Software. 8 

2
n

d
 I

n
-c

o
u

rs
e 

 

(2
5

 L
ec

tu
re

s)
 

4
th

 Information Management: Management Information Systems, 

How does Management make decision?, Types of Information 

System, Developing and implementing a Management 

Information System. 

9 

5
th

 Purchasing and Maintaining a Microcomputer System: 

Purchasing a System: What to Consider, Maintaining a System, 

The Environmentally Aware Computer User. 

8 

6
th

 Practical: Operating Systems: Windows98, Word Processing: 

Microsoft Word, Spreadsheet Analysis: Microsoft Excel, 

Presentation: Microsoft Powerpoint, Basic Hardware & 

Troubleshooting, Internet & E-mail operation. 

8 

T
es

t 
 

(1
0

 L
ec

tu
re

s)
 

1
st
 to 

10
th

  
Revision 

10  

 

 

Book Recommended :  

 

1. Sarah E. Hutchinson & Stacey C. Sawyer:   Computers and Information Systems, McGraw Hill 

Companies Inc. 

 

Reference Book:  

 

1. Suresh K. Basandra : Computer Systems Today, Wheeler Publishing 

New- Delhi 

 

 

 
Paper Code: 211501  Marks: 100 Credits: 4          Class Hours: 60 

Paper Title:  History of the Emergence of Independent Bangladesh 

Course Teacher: 1. Dr. Lutfor Rahman (Political Science) 

2. Md. Jahangir Alam (Political Science) 

 

¯^vaxb evsjv‡`‡ki Afy¨`‡qi BwZnvm  
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f~wgKv: ¯^vaxb evsjv‡`‡ki Afy¨`‡qi BwZnvm-cwiwa I cwiwPwZ 

 

Exam. Chapter Content Lectures Teacher 

1
st
 I

n
-c

o
u

rs
e 

 

(2
5

 L
ec

tu
re

s)
 

1
st
 1| ‡`k I Rb‡Mvwôi cwiPq 

 K) f~ cÖK…wZi •ewkó¨ I cÖfve 

 L) b„ZvwË¡K MVb 

 M) fvlv 

 N) ms¯‥…wZi mgš̂qevw`Zv I ag©xq mnbkxjZv 

 O) Awfbœ evsjvi cwi‡cÖwÿ‡Z ZrKvjxb c~e©e½ I eZ©gvb evsjv‡`‡ki ¯^Kxq 

mËv 

5 

L
R

 

2
nd

 2| ALÛ ¯^vaxb evsjv ivóª MV‡bi cÖqvm I Dcgnv‡`‡ki wefw³, 1947 

 K) Jcwb‡ewkK kvmb Avg‡j mv¤cÖ`vwqKZvi D™¢e I we¯Ívi  

      L)  jv‡nvi cÖ¯Íve, 1940 

 M)  ALÛ ¯^vaxb evsjv ivóª MV‡bi D‡`¨vM, 1947 I cwiYwZ 

      N)  cvwK Í̄vb m„wó, 1947 

5 

JA
 

3
rd

 3| cvwK Í̄vb: ivóªxq KvVv‡gv I •elg¨ 

 K) †K›`ªxq I cÖv‡`wkK KvVv‡gv 

 L) mvgwiK I †emvgwiK AvgjvZ‡š¿i cÖfve 

 M) A_©‣bwZK, mvgvwRK I mvs¯‥…wZK •elg¨ 

5 

L
R

 

4
th

 4| fvlv Av‡›`vjb I evOvwji AvZ¥cwiPq cÖwZôv 

K) gymwjg jx‡Mi kvmb I MYZvwš¿K ivRbxwZi msMÖvg 

L) AvIqvgx jx‡Mi cÖwZôv, 1949 

M) fvlv Av‡›`vjb: cUf~wg I NUbv cÖevn 

 N) nK-fvmvbx-†mvnivIqv`©xi hy³d«›U, 1954 mv‡ji wbe©vPb I cwiYwZ 

 

5 

JA
 

 5
th

 5|  mvgwiK kvmb: AvBqye Lvb I Bqvwnqv  Lv‡bi kvmbvgj (1958-71) 

 K) mvgwiK kvm‡bi msÁv I •ewkó¨ 

 L)  AvBqye Lv‡bi ÿgZv `Lj I kvm‡bi •ewkó¨ (ivR‣bwZK wbcxob, 

†g․wjK MYZš¿, a‡g©i  

          ivR‣bwZK e¨envi) 

 M) AvBqye Lv‡bi cZb I Bqvwnqv Lv‡bi kvmb, GK BDwbU wejywßKiY, 

mve©Rbxb †fvUvwaKvi,   GjGdI (Legal Framework Order) 

5 

L
R

 

2
n

d
 I

n
-c

o
u

rs
e 

 

(2
5

 L
ec

tu
re

s)
 

6
th

 6| RvZxqZvev‡`i weKvk I ¯^vwaKvi Av‡›`vjb 

 K) mvs¯‥…wZK AvMÖvm‡bi weiæ‡× cÖwZ‡iva I evOvwj ms¯‥…wZi D¾xeb 

 L) †kL gywReyi ingv‡bi 6-`dv Av‡›`vjb 

 M) 6-`dv Av‡›`vj‡bi cÖwZwµqv, ¸iæZ¡ I Zvrch© 

 N) AvMiZjv gvgjv, 1968  

5 
JA

 

7
th

  7| 1969-Gi MYAfy¨Ìvb I 11-`dv Av‡›`vjb 

 K) cUf~wg 

      L) Av‡›`vj‡bi Kg©m~Px, ¸iæZ¡ I cwiYwZ 

5 

L
R

 

8
th

  8| 1970 Gi wbe©vPb, Amn‡hvM Av‡›`vjb I e½eÜzi ¯^vaxbZv †NvlYv  

 K) wbe©vP‡bi djvdj Ges Zv †g‡b wb‡Z †K‡› ª̀i A¯̂xK…wZ 

 L) Amn‡hvM Av‡›`vjb, e½eÜzi 7B gv‡P©i fvlY, Acv‡ikb mvP©jvBU 

 M) e½eÜzi ¯^vaxbZv †NvlYv I †MÖdZvi 

5 

JA
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 9
th

  9|  gyw³hy× 1971 

  K)  MYnZ¨v, bvix wbh©vZb, kiYv_©x 

 L)  evsjv‡`k miKvi MVb I ¯̂vaxbZvi †NvlYvcÎ 

 M)  ¯^Z:ù‚Z© cÖv_wgK cÖwZ‡iva I msMwVZ cÖwZ‡iva (gyw³‡d․R, gyw³evwnbx, 

†Mwijv I m¤§yL hy×) 

 N) gyw³hy‡× cÖPvi gva¨g (¯̂vaxb evsjv †eZvi †K› ª̀, we‡`kx cÖPvi gva¨g I 

RbgZ MVb) 

 O) QvÎ, bvix I mvaviY gvby‡li Ae`vb (MYhy×) 

 P) gyw³hy‡× e„nrkw³ mg~‡ni f~wgKv 

 Q) `Lj`vi evwnbx, kvwšÍKwgwU, Avje`i, Avjkvgm, ivRvKvi evwnbx, 

ivR‣bwZK `j I †`kxq  

          Ab¨vb¨ mn‡hvMx‡`i ¯̂vaxbZvwe‡ivax Kg©KvÛ I eyw×Rxex nZ¨v 

 R) cvwK¯Ív‡b ew›` Ae¯’vq e½eÜzi wePvi I wek¦cÖwZwµqv 

 S) cÖevmx evOvwj I we‡k¦i wewfbœ †`‡ki bvMwiK mgv‡Ri f~wgKv  

T) gyw³hy‡× fvi‡Zi Ae`vb 

  U) †h․_ evwnbx MVb I weRq 

  V) ¯̂vaxbZv msMÖv‡g e½eÜzi †bZ…Z¡  

5 

L
R

 

 10
th

    10| e½eÜz †kL gywReyi ingv‡bi kvmbKvj, 1972-1975 

 K) ¯^‡`k cÖZ¨veZ©b  

 L) msweavb cÖYqb 

 M) hy× weaŸ¯Í †`k cybM©Vb 

 N) mcwiev‡i e½eÜz nZ¨v I Av`wk©K cUcwieZ©b 

5 JA 

T
es

t 
 

(1
0

 L
ec

tu
re

s)
 

1
st
 to 

10
th

  
Revision 

10  

 

History of the Emergence of Independent Bangladesh 
Introduction: Scope and description of the emergence of Independent Bangladesh. 

Writing on this topic. 

 

 
Exam. Chapter Content Lectures Teacher 

1
st
 I

n
-c

o
u

rs
e 

 

(2
5

 L
ec

tu
re

s)
 

1
st
 1. Description of the country and its people. 

a. Geographical features and their influence. 

b. Ethnic composition. 

c.  Language. 

d. Cultural syncretism and religious tolerance.  

e.  Distinctive identity of Bangladesh in the context of undivided 

Bangladesh. 

 

5  

2
nd

 2. Proposal for undivided sovereign  Bengal and the partition of the Sub 

Continent, 1947. 

a. Rise of communalism under the colonial rule, Lahore Resolution   1940. 

b. The proposal of  Suhrawardi and Sarat Bose for undivided Bengal : 

consequences 

c. The creation of Pakistan 1947 . 

 

 

5  

3
rd

 3. Pakistan: Structure of the state and disparity. 

a. Central and provincial structure. 

b. Influence of   Military and Civil bureaucracy. 

5  
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C .   Economic , social and cultural disparity  

 

 
4

th
 4. Language Movement and quest for Bengali identity  

a. Misrule by  Muslim League and Struggle for democratic  politics . 

b. The Language Movement: context and phases . 

c. United front of Haque – Vasani – Suhrawardi: election of 1954, 

consequences. 

5  

 5
th

 5. Military rule: the regimes of Ayub Khan and Yahia Khan (1958-1971) 

a. Definition of military rules and its characteristics. 

b. Ayub Khan’s rise to power and  characteristics of his rule (Political 

repression, Basic democracy, Islamisation) 

c. Fall of Ayub Khan and Yahia Khan’s rule (Abolition of one unit, universal 

suffrage, the Legal Framework Order) 

5  

2
n

d
 I

n
-c

o
u

rs
e 

 

(2
5

 L
ec

tu
re

s)
 

6
th

 6. Rise   of nationalism and the Movement   for   self determination . 

a.  Resistance   against cultura l aggression   and resurgence   of Bengali 

culture. 

b. Sheikh Mujibur  Rahman and the six point movement 

c. Reactions   :  Importance and significance 

d . The Agortola Case  1968. 

5  

7
th

  7. The mass- upsurge   of 1969 and 11 point movement: 

background,programme and significance. 

 

5  

8
th

  8. Election of 1970 and the Declaration of Independence by 

Bangobondhu 

a. Election result and centres refusal to comply 

b. The non co-operation movement, the 7
th

 March   , Address , Operation 

Searchlight 

Declaration of Independence by  Bangobondhu and his arrest 

5  

 9
th

  9. The war of Liberation 1971 

a. Genocide, repression of women, refugees 

b. Formation of Bangladesh government and proclamation of Independence 

c. The spontaneous early  resistance and subsequent organized resistance 

(Mukti Fouz, Mukti Bahini, guerillas and the frontal  warfare ) 

d. Publicity Campaign in the war of Liberation (Shadhin Bangla Betar 

Kendra, the Campaigns  abroad and formation of public opinion ) 

e. Contribution of  students, women and the masses (Peoples war) 

f. The role of super powers and the Muslim states in the Liberation war. 

g. The Anti-liberation activities of the occupation army, the Peace 

Committee, Al-Badar, Al-Shams, Rajakars, pro Pakistan political parties and 

Pakistani Collaborators , killing of the intellectuals. 

h.  Trial of  Bangabondhu and  reaction of the World Community. 

i. The contribution of India in the Liberation War 

j. Formation of  joint command and the Victory 

k. The overall contribution of Bangabondhu in the Independence struggle. 

5  

 10
th

    10. The Bangabondhu  Regime 1972-1975 

a. Homecoming 

b. Making of the constitution 

c. Reconstruction of the war ravaged country 

d. The murder of Bangabondhu and his family and the ideological turn-

around. 

5  

T
es

t 
 

(1
0

 L
ec

tu
re

s)
 

1
st
 to 

10
th

  
Revision 

10  
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mnvqK MÖš’ 

1. bxnvi iÄb ivq, evOvjxi BwZnvm, †`Õ R cvewjwks, KjKvZv 1402 mvj| 

2. mvjvn& DwÏb Avn‡g` I Ab¨vb¨ (m¤úvw`Z), evsjv‡`‡ki gyw³ msMÖv‡gi BwZnvm 1947-1971, AvMvgx cÖKvkbx, XvKv 

2002| 

3. wmivRyj Bmjvg (m¤úvw`Z), evsjv‡`‡ki BwZnvm 1704-1971, 3 LÛ, GwkqvwUK †mvmvBwU Ae evsjv‡`k, XvKv 

1992| 

4. W. nviæb-Ai-iwk`, evsjv‡`k: ivRbxwZ, miKvi I kvmbZvwš¿K Dbœqb 1757-2000, wbD GR cvewj‡KkÝ, XvKv 

2001| 

5. W. nviæb-Ai-iwk`, evOvwji ivóªwPšÍv I ¯v̂axb evsjv‡`‡ki Af~¨`q, AvMvgx cÖKvkbx, XvKv 2003| 

6. W. nviæb-Ai-iwk`, e½eÜzi Amgvß AvZ¥Rxebx cybcv©V, w` BDwbfvwm©wU †cÖm wjwg‡UW, XvKv 2013| 

7. W. AvZdzj nvB wkejx I W.†gvt gvneyei ingvb, evsjv‡`‡ki mvsweavwbK BwZnvm 1773-1972, m~eY© cÖKvkb, XvKv 

2013| 

8. gybZvwmi gvgyb I RqšÍ Kzgvi ivq, evsjv‡`‡ki wmwfj mgvR cÖwZôvi msMÖvg, Aemi, XvKv 2006| 

9. AvwZDi ingvb, Amn‡hvM Av‡›`vj‡bi w`b¸wj: gyw³hy‡×i cÖ¯‘wZ ce©, mvwnZ¨ cÖKvk, XvKv 1998| 

10. W. †gvt gvneyei ingvb, evsjv‡`‡ki BwZnvm, 1905-47, Zvgªwjwc, XvKv 2011| 

11. W. †gvt gvneyei ingvb, evsjv‡`‡ki BwZnvm, 1947-1971, mgq cÖKvkb, XvKv 2012| 

12. ‣mq` Av‡bvqvi †nv‡mb, evsjv‡`‡ki ¯v̂axbZv hy‡× civkw³i f~wgKv, Wvbv cÖKvkbx, XvKv 1982| 

13. Aveyj gvj Ave`yj gywnZ, evsjv‡`k: RvwZiv‡óªi D™¢e, mvwnZ¨ cÖKvk, XvKv 2000| 

14. ‡kL gywReyi ingvb, Amgvß AvZ¥Rxebx, w` BDwbfvwm©wU †cÖm wjwg‡UW, XvKv 2012| 

15. wmivR D`&`xb Avn‡g`, GKvË‡ii gyw³hy×: ¯^vaxb evsjv‡`‡ki Af~¨`q, BmjvwgK dvD‡Ûkb, XvKv 2011| 

16. RqšÍ Kzgvi ivq, evsjv‡`‡ki ivR‰bwZK BwZnvm, myeY© cÖKvkb, XvKv 2010| 

17. Harun-or-Roshid, The Foreshadowing of Bangladesh: Bengal Muslim League and Muslim 

Politics, 1906-1947, The University Press Limited, Dhaka 2012. 

18. Rounaq Jahan, Pakistan: Failure in National Integration, The University Press Limited, 

Dhaka 1977. 

19. Talukder Maniruzzaman, Radical Politics and the Emergence of Bangladesh, Mowla, 

Brothers, Dhaka 2003. 

20.  ‡gmevn Kvgvj I Ckvbx PµeZx©, bv‡Pv‡ji K…lK we‡ ª̀vn, mgKvjxb ivRbxwZ I Bjv wgÎ, DËiY, XvKv 2008| 

21. ‡gmevn Kvgvj, Avmv` I EbmË‡ii MYAfy¨Ìvb, weeZ©b, XvKv 1986|  

 

 



 18 

         

Department of Marketing 

Rajshahi College, Rajshahi. 

 

2
nd

 Year BBA Honours (2014-15) 
 

Courses and Marks Distribution 
 
 

 

Paper Code Paper Title Marks Credits 

212301 Introduction to Business 100 4 

212303 Principles of Marketing-I 100 4 

212305 Financial Accounting 100 4 

212307 Principles of Management 100 4 

212309 Introduction to Computer 100 4 

211501 History of the Emergence Independent of Bangladesh 100 4 

 Total = 600 24 
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Department of Marketing 

Rajshahi College, Rajshahi. 
 

Course Plan 
 

 

2
nd

 Year Honours (2014-15) 
Detailed Syllabus 

 
Paper Code :  222301 Marks : 100 Credits : 4 Class Hours : 60 

Paper Title : BUSINESS COMMUNICATION 

Course Teacher: 1. Dr. Md. Seraj Uddin 

2. Pronab Mukherjee  

 

Exam. Chapter Content Lectures Teacher 

1
st
 I

n
-c

o
u

rs
e 

 

(2
5

 L
ec

tu
re

s)
 

1
st
 Fundamentals of Business Writings: Basic Introductory Words; 

Adaptation and the Selection of Words; Construction of Clear 

Sentences and Paragraphs;Writing for Effect. 

9 

S
U

 

2
nd

 Pattern of Business Letters: Directness in Initiating Routine 

Letters; Answering Routine Letters; Indirectness for Bad News 

and Persuasion; Memorandums. 

8 

P
M

 

3
rd

 Applications to Specific Letter Situations: Persuasion in Sales 

Writing; Pattern Variations in Collections; Strategy in Job 

Application. 

8 

S
U

 

2
n

d
 I

n
-c

o
u

rs
e 

 

(2
5

 L
ec

tu
re

s)
 

4
th

 Fundamentals of Report Writing: Basics of Report Writing; 

Report Structure, the Shorter Form; Long Formal Reports. 

9 

P
M

 

5
th

 Standards and Physical Aspects of Communication: Graphic 

Aids to Communication; Physical Presentation of Reports & 

Letters; Correctness of Communication. 

8 

S
U

 

6
th

 Other Forms of Business Communication: Public Speaking 

and Oral Reporting; Different Forms of Oral Communication; 

Documentation and Bibliography. 

8 

P
M

 

T
es

t 
 

(1
0

 L
ec

tu
re

s)
 

1
st
 to 6th Revision 

10  

 

 

Book Recommended :  

 

1. Raymond V. Lesiker :   Basic Business Communication, Tata McGraw Hill 

Education Private Ltd, New Delhi. 

Reference Book:  
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1. Betty R. Ricks & K. F. Gow : Business Communication, John Wiley & Sons, Inc, 

N.Y. 

 

Paper Code : 222303 Marks : 100 Credits : 4 Class Hours : 60 

Paper Title : FUNDAMENTALS OF FINANCE 

Course Teacher: Md. Abdus Salam  

 

Exam. Chapter Content Lectures Teacher 

1
st
 I

n
-c

o
u

rs
e 

 

(2
5

 L
ec

tu
re

s)
 

1
st
 Introduction: Definition of Finance- Functions of Finance- Goal 

of a firm- Profit Maximization vs. Value Creation- Management 

vs. Shareholders. 

5 

M
d

. 
A

b
d

u
s 

S
a
la

m
 

2
nd

 Financial Environments: Sole Proprietorship- Partnership- 

Corporation- Income tax- Corporate tax- Capital gain tax- Sales 

tax- VAT- Import duties- Purpose of financial market- Money 

and capital market- Primary and Secondary market- Financial 

intermediaries and brokers. 

5 

3
rd

 Time value of Money: Simple and compound interest- Future 

value (FVn) and Present value (PVo) – Discount rate- Annuities, 

Ordinary Annuity and Annuity Due, Compounding more than 

once a year. 

5 

4
th

 Valuation of Long Term Securities: Book Value vs. Market 

Value- Bond, Face value, Coupon rate, bond with finite maturity- 

Sem-iannual compounding of interest- Preferred stock, and 

Common stock valuation- Constant growth, yield to maturity 

(YTM) on bonds. 

5 

 5
th

 Risk and Return: Defining risk and return- Probability 

distribution to measure risk- Attributes towards risk- 

Diversification- Capital – asset pricing model (CAPM) – 

Efficient financial market. 

5 

2
n

d
 I

n
-c

o
u

rs
e 

 

(2
5

 L
ec

tu
re

s)
 

6
th

 Capital Budgeting: Capital budgeting and its process- 

Generating investment- Project Proposals- Estimating project 

after tax incremental operating cash flow- Sunk cost and 

opportunity cost- Alternative methods for evaluation and 

selection of project- Payback period (PBP)- Internal Rate of 

Return (IRR) under interpolation- Net Present value (NPV) – 

Profitability Index (PI). 

5 

7
th

  Cost of Capital: Value creation- Cost of debt- Preferred stock 

and equity – CAPM approach, Beta- Risk free rate &Market 

Return- WACC. 

5 

8
th

  Short Term Financing: COD-CBD- Credit with or without 

Discount- Seasonal dating under spontaneous source- Trade 

acceptance – Commercial paper- Factoring – Bank loan under 

negotiated source. 

5 

 9
th

  Long Term Financing: Project financing – Debenture- Bond- 

Equipment trust Certificate- Income bond under borrowed funds 

and their features- Features and rights of common & Preferred 

stock under equity funds. 

5 

 10
th

    Mid Term Financing: Term loan and its major sources- Chattel 

mortgage, conditional sale- Lease and its different ways of 

classifications- Traditional lease- Sale and lease back system- 

5 
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Leveraged lease. 
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10
th

  
Revision 

10  

 

Book Recommended :  

 

1. Horne, James C. Van & Wachowicz :   Fundamentals of Financial Management,  

 John M. Jr.  Pearson Education Inc. (Aisa), New Delhi 

 

Reference Book:  

 

1. Charles P. Jones, : Introduction to Financial Management, Richard 

D.Irwin Inc. USA 

 

Paper Code :  222305 Marks : 100 Credits : 4 Class Hours : 60 

Paper Title : BUSINESS STATISTICS- I 

Course Teacher: 1. Sufia Akther 

2. Md. Abdullah Al Mamaun 

 

 

Exam. Chapter Content Lectures Teacher 

1
st
 I

n
-c

o
u

rs
e 

 

(2
5

 L
ec

tu
re

s)
 

1
st
 1. What and Why 

Introduction- Statistics Defined- Statistical Data- Statistical 

Methods- Statistics: Science or Art- Functions of Statistics- 

Scope of Statistics- Statistics and the Computer- Limitations of 

Statistics- Distrust of Statistics- Problems. 

5 

S
A

 

2
nd

 2. Collection of Data 

Secondary Data- Internal Data- Primary Data- Designing a 

Questionnaire- Pretestign the Questionnaire- Specimen 

Questionnaire- Editing Primary Data- Problems. 

5 

A
A

M
 

3
rd

 3. Presentation of Data 

Classification of Data- Formation of a Frequency Distribution- 

Classification according to Class Intervals- Principles of 

Classification- Tabulation of Data- Review of the Table- Types of 

Tables- Parts of a Table- Charting Data- General Rules for 

Constructing Diagrams- Types of Diagrams- One-Dimensional or 

Bar Diagrams- Two- Dimensional Diagrams- Pictograms and 

Cartograms- Choice of a Suitable Diagram- Graphs- Graphs of 

Time Series or Line Graphs- Graphs of Frequency Distributions- 

Limitations of Charts- Problems. 

5 

S
A

 

4
th

 4. Measures of Central Tendency 

Objectives of Averaging- Characteristics of a Good Average-

Arithmetic Mean- Weighted Arithmetic Mean- Median- Mode- 

Geometric Mean- Harmonic Mean- Progressive Average- Which 

Average to Use? – General Limitations of an Average- 

Miscellaneous Illustrations- Problems. 

5 

A
A

M
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 5
th

 5. Measures of Variation 

Introduction- Significance of Measuring Variation- Properties of 

a Good Measure of Variation- Methods of Studying Variation- 

Range- The Interquartile Range or Quartile Deviation- The 

Average Deviation- The Standard Deviation- Lorenz Curve- 

Which Measure of Variation to Use? – Miscellaneous 

Illustrations- Problems. 

5 

S
A

 

2
n

d
 I

n
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6
th

 6. Skewness, Moments and Kurtosis 

Measures of Skewness- Moments- Kurtosis- Miscellaneous 

Illustrations- Problems. 

5 

A
A

M
 

7
th

  7. Correlation Analysis 

Significance of the Study of Correlation- Correlation and 

Causation- Types of Correlation- Methods of Studying 

Correlation- Scatter Diagram Method- Karl Pearson’s Co-

efficient of Correlation – Rank Correlation Co-efficient- Method 

of Least Spuares- Lag and Lead in Correlation- Miscellaneous 

Illustrations- Problems. 

5 

S
A

 

8
th

  8. Regression Analysis 

Introduction- Difference between Correlation and Regression- 

The Linear Bivariate Regression Model- Regression Lines- 

Regression Equations of Y on X- Regression Co-efficients- 

Regression Equations in Bivariate – Grouped Frequency 

Distributions- Standard Error of Estimate- Miscellaneous 

Illustrations- Problems. 

5 

A
A

M
 

 9
th

  9. Index Numbers: Concepts and Applications 

Uses of Index Numbers- Problems in the Construction of Index 

Numbers- Methods of Constructing Index Numbers- Unweighted 

Index Numbers- Weighted Index Numbers- Quantity Index 

Numbers- Volume Index Numbers- Tests for Perfection- The 

Chain Index Numbers- Base Shifting, Splieing and Deflating the 

Index Numbers- Consumer Price Index Numbers- Index Numbers 

of Industrial Production- Limitations of Index Numbers- 

Miscellaneous Illustrations- Problems. 

5 

S
A

 
 10

th
    10. Business Forecasting and Time Series Analysis: 

Introduction- Steps in Forecasting- Methods of Forecasting – 

Business Forecasting and Time Series Analysis- Components of 

Time Series- Straight Line Trend- Methods of Measurement- 

Free Hand or Graphic Method- Method of Semi- Averages- 

Method of Least Squares- Non- Linear Trend- Method of Moving 

Averages- Second Degree Parabola – Measuring Trends by 

Logarithms- Growth Curves- Conversion of Annual Trend Values 

to Monthly Trend Values- Selecting Type of Trend- 

Measurement of Seasonal Variations- Method of Simple 

Averages- Ratio- to- Trend Method- Ratio- to – Moving Average 

Method- Link Relative Method- Which Method to Use- 

Measurement of Cyclical Variations- Measurement of Irregular 

Variations- Cautions While using Forecasting Techniques- 

Miscellaneous illustrations- Problems. 

5 
A

A
M
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Revision 

10  

 

 

Book Recommended :  

 

1. S.P. Gupta and M.P. Gupta :   Business Statistics, S. Chand & Sons, New Delhi. 

Reference Book:  

 

1. R.I. Levin & D.S. Rubin : Statistics for Management, Prentice Hall Inc. New 

Delhi. 

Paper Code :  222307 Marks : 100 Credits : 4 Class Hours : 60 

Paper Title : BUSINESS MATHEMATICS 

Course Teacher: Dr. Biplab Kumar Mozumder 

 

 

Exam. Chapter Content Lectures Teacher 

1
st
 I

n
-c

o
u

rs
e 

 

(2
5

 L
ec

tu
re

s)
 

1
st
 1. Theory of Sets 

A Set- Elements of a Set- Methods of Describing a Set- 

Types of Sets- Venn Diagrams- Operations on Sets- 

Intersection of Sets- Union of Sets- Complement of a Set- 

De- Morgan’s Law- Difference of two Sets- Symmetric 

Difference- Algebra of Sets- Duality- Partition of a Set- 

Regrouping of the Sets- Number of Elements in a Finite Set- 

Ordered Pair- Cartesian Product- Set Relations- Properties of 

Relations- Binary Relations- Functions or Mapping –Types 

of Mapping. 

5 

D
r.

 B
ip

la
b

 K
u

m
a
r 

M
o
zu

m
d

er
 2

nd
 2. Real Number System 

Number System- The Natural Numbers (N)- Addition on N- 

Multiplication on N- Order Relations on N- The Integers (I) 

– Prime Numbers (P) – Modulo (m)- Rational Numbers (Q)- 

Properties of (Q) – Irrational Numbers (Ri)- Real Numbers 

(R)- Properties of (R)- Modulus of Real Number-Imaginary 

Numbers- Complex Numbers. 

5 

3
rd

 3. Indices and Surds 

Indices- Positive Indices- Fractional Indices- Operation with 

Power Functions- Surds- Operations on Surd- Rationalising 

Factor- Root of Mixed Surd. 

5 

4
th

 4. Logarithms 

Introduction- Laws of Operations- Logarithmic Tables- 

Operations with Logarithms- Compound Interest- 

Depreciation- Annuties. 

5 

 5
th

 5. Equations: Linear, Quadratic, Cublic and Higher 

Order 

Equations- Identities- Inequalities-Grouping Symbols- 

General Solution-Degree of an Equation- Simultaneous 

Linear Equations-Quadratic Equations- Solution of 

Quadratic Equations- Reciprocal Equations- Nature of the 

Roots- Symmetrical Expressions- Formation of an Equation-

Solution of Simultaneous Equations- Cublic and Bi-

5 
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quadratic Equations. 
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6
th

 6. Permutations and Combinations 

Fundamental Rule of Counting- Permutations- Factorial 

Notation-Permutation of Different Things- Circular 

Permutations- Permutations of Things not all Different- 

Restricted Permutaions- Combinations- Complementary 

Theorems- Restricted Combinations- Combinations of 

Things not All Different. 

5 

7
th

  7. Circular Functions and Trigonometry 

Introduction- Measurement of Angles- Trigonometric 

Ratios- Relations between Trigonometric Functions- Signs 

of Trigonometric Function- Trigonometric Functions of 

Standard Angles- Use of Printed Tables- T-Ratios of Allied 

Angles- T-Ratios of Sum and Difference of Angles- T-

Ratios of Multiple Angles- Transformation of Products and 

Sums- Trigonometric Indentities- Properties of a Triangle- 

Solutions for a Triangle. 

5 

8
th

  8. Differential Calculus 

Introduction- Differentiation- Derivative of a Function of 

one Variable- Derivative of a Power – Function- Derivative 

of a Constant with a Function- Derivative of the Sum of 

Functions- Derivative of the Product of Two Functions- 

Derivative of the Quotient of Two Functions- Derivative of 

the Function of a Function- Derivative of Trigonometric 

Functions- Derivative of Logarithmic Function- 

Differentiation by the Method of Substitution – Logarithmic 

Differentiation- Differentiation of Implicit Functions- 

Derivative as a Rate Measure- Successive Differentiation- 

Maclaurin’s Series- Points of Inflexion- Maxima and 

Minima- Partial Differentiation- Total Differentiaation. 

5 

 9
th

  9. Integral Calculus 

Introduction- Indefinite Integral- Rules of Integration- Some 

Standard Results- Integration by Substitution- Integration of 

Trigonometric Functions- Some Standard Integrals- Integrals 

Reducible to Standard Form- Integration by Parts- 

Integration by Partial Fractions- Definite Integral – 

Properties. 

5 

 10
th

    Matrix Algebra 

Introduction- Definition- Types of Matrices- Scalar 

Multiplication of a Matrix- Equality of Matrices- Matrix 

Operations- Addition and Subtraction- Multiplication- 

Properties- Transpose of a Matrix- Determinants of a Spuare 

Matrix- Determinants of Order Two- Cramer’s Rule- 

Determinants of Order Three- Sarrus Diagram- Properties of 

Determinants- Expansion of the Determinants- Minors of a 

Matrix- Adjoint of A Square Matrix- Inverse of a Matrix- 

Simultancous Equations- Gauss Elimination Method- Rank 

of Matrix. 

5 

T
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 to 

10
th

  
Revision 

10  
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Book Recommended :  

 

1. D.C. Sancheti & V.K. Kapoor :   Business Mathematics, S. Chand & Sons, New 

Delhi, India. 

Reference Book:  

 

1. Gordon D. Prichett & John C. Saber : Mathematics, Richard D. Irwin Inc. Boston 

 

Paper Code : 222309 Marks : 100 Credits : 4 Class Hours : 60 

Paper Title : INSURANCE AND RISK MANAGEMENT 

Course Teacher: Md. Abdur Razzaque 

 

Exam. Chapter Content Lectures Teacher 

1
st
 I

n
-c

o
u

rs
e 

 

(2
5

 L
ec

tu
re

s)
 

1
st
 Introduction of Insurance: Origin and History- Definition-

Nature- Scope- Role- Social and Economic values of 

Insurance. Fundamental Principles- Insurance Contract. 

9 

M
d

. 
A

b
d

u
r 

R
a
zz

a
q

u
e 

2
nd

 Life Assurance: Contract-Kinds of policies and annuities-

Mortality Table-Claims and Settlement-Premium plans-

Computation of net Premium-Calculations of reserve Surplus 

and its distribution. 

8 

3
rd

 Marine Insurance: Contract-Types of Policies-Marine 

Losses-Claims and Settlement. 

8 

2
n

d
 I

n
-c

o
u

rs
e 

 

(2
5

 L
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4
th

 Fire Insurance: Contract- Claims and Settlement-

Reinsurance. Miscellaneous Insurance: Postal Life Insurance; 

Group Insurance; Accident Insurance; Automobile Insurance . 

9 

5
th

 Risk Management: Definition of Risk-Classification of Risk- 

Insurance as a Device for Handling Risk. Objectives of Risk 

Management. Fire Hazards, Physical and Moral Hazards, 

Approaches Towards Risk Prevention. Peril. 

8 

6
th

 Insurance Business in Bangladesh: Present pattern of 

Insurance Business –Jiban Bima Corporation-Sadharan Bima 

Corporation-American Life Insurance Company and other 

Private Insurance Companies of Bangladesh. 

8 

T
es

t 
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0
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tu
re
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1
st
 to 6th Revision 

10  

 

 

Book Recommended :  

 

1. M.N. Misra :   Insurance: Principles and Practice, S. Chan & Co. 

Ltd., New Delhi. 

Reference Book:  

 

1. C. Arthur Williams, Jr. & Richard M. Heins:   Risk Management & Insurance, McGraw Hill  

     Book Company, New York. 

 

Paper Code :  222311 Marks : 100 Credits : 4 Class Hours : 60 

Paper Title : MICRO-ECONOMICS 

Course Teacher: Afroza Begum 
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Exam. Chapter Content Lectures Teacher 

1
st
 I

n
-c

o
u
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e 

 

(2
5

 L
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1
st
 1. Nature and Methodology of Economics:  

a) Nature of Economics: Definition 

b) Nature of Economics: Scope and Methods 

c) Partial Equilibrium and General Equilibrium Analysis 

9 

A
fr

o
za

 B
eg

u
m

 

2
nd

 2. Theory of Demand:  

 a) Utility Analysis of Demand      

      b) Indifference Curve Technique 

      c) Indifference Curve Analysis of Demand 

d) Elasticity of Demand 

e) Consumer’s Surplus 

8 

3
rd

 3. Theory of Production: 

a) Factors of Production 

b) Scale of Production 

c) Laws of Returns 

d) Cost and Cost Curves 

e) Supply  

8 

2
n

d
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n
-c

o
u
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e 
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4
th

 4. Product Pricing: 

a) Market and Market Structures 

b) Revenue and Revenue Curves 

c) Equilibrium of the Firm and Industry: General  

d) Equilibrium of the Firm under Perfect, Monopoly and 

Monopolistic Competition 

13 

5
th

 5. Factor Pricing: 

a) General Theory of Factor Pricing 

b) Wages, Rent, Interest and Profit 

12 

T
es

t 
 

(1
0

 L
ec

tu
re

s)
 

1
st
 to 5th Revision 

10  

 

Book Recommended:  

 

1. K. K. Dewett, M.H. Navalur and J. Khuntia                  :  Modern Economic Theory Shyam Lal 

Cheritable Trust, New Delhi. 

Reference Book:  

 

1. Paul A. Samuelson & William D. Nordhaus:   Economics, McGraw Hill Book Company, New 

York. 
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Paper Code :  222313 Marks : 100 Credits : 4 Class Hours : 60 

Paper Title : AGRICULTURAL MARKETING 

Course Teacher: Prof. Md. Abu Taleb Sarker 

  

Exam. Chapter Content Lectures Teacher 

1
st
 I

n
-c

o
u

rs
e 

 

(2
5

 L
ec

tu
re

s)
 

1
st
 The Analytical Approach: The Agricultural Marketing System, 

A Framework of Theory for Market Analysis, Agricultural 

product and Marketing. 

9 

P
ro

f.
 M

d
. 
A

b
u

 T
a
le

b
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a
rk

er
 

2
nd

 Food Market and Institutions: Food Consumption and 

Marketing, Food Processing and Manufacturing, Food 

Wholesaling and Retailing, The International Markets for Food. 

8 

3
rd

 Prices and Marketing Costs :Price Analysis and the Exchange 

Function, Demand and Supply for Farm Product, Cyclic 

Movement in Production and Prices, Seasonal Price Movement, 

Hedging in Future Contracts, Effects of Speculation in Future 

Contracts. 

8 

2
n

d
 I

n
-c

o
u

rs
e 

 

(2
5
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4
th

 Functional and Organizational Issues The Changing 

Organization of Food Markets, Cooperative Marketing, Market 

Information, Standardization and Grading, Transportation, 

Storage. 

9 

5
th

 Government and Agricultural Marketing Government Price, 

Income and Marketing Programs, Food Marketing Regulation. 

8 

6
th

 Marketing System of Some Agricultural Commodities: Jute, 

Rice, Tea, Mango, Leather, Paultry, Shrimp, Sugar, Salt, 

Vegetables etc. 

8 

T
es

t 
 

(1
0

 L
ec

tu
re

s)
 

1
st
 to 6th Revision 

10  

 

Book Recommended :  

 

1. Geoffrey S, Shepherd & Gene A. Futrell :   Marketing Farm Products, The lowa State 

University Press/Ames  

Reference Book:  

 

1. Richard L. Kohls & Joseph N. Uhi : Marketing of Agricultural Products, Richard Irwin 

Inc.  
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Department of Marketing 

Rajshahi College, Rajshahi. 

 

3
rd

 Year BBA Honours (2014-15) 
 

Courses and Marks Distribution 
 
 

Paper Code Paper Title Marks Credits 

232301 Principles of Marketing- II 100 4 

232303 Organizational Behavior 100 4 

232305 Financial Management 100 4 

232307 Business Statistics- II 100 4 

232309 Advertising & Promotion 100 4 

232311 Legal Aspects of Marketing 100 4 

232313 Macro Economics 100 4 

232315 Taxation in Bangladesh 100 4 

 Total =  800 32 
 

 

Detailed Syllabus 
 

Paper Code : 232301 Marks : 100 Credits : 4 Class Hours : 60 

Paper Title : PRINCIPLES OF MARKETING – II 

Course Teacher: Prof. Md. Abu Taleb Sarker  

 

 

Exam. Chapter Content Lectures Teacher 

1
st
 I

n
-c

o
u

rs
e 

 

(2
5

 L
ec

tu
re

s)
 

1
st
 Pricing Strategies 

New-Product Pricing Strategies: Market- Skimming Pricing- 

Market-Penetration Pricing. 

Product Mix Pricing Strategies: Product Line Pricing- Optional 

Product Pricing- Captive-Product Pricing- By-Product Pricing- 

Product Bundle Pricing. 

Price- Adjustment Strategies: Discount and Allowance Pricing- 

Segmented Pricing- Psychological Pricing- Promotional Pricing- 

Geographical Pricing- Dynamic Pricing-International Pricing. 

7 

P
ro

f.
 M

d
. 
A

b
u

 T
a
le

b
 S

a
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er
 

2
nd 

 Marketing Channels: Delivering Customer Value 

Supply Chains and the Value Delivery Network The 

Nature and Importance of Marketing Channels: How 

Channel Members Add Value- Number of Channel Levels 

Channel Behavior and Organization: Channel Behavior- 

Vertical Marketing Systems- Horizontal Marketing Systems- 

Multichannel Distribution Systems- Changing Channel 

Organization. 

Channel Design Decisions: Analyzing Consumer Needs- 

Setting Channel Objectives- Identifying Major Alternatives- 

Evaluating the Major Alternatives- Designing International 

Distribution Channels. 

Channel Management Decisions: Selecting Channel 

6 



 29 

Members- Managing and Motivating Channel Members- 

Evaluating Channel Members. 

Public Policy and Distribution Decisions – Marketing 

Logistics and Supply Chain Management: Nature and 

Importance of Marketing Logistics- Goals of the Logistics 

System- Major Logistics Functions- Integrated Logistics 

Management- Reviewing Objectives – Discussing & Applying 

the Concepts- Marketing by the Numbers. 
3

rd
 Retailing and Wholesaling: Types of Retailers- Retailer 

Marketing Decisions- The Future of Retailing. 

Types of Wholesalers- Wholesaler Marketing Decisions- Trends 

in Wholesaling- Reviewing Objectives- Discussing & Applying 

the Concepts – Marketing by the Numbers. 

6 

4
th

 Communicating Customer Value: Integrated Marketing 

Communications Strategy: The Promotion Mix- Integrated 

Marketing Communications- Setting the Total Promotion Budget 

and Mix- Socially Responsible Marketing Communication- 

Advertising and Public Relations-Personal Selling and Sales 

Promotion- Personal Selling-Managing the Sales Force- The 

Personal Selling Process. 

6 

2
n

d
 I

n
-c

o
u

rs
e 

 

(2
5

 L
ec

tu
re

s)
 

5
th

 Direct and Online Marketing: Building Direct Customer 

Relationships, The New Direct Marketing Model-Growth and 

Benefits of Direct Marketing- Customer Databases and Direct 

Marketing- Forms of Direct Marketing- Online Marketing- Public 

Policy Issues in Direct Marketing 

9 

6
th

 The Global Marketplace: Global Marketing Today, Looking at 

the Global Marketing Environment, Deciding Whether to Go 

Global, Deciding Which Markets to Enter, Deciding How to 

Enter the Market, Deciding on the Global Marketing Program, 

Deciding on the Global Marketing Organization 

8 

7
th

  Sustainable Marketing: Social Responsibility and Ethics, 

Sustainable Marketing- Social Criticisms of Marketing- 

Consumer Actions to Promote Sustainable Marketing- Business 

Actions toward Sustainable Marketing. 

8 

T
es

t 
 

(1
0

 L
ec

tu
re

s)
 

1
st
 to 7th Revision 

10  

 

  

Book Recommended :  

1. Philip Kotler & Gary Armstrong :   Principles of Marketing, Prentice Hall Inc. 

 

Reference Book:  

1. W.J. Stanton, Etzel & Walker : Fundamentals of Marketing, McGraw Hill Book 

Company 
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Paper Code :   232303 Marks : 100 Credits : 4 Class Hours : 60 

Paper Title : ORGANIZATIONAL BEHAVIOR 

Course Teacher: Md. Abdur Razzaque  

 

Exam. Chapter Content Lectures Teacher 

1
st
 I

n
-c

o
u

rs
e 

 

(2
5

 L
ec

tu
re

s)
 

1
st
 The Dynamics of People and Organizations:Understanding 

Organizational Behavior, Fundamental Concepts, Basic 

Approaches. 

5 

M
d

. 
A

b
d

u
r 

R
a
zz

a
q

u
e 

2
nd

 Models of Organizational Behavior:An Organizational 

Behavior System, Models of Organizational Behavior. 

4 

3
rd

 Social Systems and Organizational Culture: Social Culture, 

Role -Status, and Organizational Culture. 

4 

4
th

 Appraising and Rewarding System: A complete Program, 

Organizatonal Behavior and Performance Appraisal, 

Economic incentive Systems. 

4 

5
th

 Leadership: The Nature of Leadership, Behavioral 

Approaches to Leadership Style, Contingency Approaches of 

Leadership Style. 

4 

6
th

 Empowerment and Participation: The Nature of 

Empowerment and Participation, How Participation Works, 

Programs for Participation, Important Considerations in 

Participation. 

4 

2
n

d
 I

n
-c

o
u

rs
e 

 

(2
5

 L
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7
th

  Employee Attitude and Their Effects: The Nature of 

Employee Attitudes, Effects of Employee Attitudes, Studying 

Job Satisfaction. 

5 

8
th

  Interpersonal Behavior: Conflict in Organizations, Assertive 

Behavior, Power & Politics. 

5 

9
th

  Informal and Formal Groups: Group Dynamics, Types of  

Groups,The Nature of Informal Organizations,Formal Groups. 

5 

10
th

  Teams and Team Building: Organizational Context for 

Teams, Teamwork, Team Building. 

5 

11
th

  Managing Change: Change at Work, Resistance to Change, 

Implementing Change Successfully, And Understanding 

Organizational Development. 

5 

T
es

t 
 

(1
0

 L
ec

tu
re

s)
 

1
st
 to 

11th 
Revision 

10  

Book Recommended :  

 

1. John W. Newstrom & Keith Davis :   Organisational Behavior, Tata McGarw Hill 

Publishing Company, New-Delhi. 

Reference Book:  

 

1. Stephen P. Robbins : Organizational Behavior, Prentice Hall of India 

Pvt. Ltd. New Delhi 
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Paper Code : 232305  Marks : 100 Credits : 4 Class Hours : 60 

Paper Title : FINANCIAL MANAGEMENT 

Course Teacher: Dr. Biplab Kumar Mozumder  

 

Exam. Chapter Content Lectures Teacher 

1
st
 I

n
-c

o
u

rs
e 

 

(2
5

 L
ec

tu
re

s)
 

1
st
 Nature of Financial Management: Definition and role of 

financial management, areas of financial management, 

finance and related disciplines, scope of finance function, 

job of financial manager, financial goals: profit 

maximization vs. wealth maximization, conflict of goals: 

management Vs. owners, financial goal and firm’s objective, 

functions of treasurer and controller, classification of finance 

and principles of business finance. 

5 

D
r.

 B
ip

la
b

 K
u

m
a
r 

M
o
zu

m
d

er
 

2
nd

 Time Value of Money: Present value and future value of 

single amounts, Annuities and mixed cash flows, semiannual 

and other compounding periods, continuous compounding, 

effective annual interest rate, amortizing loan. 

5 

3
rd

 Capital Budgeting: Importance of investment decisions, 

types of investment decisions, investment evaluation criteria, 

estimating cash flows, different methods of project 

evaluation: BP, ARR,NPV, IRR, PI, Incremental Approach. 

5 

4
th

 Financial Statement Analysis: Users of financial analysis, 

types of ratio and their comparison, utility of ratio, cautions 

in using ratio anlysis, different problems of ratio analysis. 

5 

5
th

 Cost of Capital: Importance, definition, assumptions 

explicit and implicit costs, measurement of value component 

costs of debt and equity capital, weighted average cost of 

capital. 

5 

2
n

d
 I

n
-c

o
u

rs
e 

 

(2
5

 L
ec

tu
re
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6
th

 Working Capital Management: Nature of working capital, 

determining financing mix, determination of working 

capital, working capital financing: trade credit, Bank credit, 

mode of security, lendign norms, forms of financing/style of 

credit, framework of lending, commercial papers, factoring, 

functions of a factor. 

5 

7
th

  Intermediate Term Financing & Leasing: Uses and types 

of intermediate terms debt, characteristics of leasing 

arrangement, sources of lease arrangements, types of lease, 

and reasons for leasing, lease vs. borrow purchase analysis. 

5 

8
th

  Operating and Financial Leverage: Meaning of leverage, 

operating leverage and financial leverage, degree of 

operating leverage (DOL) and the break- even point, EVIT-

EPS break-even analysis, DFL and financial risk, degree of 

total leverage (DTL) and total firm risk. 

5 

9
th

  Capital Structure Determination: Net operating income 

approach, traditional approach, the total value principle, 

market imperfections and incentives issues, the effect of 

taxes. 

5 

10
th

  Introduction to Capital Market: Shares and debentures, 

SEC, Stock Exchange in Bangladesh-problems and 

prospects. 

5 
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1
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Revision 

10  

 

Book Recommended :  

1. M Y Khan and P K Jain : Financial Management, Tata McGarw Hill 

Publishing Company, New-Delhi. 
 

Reference Book:  

1. James C.Van Horne & John M. Wachowicz: Fundamentals of Financial Management, Prentice 

Hall of India Pvt. Ltd., New Delhi 

 

 

Paper Code :   232307 Marks : 100 Credits : 4 Class Hours : 60 

Paper Title : BUSINESS STATISTICS-II 

Course Teacher: Md. Abdullah Al Mamnu 

 

 

Exam. Chapter Content Lectures Teacher 

1
st
 I

n
-c

o
u

rs
e 

 

(2
5

 L
ec

tu
re

s)
 

1
st
 Probability: What is Probability – Elements of Set Theory- 

Counting Techniques- Events-Addition Law- Conditional 

Probability- Multiplication Law- Dependent Events-

Independent Events- Bayes’ Theorem- Miscellaneous 

illustrations- Problems. 

5 

M
d

. 
A

b
d

u
ll

a
h

 A
l 

M
a
m

n
u

 

2
nd

 Probability Distribution: Random Variable, Probability 

Function- Binomial Distribution- Poisson Distribution- 

Negative Binomial Distribution- Multinomial Distribution- 

Hypergeometric Distribution- Normal Distribution- Uniform 

Distribution- Exponential Distribution- Miscellaneous 

illustrations- Problems.   

5 

3
rd

 Sampling and Sampling Distributions: Introduction- 

Purpose of Sampling- Principles of Sampling – Methods of 

Sampling – Random Sampling Methods- Non –Random 

Sampling Methods – Size of Sample – Merits of Sampling 

Method- Limitations of Sampling – Sampling and Non-

Sampling errors- Sampling Distribution- Central Limit 

Distribution- The Universe Distribution- The Sample 

Distribution- The Sampling Distributions- Sampling 

Distributions of the Difference between Two Means- 

Sampling Distributions of the Number of Successes- Sampling 

Distribution of the Difference of two proportions - 

Miscellaneous illustrations- Problems . 

5 

4
th

 Estimation of Parameters: Introduction- Statistical 

Estimation- Point Estimation- Properties of a Good Estimator- 

Method of Maximum Likelihood- Interval Estimation- 

Confidence Limits for Population Mean- Confidence Limits 

for Population Proportion- Confidence Limits for Difference 

of Two Means- Confidence Limits for Difference of Two 

Propertions- Determination of a Proper Sample Size- 

Miscellaneous illustrations- Problems. 

5 

5
th

 Test of Hypothesis: Introduction- Procedure of Testing 5 
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Hypothesis- Type I and Type II Errors – One- Tailed and Two 

–Tailed Tests- Tests of Hypothesis concerning Large Samples- 

Testing Hypothesis about Population Mean- Testing 

Hypothesis about the Difference between Two Means- Tests 

of Hypothesis concerning Attributes- Testing Hypothesis 

about Population Proportion- Testing Hypothesis about the 

Difference between Two Proportions- Miscellaneous 

illustrations- Problems. 

2
n

d
 I

n
-c

o
u

rs
e 

 

(2
5

 L
ec

tu
re

s)
 

6
th

 Small Sampling Theory: Introduction- Properties of t-

Distribution- Test of Hypothesis about the Population Mean- 

Test of Hypothesis concerning the Difference between Two 

Means- Tests of Hypothesis about the Difference between 

Two Means with Dependent Samples- Test of Hypothesis 

concerning Coefficient of Correlation- The F- Distribution- 

Miscellaneous illustrations- Problems. 

7 

7
th

  Chi-Spuare Test: Introduction- Chi-Spuare Distribution- Chi-

Spuare Test- Yate’s Corrections for Continuity- Grouping 

when Frequencies are Small- Sampling Distribution of the 

Sample Variance- Confidence Interval for Variance – Tests of 

Hypothesis Concerning Variance- Test of Independence- Test 

of Goodness of Fit- Test of Homogeneity- Cautions while 

Applying X2 Test- Miscellaneous illustrations- Problems. 

6 

8
th

  Analysis of Variance: Introduction- Assumptions in Analysis 

of Variance- One-Way Classification Model- Two-Way 

Classification Model- Miscellaneous illustrations- Problems. 

6 

9
th

  Partial and Multiple Correlation and Regression: Partial 

Correlation- Partial Correlation Coefficients- Partial 

Correlation Coefficients in Case of More than Three 

Variables- Second Order Partial Correlation Coefficients- 

Multiple Correlation- Multiple Regression- Miscellaneous 

illustrations- Problems. 

6 

T
es

t 
 

(1
0

 L
ec

tu
re

s)
 

1
st
 to 9th Revision 

10  
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Book Recommended :  

 

1. S.P. Gupta and M.P. Gupta : Business Statistics, S. Chand and Sons, New 

Delhi, India. 

 

Reference Book:  

 

1. Richard I. Levin and D.S. Rubin : Statistics for Management, Prentice Hall of India 

Pvt. Ltd. New Delhi 

 

 

Paper Code :  232309 Marks : 100 Credits : 4 Class Hours : 60 

Paper Title : ADVERTISING AND PROMOTION 

Course Teacher: Pranab Mukherjee 

 

                                 

 

Exam. Chapter Content Lectures Teacher 

1
st
 I

n
-c

o
u

rs
e 

 

(2
5

 L
ec

tu
re

s)
 

1
st
 An Introduction to Integrated Marketing 

Communications: The growth of Advertising and 

Promotion, The Promotional Mix: The Tools for IMC, The 

IMC Planning Process. 

7 

P
ra

n
a
b

 M
u

k
h

er
je

e
 

2
nd

 Organizing for Advertising and Promotion:The role of Ad 

Agencies and Other Marketing Communications 

Organizations- Participants in the Integrated Marketing 

Communications Process: An overview, The Client’s Role, 

Advertising Agencies, Agency Compensation, Evaluation 

Agencies, IMC Services. 

6 

3
rd

 The Communication Process: The Nature of 

Communication, Communication Problems in International 

Marketing, A Basic Model of Communication, Analysis the 

Receiver, The Response Process, Cognitive Processing of 

Communications.The communication process 

6 

4
th

 Establishing Objectives and Budgeting for the 

Promotional Program: The Value of Objectives, 

Determining Promotional Objectives, Sales Vs 

Communications Objectives, DAMAR: An Approach to 

Setting Objectives, Problems in Setting Objectives, 

Establishing and Allocating the Promotional Budget. 

6 

2
n

d
 I

n
-c

o
u

rs
e 

 

(2
5

 L
ec

tu
re

s)
 

5
th

 Direct Marketing and The Internet: Direct Marketing, 

The Database, Direct Selling, Evaluating the Effectiveness 

of Direct Marketing, Measuring Effectiveness of Direct 

Marketing, Online Social Media, Advantages and 

Disadvantages of the Internet. 

7 

6
th

 Sales promotion: Public relations, Publicity, and Corporate 

Advertising 

6 

7
th

  Personal Selling: The Scope of Personal Selling, The Role 

of Personal Selling in the IMC Program, Advantages and 

Disadvantages of Personal Selling, Combining Personal 

Selling with Other promotional Tools,  Evaluating the 

Personal Selling Effort. 

6 

8
th

  Media Planning and Strategy: An Overview of Media 6 
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Planning, Developing the Media Plan, Market Analysis 

and Target Market Identification, Establishing Media 

Objectives, Developing and Implementing Media 

Strategies, Evaluation and Follow-Up, Characteristics of 

Media. 

T
es

t 
 

(1
0

 L
ec

tu
re

s)
 

1
st
 to 8th Revision 

10  

 

 

Book Recommended :  

 

1. Geroge E. Belch & Michael A. Belch : Advertising and Promotion : An Integrated 

Marketing Communications Perspective, (Seventh/ 

Eighth Edition) McGraw-Hill Irwin Publications. 

 

Reference Book:  

 

1. Kenneth E. Clow and Donald Baack : Integrated Advertising, Promotion, and Marketing 

Communications, Pearson, Publishing Company. 

 

Paper Code :   232311 Marks : 100 Credits : 4 Class Hours : 60 

Paper Title : Legal Aspects of Marketing 

Course Teacher: Md. Habibur Rahman 

 

 

Exam. Chapter Content Lectures Teacher 

1
st
 I

n
-c

o
u

rs
e 

 

(2
5

 L
ec

tu
re

s)
 

1
st
 An Overview: Meaning of Legal Environment-Rationale for 

Understanding Legal Environment-The Demand for 

Legislation- The Demand for Consumer Protection-Law 

Influencing Marketing Decision-Law against Deceptive 

Practice. 

13 

M
d

. 
H

a
b

ib
u

r 
R

a
h

m
a
n

 
2

nd
 Law of Contract: The Details of Essentials of Law of 

Contract, Termination and Breach of Contracts. 

12 

2
n

d
 I

n
-c

o
u

rs
e 

 

(2
5

 L
ec

tu
re

s)
 

3
rd

 Sale of Goods Act: Essential Elements, Transfer of Ownership 

Conditions and Warranties. 

13 

4
th

 Other Important Acts: Agricultural Produce Markets 

Regulation Act-1964, Bangladesh Control of Essential 

Commodities Act-1956, Hats and Bazar Ordinance-1959, Pure 

Food Ordinance- 1969, Trade Marks Act-1940, Patent Design 

Act-1911, Standards of Weights and Measure Ordinance-1982, 

Drug Policy-1982, The Payment of Wages Act-1936, The 

Industrial Relation Ordinance-1969, The Shops and 

Establishment Rules 1970 Consumers Protection law- 2009, 

Other Laws. Acts and Ordinance relating to Marketing. 

12 

T
es

t 
 

(1
0

 L
ec

tu
re

s)
 

1
st
 to 4th Revision 

10  
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Books Recommended :  

 

1. A.K.Sen and J.K.Mitra : Commercial Law, The World  Press Pvt. Ltd, 

Calcutta 

 

2. M.C. Shukla : A Manual of Mercantile Law, S. Chand & 

Company Ltd, New Delhi 

 

Reference Book:  

 

1. Relevant Statutes and Manuals 

 

 

Paper Code :   232313 Marks : 100 Credits : 4 Class Hours : 60 

Paper Title : MACRO ECONOMICS 

Course Teacher: Afroza Begum 

 

 

Exam. Chapter Content Lectures Teacher 

1
st
 I

n
-c

o
u

rs
e 

 

(2
5

 L
ec

tu
re

s)
 

1
st
 1. Social Accounting: 

a) Social Accounting 

b)  National Income: Meaning and Concept 

13 

A
fr

o
za

 B
eg

u
m

 

2
nd

 2. Theory of Income Determination: 

a) Theory of Employment 

b) Determination of National Income 

c) Determinants of Income and Employment: Propensity to 

Consume 

d) Determinants of National Income and Employment: 

Inducement to Invest 

e) Multiplier and Accelerator 

f) Wages and Employment 

g) Unemployment and Full Employment 

12 

2
n

d
 I

n
-c

o
u

rs
e 

 

(2
5

 L
ec

tu
re

s)
 

3
rd

 3. Theory of Money and Prices: 

a) Nature and Functions of Money 

b) Monetary Standards 

c) Theory of Money and Prices 

d) Inflation 

13 

4
th

 4.  Banking: 

a) Banking 

b) Central Banking 

12 

T
es

t 
 

(1
0

 L
ec

tu
re

s)
 

1
st
 to 4th Revision 

10  

 

Book Recommended :  

 

1. K.K. Dewett : Modern Economic Theory, K.K. Dewett, M.H. 

Navalur & J. Khuntia Shyam Lal Cheritable Trust, 

New Delhi. 

 

Reference Book:  
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1. Paul A. Samuelson& William D. Nordhaus : Economics, McGraw. Hill Book Company. 

 
 

Paper Code :   232315 Marks : 100 Credits : 4 Class Hours : 60 

Paper Title : TAXATION IN BANGLADESH 

Course Teacher: Md. Abdus Salam 

 

 

Exam. Chapter Content Lectures Teacher 

1
st
 I

n
-c

o
u

rs
e 

 

(2
5

 L
ec

tu
re

s)
 

1
st
 Income Tax: Definition of income and income tax-

Characteristics of income- Total income and total world income-

Income year and assessment year-Role of income tax law in 

industrial development of Bangladesh. 

9 

M
d

. 
A

b
d

u
s 

S
a
la

m
 

2
nd

 Classification of income: assessable and non-assessable income. 

Assesses: Classification-Residential status. 

8 

3
rd

 Heads of Income: Income from salary-income from interest on 

securities-income from house property-income from agriculture-

income from business and profession-capital gains-income from 

other sources. 

8 

2
n

d
 I

n
-c

o
u

rs
e 

 

(2
5

 L
ec

tu
re

s)
 

4
th

 Tax Assessment and Recovery: Assessment procedures-

Appeal, revision, recovery, refund and penalties. 

9 

5
th

 Income tax authorities: Assessment of individuals, partnerships 

and public limited companies. 

8 

6
th

 Value Added Tax (VAT): Introduction: Assessment and 

Payment of tax-Valuation-Accounting-Refunds-Drawback-

Calculation of VAT – Controlling evasion of VAT. 

8 

T
es

t 
 

(1
0

 L
ec

tu
re

s)
 

1
st
 to 6th Revision 

10  

 

 

Books Recommended : 

 

1. Government of Bangladesh The Income Tax Ordinance 1984-Part 1 & 2. 

4. The Institute of Chartered Accountants of Bangladesh Taxation Study Manual Vol 1 & 2. 

5. Government of Bangladesh Publications on VAT. 

6. Income Tax Law, Khawja Amjad Syeed, IBA, University of Punjab, Pakistan. 
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Department of Marketing 

Rajshahi College, Rajshahi. 

 

4
th

 Year BBA Honours (2014-15) 
 

Courses and Marks Distribution 
 

Fourth Year 
 
 

Paper Code Paper Title Marks Credits 

242301 Marketing Management 100 4 

242303 Human Resource Management 100 4 

242305 International Business 100 4 

242307 Consumer Behavior 100 4 

242309 Sales Management 100 4 

242311 Brand Management 100 4 

242313 Entrepreneurship Development 100 4 

242315 Bangladesh Economics 100 4 

242317 Marketing Research 100 4 

242318 Viva- voce 100 4 

 Total = 1000 40 

 

 

Detailed Syllabus 

 
Paper Code :  242301 Marks : 100 Credits : 4 Class Hours : 60 

Paper Title : MARKETING MANAGEMENT 

Course Teacher: Prof. Md. Abu Taleb Sarker 

 

 

Exam. Chapter Content Lectures Teacher 

1
st
 I

n
-c

o
u

rs
e 

 

(2
5

 L
ec

tu
re

s)
 

1
st
 Defining Marketing for the 21

st
 Century: The Importance of 

Marketing- The Scope of Marketing- Company Orientations 

Toward the Market place- Fundamental Marketing Concepts, 

Trends, and Tasks. 

5 

P
ro

f.
 M

d
. 
A

b
u

 T
a
le

b
 S

a
rk

er
 

2
nd

 Developing Marketing Strategies and Plans: Marketing and 

Customer Value- Corporate and Division Strategic Planning – 

Business Unit Strategic Planning – Product Planning: The Nature 

and Contents of a Marketing. 

5 

3
rd

 Creating Customer Value, Satisfaction, and Loyalty: 
Maximizing Customer Lifetime Value- Cultivating Customer 

Relationships- Customer Databases and Database Marketing. 

5 

4
th

 Identifying Markets Segments and Target: Level of Markets 

Segmentation- Segmenting Consumer Markets- Bases for 

Segmenting Business Markets- Market Targeting. 

5 

5
th

 Crafting the Brand Positioning: Developing and 

Communicating a Positioning Strategy-Differentiation Strategies- 

5 
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Product Life-cycle Marketing Strategies- Market Evolution. 
2

n
d
 I

n
-c

o
u

rs
e 

 

(2
5

 L
ec

tu
re

s)
 

6
th

 Dealing with Competition: Competitive Forces-Analyzing 

Competitors-Commutative Strategies for Market Leaders-Other 

Competitive Strategies- Balancing Customer and Competitor 

Orientations. 

5 

7
th

  Designing and Marketing Service: Nature of Services,  

Marketing Strategies for Service Firms, Marketing Service 

Quality, Managing Service Brands, and Managing Product 

Support Services. 

5 

8
th

  Setting Product Strategy: Product Characteristics and 

Classifications- Differentiation- Product and Brand 

Relationships- Packaging, Labeling, Warranties, and Guarantees. 

5 

9
th

  Designing and Managing Value Networks and Channels: 
Marketing Channels and Value Networks- The Role of Marketing 

Channels- Channels-Design Decisions- Channel- Management 

Decisions- Channel Integration and Systems-Conflict, 

Cooperation and Competition-E-Commerce Marketing Practices. 

5 

10
th

  Designing and Managing Integrated Marketing 

Communication: The Role of Marketing Communications-

Developing Effective Communications- Deciding on the 

Marketing Communications Mix – Managing the Integrated 

Marketing Communications. 

5 

T
es

t 
 

(1
0

 L
ec

tu
re

s)
 

1
st
 to 

10th 
Revision 

10  

 

 

Book Recommended :  

 

1. Philip Kotler : Marketing Management, Prentice-Hall Inc. 

 

Reference Book:  

 

1. V.S. Ramaswamy & S. Namakumari : Marketing Management, Mcmillan India Pvt. Ltd. 

 
 

 

Paper Code :  242303 Marks : 100 Credits : 4 Class Hours : 60 

Paper Title : HUMAN RESOURCE MANAGEMENT 

Course Teacher: Md. Abdus Salam 

 

Exam. Chapter Content Lectures Teacher 

1
st
 I

n
-c

o
u

rs
e 

 

(2
5

 L
ec

tu
re

s)
 

1
st
 The Development of Human Resource Management: The 

concept of human resource management-Early stages of 

development- Contemporary developments- Human resource 

management as a profession. 

5 

M
d

. 
A

b
d

u
s 

S
a
la

m
 

2
nd

 Organizational Considerations in Managing Human 

Resources: The organization as a system – Responsibility and 

authority within the organization- Organization structures – The 

human resource department in an organization- The personnel 

program. 

5 
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3
rd

 Job Requirements: The role of jobs- Job design-Job analysis- 

Job requirements and personnel functions-Job descriptions. 

5 

4
th

 Human Resource Planning and Recruitment: Human resource 

planning –Recruiting within the organization- Recruiting outside 

the organization- EEO in recruitment. 

5 

5
th

 Recruitment and Selection: The steps in recruitment- The exit 

interview- Reaching a selection decision- Considerations that 

shape selection policies. 

5 

2
n

d
 I

n
-c

o
u

rs
e 

 

(2
5

 L
ec

tu
re

s)
 

6
th

 Job Evaluation: The reasons of job evaluation schemes- 

Problem areas- Procedure-Techniques- Non-analytical methods- 

Analytical methods- New methods- Other methods. 

7 

7
th

  Compensation Systems: Job choice- The influence of 

compensation on behaviors- Compensation and satisfaction- 

Administration- Types of systems- Compensation evaluation- 

Incentive pay systems. 

6 

8
th

  Training and Development: The purpose of training –Training 

programs- Types of training 

6 

9
th

  Career Development: Phases of a career development program- 

Career development programs for special groups- Personal career 

development. 

6 

T
es

t 
 

(1
0

 L
ec

tu
re

s)
 

1
st
 to 9th Revision 

10  

 

Book Recommended :  

 

1. Gary Dessler : Human Resource Management, Prentice Hall of 

India Pvt. Ltd. New Delhi, India. 

 

Reference Book:  

 

1. David A. DeCenzo and Stephen P. Robbins: Personnel Human Resource Management, Prentice 

Hall, Inc. Englewood cliffs, USA. 

 
Paper Code : 242305   Marks : 100 Credits : 4 Class Hours : 60 

Paper Title : INTERNATIONAL BUSINESS 

Course Teacher: Farhana Alam 

 

 

 

Exam. Chapter Content Lectures Teacher 

1
st
 I

n
-c

o
u

rs
e 

 

(2
5

 L
ec

tu
re

s)
 

1
st
 Globalization-Introduction to the field of Global Business, 

Significance, Nature and Scope of Global Business, Modes of 

Global business-Global Business Environment-Social, Cultural, 

Economic, Political and Ecological factors. 

9 

F
a
rh

a
n

a
 A

la
m

 

2
nd

 Theories of International Trade: Types of trade theories- 

Mercantilism- Absolute and Comparative Advantage theories of 

International trade- Trading environment of International trade-

Factor Propration Theory- The Porter Diamond- Free Trade Vs 

Protection- Tariff and Non- tariff Barriers – Trade Blocks. 

8 
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3
rd

 Balance of Payments: Concept- Components of BOP, and 

Disequilibrium in BOP-Causes for disequilibrium and Methods to 

correct the disequilibrium in Balance of Payments. 

8 

2
n

d
 I

n
-c

o
u

rs
e 

 

(2
5

 L
ec

tu
re

s)
 

4
th

 Foreign Exchange Market: Nature of transactions in foreign 

exchange market and types of players, Exchange rate 

determination, Convertibility of rupee-Euro currency market. 

13 

5
th

 World Trade Organization: Objectives, Organization Structure 

and Functioning, WTO, International liquidity: Problems of 

liquidity; International Financial institutions- IMF, IBRD, IFC, 

ADB- Their role in managing international liquidity problems. 

12 

T
es

t 
 

(1
0

 L
ec

tu
re

s)
 

1
st
 

to59th 
Revision 

10  

 

 

Book Recommended :  

 

1. John Daniels, Lee Radebaugh, and Daniel Sullivan: International Business Environments 

and Operations, , 13
th

 edition, Pearson education, 

2011. 

 

Reference Book:  

 

1. Francis Cherunilam : International Business Environment, Himalaya 

Publishing House. 

 
Paper Code :  242307 Marks : 100 Credits : 4 Class Hours : 60 

Paper Title : CONSUMER BEHAVIOR 

Course Teacher: Md. Abdur Razzaque 

 

 

Exam. Chapter Content Lectures Teacher 

1
st
 I

n
-c

o
u

rs
e 

 

(2
5

 L
ec

tu
re

s)
 

1
st
 Introduction: Consumer Decision Making, Scope of 

Consumer Behavior Field- An Overview of Consumer 

Behavior, Marketing Applications of Consumer Behavior 

Theory- Theories and Models, Theoritical originas of 

Consumer Behavior-Using Models in Consumer Behavior 

Research- Basic Consumer Behavior Models- Marketing 

Applications of Consumer Behavior Model.   

5 

M
d

. 
A

b
d

u
r 

R
a
zz

a
q

u
e

 

2
nd

 Culture and the Consumer Behavior: Cultural Settings- 

Defining Culture- Components of Culture- Useful Concepts of 

Cultural Analysis- Cross Cultural Research and Multinational 

Marketing-Adapting to a Cultural Perspective-  Subculture- 

Concept- Ethnic and Religious Subcultures- Regional 

Subcultures- Subcultures of the Aging- The Singles 

Subculture- Subculture of Proverty. 

5 

3
rd

 Social Organization and Reference Groups: Society and the 

Consumer- Socialization- Reference Groups- Reference 

5 
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Group  Norms and Conformity- Social Change-How Social 

Trends Will Affect Consumption. 
4

th
 Social Class: Investigating Social Class- Social Stratification- 

Research Models of Social Class-Are Classes Breaking 

Down? Life Style Differences in Social Class – Social Class 

and Buying Behavior. 

5 

5
th

 The Family: Family Definition- Influences on Family 

Decision- Making- Children and Family Consumption- Useful 

Family Concepts in Marketing. 

5 

2
n

d
 I

n
-c

o
u

rs
e 

 

(2
5

 L
ec

tu
re

s)
 

6
th

 Learning: Learning and Experience- Behaviorist Versus 

Cognitive Learning Theory- Behavior Modification in 

Psychology and Marketing- Retention and  Advertising 

Messages- Habit Formation and Brand Loyalty. 

7 

7
th

  Perception: Types of Consumer Perception- Definition of 

Perception- Gastalt and Cognitive Theories of Perception- 

Models of Perception- Factors Determining Perception- 

Features of Perception Affecting Consumer Behavior. 

6 

8
th

  Motivation and Personality: An Overview of Motivation- 

Motivation Research Methods- The Concept of Personality- 

Personality Theory- Personality in Consumer Behavior. 

6 

9
th

  Attitudes: Influence of Attitudes- Understanding Attitude- 

Attitude Organization- Functions of Attitudes- How Attitudes 

are Measured –Attitude Theory and Consumer Research- 

Attitude Change- Cognitive Dissonance Theory- Multiatribute 

Theory. 

6 

T
es

t 
 

(1
0

 L
ec

tu
re

s)
 

1
st
 to 9th Revision 

10  

 

 

Book Recommended :  

 

1. Harold W. Berkmen and : Consumer Behavior, Kent Publishing   

 Christopher C. Gilson   Company. 

    

 

Reference Book:  

 

1. Leon G. Schiffman & L.L Kanuk & Others: Consumer Behavior, Prentice Hall of India Pvt. 

Ltd. New Delhi. 
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Paper Code :  242309 Marks : 100 Credits : 4 Class Hours : 60 

Paper Title : SALES MANAGEMENT 

Course Teacher: Afroza Begum 

 

 

Exam. Chapter Content Lectures Teacher 

1
st
 I

n
-c

o
u

rs
e 

 

(2
5

 L
ec

tu
re

s)
 

1
st
 Sales Management, Personal Selling, and Salesmanship: 

Buyer-Seller Dyads- Diversity of Personal Selling Situations- 

Theories of Selling- Prospecting – Steps in Prospecting- Sales 

Resistance- Closing Sales- Conclusion. 

5 

A
fr

o
za

 B
eg

u
m

 

2
nd

 1. Determining Sales - Related Marketing Policies:  

Product Policies-What to Sell- Distribution Policies- Who to 

Sell- Pricing Policies- Conclusion. 

5 

3
rd

 The Effective Sales Executive: Nature of Sales Management 

Positions- Functions of the Sales Executive- Qualities of 

Effective Sales Executive – Relations with Top Management- 

Relations with Managers of Other Marketing Activities- 

Compensation Patterns for Sales Executives- Conclusion. 

5 

4
th

 The Sales Organization: Purposes of Sales Organization- 

Setting up a Sales Organization- Basic Types of Sales 

Organizational Structures- Field Organization of the Sales 

Department- Centralization Vs Decentralization in Sale Force 

Management- Schemes for Dividing Line Authority in the Sales 

Organization- Conclusion. 

5 

5
th

 Motivating Sales Personnel: Meaning of Motivation- 

Motivational æHelp” from Management- Need Gratification and 

Motivation- Interdependence and Motivation- Motivation and 

Leadership- Motivation and Communications- Unionization of 

Sales Personnel – Conclusion. 

5 

2
n

d
 I

n
-c

o
u

rs
e 

 

(2
5

 L
ec

tu
re

s)
 

6
th

 Controlling Sales Personnel: Evaluating and Supervising: 

Standards of Performance- Relation of Performance Standard to 

Personal Selling Objectives- Recording Actual Performance- 

Evaluating- Comparing Actual Performance with Standards 

Taking Action- The Dynamic Phase of Control – Controlling 

Sales Personal Through Supervision- Conclusion. 

7 

7
th

  The Sales Budget: Purposes of the Sales Budget- Sales Budget- 

Form and Content- Budgetary Procedure- Conclusion. 

6 

8
th

  Quotas: Objectives in Using Quotas- Quotas,  the Sales 

Forecast, and the Sales Budget- Types of Quotas and Quota – 

Setting Procedures- Administering  the Quota System- Reasons 

for not Using Sales Quotas- Conclusion. 

6 

9
th

  Sales Territories: The Sales Territory Concept- Reasons for 

Establishing or Revising Sales Territories- Procedures for 

Setting up or Revising Sales Territories- Deciding Assignment 

of Sales Personnel to Territories- Routing and Scheduling Sales 

Personnel- Conclusion. 

6 

T
es

t 
 

(1
0

 L
ec

tu
re

s)
 

1
st
 to 9th Revision 

10  
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Book Recommended :  

 

1. R.R. Still, E.W. Cundiff, Norman A.P. : Sales Management, Prentice Hall of India Pvt.  

 Govon   Ltd; New Delhi. 

    

Reference Book:  

 

1. Mark W. Johnston, Greg W. Marshall : Sales Force Management, The McGraw Hill 

Education Pvt. Ltd,New Delhi. 

 

 

Paper Code :  242311 Marks : 100 Credits : 4 Class Hours : 60 

Paper Title : BRAND MANAGEMENT 

Course Teacher: Pranab Mukherjee 

 

Exam. Chapter Content Lectures Teacher 

1
st
 I

n
-c

o
u

rs
e 

 

(2
5

 L
ec

tu
re

s)
 

1
st
 Fundamental Concepts of Marketing, Brand and Brand 

Management: Marketing, Value, Satisfaction, Exchange, 

Marketing Mix, What is Brand? Marketing Process, Bottom line 

of branding Product etc. 

5 

P
ra

n
a
b

 M
u

k
h

er
je

e
 

2
nd

 Brand and Brand Management: Can anything be branded? 

Brandign Challenges and opportunities, Brand equity concept, 

strategic brand management process. 

5 

3
rd

 Customer-Based Brand Equity: Brand Knowledge, Sources of 

brand equity, Strong brand, Brand building implications. 

5 

4
th

 Brand Positioning and Values: Identifying and establishing 

brand positioning, Positioning guidelines, Defining and 

establishing brand values. 

5 

5
th

 Choosing Brand Elements to Build Brand Equity: Criteria for 

Choosing brand elements, Options & tactics for brand elements. 

5 

2
n

d
 I

n
-c

o
u

rs
e 

 

(2
5

 L
ec

tu
re

s)
 

6
th

 Designing Marketing Programs to Build Brand Equity: New 

perspective on marketing, Product strategy, Pricing strategy, 

channel strategy. 

7 

7
th

  IMC To Build Brand Equity: Information Processing model of 

Communication, Overview of Marketing communication options, 

Developing IMC Program. 

6 

8
th

  Leveraging Secondary Brand Knowledge To Build Brand 

Equity: Conceptualizing the leveraging Process, Company, Co-

branding, Licensing and Celebrity endorsement. 

6 

9
th

  Designing & Implementing Branding Stratetgies: The brand 

product mix, Brand hierarchy, Designing a brand strategy. 

6 

T
es

t 
 

(1
0

 L
ec

tu
re

s)
 

1
st
 to 9th Revision 

10  

Book Recommended :  

 

1. Kevin Lane Keller : Strategic Brand Management- Building, 

Measuring, and Managing Brand Equity, .  

   Prentice Hall, Inc. USA. 

Reference Book:  



 45 

 

1. Y.L.R Moorthi : Brand Management, Vikas, New Delhi 

 

 

Paper Code :  242313 Marks : 100 Credits : 4 Class Hours : 60 

Paper Title : ENTREPRENEURSHIP DEVELOPMENT 

Course Teacher: Md. Abdullah Al Mamun 

 

Exam. Chapter Content Lectures Teacher 

1
st
 I

n
-c

o
u

rs
e 

 

(2
5

 L
ec

tu
re

s)
 

1
st
 Entrepreneur: Evolution of the Concept of Entrepreneur; 

Characteristics of an Entrepreneur; Functions of an 

Entrepreneur; Types of Entrepreneur, Entrepreneur. 

5 

M
d

. 
A

b
d

u
ll

a
h

 A
l 

M
a
m

u
n

 

2
nd

 Entrepreneurship: Concept of Entrepreneurship; Growth of 

Entrepreneurship in Bangladesh; Role of Entrepreneurship in 

Economic Development. 

5 

3
rd

 Factors Affecting Entrepreneurial Growth: Environment 

for Entrepreneurship; Environmental Factors; Economic 

Factors; Non-Economic Factors; Government Actions. 

5 

4
th

 Entrepreneurial Motivation: Motivation; Motivational 

Theories; Motivating Factors; Achievement Motivation. 

5 

5
th

 Entrepreneurial Competencies: Meaning of Entrepreneurial 

Competence or Trait; Major Entrepreneurial Competencies; 

Developing Competencies. 

5 

2
n

d
 I

n
-c

o
u

rs
e 

 

(2
5

 L
ec

tu
re
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6
th

 Entrepreneurial Mobility: Factors Influencing Mobility; 

Occupational Mobility; Locational Mobility. 

5 

7
th

  Small Enterprises: Characteristics; Rationale; Scope, 

Opportunities for an Entrepreneurial Career, Role of Small 

Enterprises in Economic Development. 

5 

8
th

  Project Identification and Selection: Meaning of Project. 

Project Identification, Project Selection, Formulation of a 

Project Report. Concept of Project Appraisal, Methods of 

Project Appraisal, Business Plan. 

5 

9
th

  Finance of Enterprises: Financial Planning, Source of 

Finance, Capital Structure. 

5 

10
th

  Institutional Support to Entrepreneurs of Bangladesh: 
Need for Institutional Support, Financial Institutions of Govt. 

and Non-Govt. of Bangladesh, Supply and Demand, side 

Analysis of Support and Assistance of Bangladesh, Govt. 

Policy and Programs for Small-Scale Enterprises. 

5 

T
es

t 
 

(1
0

 L
ec

tu
re

s)
 

1
st
 to 

10th 
Revision 

10  

  

 

Book Recommended :  

 

1. S.S. Khanka : Entrepreneurial Development, S. Chand & 

Company, Ltd. New Delhi. 

    

Reference Book:  
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1. Hisrich and Petter : Entrepreneurship, McGraw Hill Boston. 

 

 

Paper Code :  242315 Marks : 100 Credits : 4 Class Hours : 60 

Paper Title : BANGLADESH ECONOMICS 

Course Teacher: Md. Abdur Razzaque 

   

Exam. Chapter Content Lectures Teacher 

1
st
 I

n
-c

o
u

rs
e 

 

(2
5

 L
ec

tu
re

s)
 

1
st
 Structure of Bangladesh Economy: Characteristics and 

Salient Features of Bangladesh Enonomy-Change in the 

Economic Structure over Time. 

9 

M
d

. 
A

b
d

u
r 

R
a
zz

a
q

u
e

 

2
nd

 Agriculture and Rural Development: Land Ownership 

Tenancy. Market and Land Operation Distribution; Cropping 

Practices and Cropping Intensity; HYV and Its Implication; 

Rural Development Institutions and Strategy of GOB and 

NGO; Investment Pattern in the Rural Economy; Problems of 

Agrarian Economy and Prospects of Its Development. 

8 

3
rd

 Industrial Sector: Role of the Industrial Sector for Economic 

Development of Bangladeh; Relative importance of Small, 

Medium and Large Scale Manufacturing Industries-

Nationalization vs. Privatization- Role of Development 

Finance Institutions – Credit Policy- Debt Default- Sick 

Industries- Evaluation of the Industrial Policies-1972 

Nationalization Act, 1982 NIP; 1986, NIP- Recent Policy 

Changes. 

8 

2
n

d
 I

n
-c

o
u

rs
e 

 

(2
5

 L
ec

tu
re
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4
th

 Infrastructure and Trade: Role of Infrastructure for the 

Economy of Bangladesh- Structure of Imports to and Exports 

from Bangladesh- Terms of Trade-Trends in Balance of 

Payments Position-Export Incentives-Liberalization, 

Decontrol and Deregulation of Trade-Impacts and 

Consequences. 

9 

5
th

 Business Environment and Bangladesh Economy: The 

Nexus between the Different Elements of Business 

Environment existing in Bangladesh and her Economic 

Performance-Role of the above Elements for Development of 

Entrepreneurship – Constriants of Entrepreneurial 

Development in Bangladesh –Changes in Business 

Environment in the light of Recent Policy Changes – 

Denationlisation and Privatisation- Mixed Economy- Free 

Market Economy. 

8 

6
th

 Planning Experience in Bangladesh: Objectives of 

Planning- Types of Planning- Five Year Development Plans 

and Annual Development Plans –Allocation of Resources – 

Perspective Plan- Problems of Implementation of Plans in 

Bangladesh- Sustainable Development- Conservation of 

Energy – Environmental Protection. 

8 

T
es

t 
 

(1
0

 L
ec

tu
re

s)
 

1
st
 to 6th Revision 

10  
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Books Recommended :  

 

1. Khan, A.R. And M. Hossain : Development Strategy for Bangladesh  

2. Islam, Nurul : Development Planning in Bangladesh 

3. Anu Mahamood : Inside of Bangladesh Economy 

4. Plan Documents Five Year, Annual and Perspective Plans 

5. Statistical Year Book for Bangladesh. 

 

Paper Code :  242317 Marks : 100 Credits : 4 Class Hours : 60 

Paper Title : MARKETING RESEARCH 

Course Teacher: Dr. Md. Seraj Uddin 

 

Exam. Chapter Content Lectures Teacher 

1
st
 I

n
-c

o
u

rs
e 

 

(2
5

 L
ec

tu
re

s)
 

1
st
 Introduction to Marketing Research: The Nature of Marketing 

Research,  Classification of Marketing Research, The Role of 

Marketing Research in MIS and DSS, Marketing Research 

Suppliers Selecting a Research Supplier, Selecting a Research 

Supplier, Marketing Research Process. 

5 

D
r.

 M
d

. 
S

er
a
j 

U
d

d
in

 

2
nd

 Defining the Marketing Research Problem and Developing on 

Approach: The Process of Defining the Problem, Developing an 

Approach to the Problem, Tasks Involved, Environmental 

Context of the Problem, Management Decision Problem and 

Marketing Research Problem, Defining the Marketing Research 

Problem, Components of the Approach. 

5 

3
rd

 Research Design: Exploratory, Descriptive and Causal Research, 

Relationships Among Exploratory, Descriptive, and Causal 

Research, Potential Sources of Error, Budgeting and Scheduling 

the Project, Marketing Research Proposal. 

5 

4
th

 Exploratory Research Design: Secondary Data: Primary 

versus Secondary Data, Criteria for Evaluating Secondary Data, 

Classification of Secondary Data, Qualitative Research: Rationale 

for Using Qualitative Research , A Classification of Qualitative 

Research Procedures, Focus Group Interviews, Depth Interviews, 

Projective Techniques. 

5 

5
th

 Descriptive Research Design: Survey and Observation: 

Survey Methods: Telephone, Personal and Mail Methods; A 

Comparative Evaluation of Survey Methods, Selection of Survey 

Method (s), Observation Methods: Observation Methods 

Classified by Mode of Administration, A Comparative Evaluation 

of Observation Methods, A Comparison of Survey and 

Observation Methods. 

5 

2
n

d
 I

n
-c

o
u

rs
e 

 

(2
5

 L
ec

tu
re
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6
th

 Causal Research Design: Experimentation: Concept of 

Causality, Conditions for Causality, Validity in Experimentation, 

Extraneous Variables, Controlling Extraneous Variables, A 

Classification of Experimental Designs: Pre- experimental 

Designs, True Experimental Designs, Quasi- Experimental 

Designs , Statistical Designs, Laboratory versus Field 

Experiments, Limitations of Experimentation. 

7 

7
th

  Measurement and Scaling: Comparative Scaling: Measurement 

and Scaling, Primary Scales of Measurement, Comparative 

Scaling Techniques and Verbal Protocols, Noncomparative 

Scaling Techniques:  Continuous Rating Scale, Itemized Rating 

6 
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Scales, Noncomparative Itemized Rating Scale Decisions, Multi-

item Scales, Scale Evaluation: Measurement Accuracy, 

Reliability and Validity; Relationship between Reliability and 

Validity, Generalizability and Choosing a Scaling Technique. 
8

th
  Questionnaire and Form Design: Questionnaires Design 

Process: Overcoming Inability to Answer, Overcoming 

Unwillingness to Answer, Choosing Question Structure,  

Choosing Question Wording, Determining the Order of 

Questions, Form and Layout, Reproduction of the Questionnaire, 

Pretesting; Observational Forms. 

6 

9
th

  Sampling: Design and Procedures: The Sampling Design 

Process, A Classification of Sampling Techniques, 

Nonprobability Sampling Techniques and  Probability Sampling 

Techniques, Choosing Nonprobability versus Probability 

Sampling, Uses of Nonprobability and Probability Sampling, 

Final and Initial Sample Size Determination: The Sampling 

Distribution, Statistical Approaches to Determining Sample Size, 

The Confidence Interval Approach, Multiple Characteristics and 

Parameters, Adjusting the Statistically Determined Sample Size. 

6 

T
es

t 
 

(1
0

 L
ec

tu
re

s)
 

1
st
 to 9th Revision 

10  

 

Book Recommended:  

 

1. Naresh K. Malhotra : Marketing Research, Prentice Hall Inc. New York. 

    

Reference Book:  

 

1. David A. AAKER, V. Kumar : Marketing Research, Weily Student Edition 

 George S. Day   

 

 

 

Paper Code :  242318 Marks : 100 Credits : 4 Class Hours :   

Paper Title : Viva-Voce 
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RvZxq wek¦we`¨vjq 

RvZxq wek¦we`¨vjq AvBb, 1992-Gi 46 bs aviv †gvZv‡eK cÖYxZ 

e¨v‡Pji (Abvm ©) wWwMÖi ms‡kvwaZ †i¸‡jkb 2009-2010 

Bachelor of Honours Degree (Revised) Regulation 2009-2010 

†MÖwWs I †µwWU c×wZ Ab yhvqx 

(2009-2010 wkÿvel© †_‡K Kvh©Ki) 

1. †cÖvMÖv‡gi ‡gqv`  

(K) RvZxq wek¦we`¨vj‡qi Aax‡b e¨v‡Pji (Abvm©) wWwMÖ ‡cÖvMÖv‡g cÖwZwU welq 4 eQi ‡gqvw` mgwš^Z †Kvm©  (Integrated 

Course) wn‡m‡e we‡ewPZ n‡e| 

(L) ‡Kvm©mg~ ~n‡K PviwU GKv‡WwgK e‡l© wef³ K‡i cvV`vb m¤úbœ Kiv n‡e, †hgb: 1g el©,2q el©,3q el© I 4_© el©| 

(M) GB †cÖvMÖv‡gi wkÿvel© n‡e RyjvB-Ryb| mswkøó wel‡qi wm‡jevm Abyhvqx cÖwZ wkÿve‡l© K¬vm ïi”i ci †_‡K †gvU 30 

mßvn cvV`vb, 4 mßvn cixÿvi cÖ¯‘wZ, 6 mßvn evwl©K cixÿv Kvh©µg Pj‡e| Aewkó m‡g‡qi g‡a¨ cixÿvi djvdj 

cÖKvk Kiv n‡e| cÖwZ e‡l©i cixÿv †kl nIqvi 2 mßvn ci cieZx© e‡l©i K¬vm ïi” n‡e Ges G Rb¨ QvÎ-QvÎx‡`i‡K 

K‡j‡R bZzb e‡l©i Rb¨ cÖ‡ekbvj QvÎ wn‡m‡e ZvwjKvfy³ n‡Z n‡e| 

(N) evwl©K ‡Kvm© wfwËK cixÿv Ges ‡MÖwWs I †µwWU c×wZ‡Z GB †cÖvMÖvg cwiPvwjZ n‡e| †MÖwWs I †µwWU c×wZ‡Z 

wRwcG (GPA) I wmwRwcG (CGPA) wn‡m‡e cixÿvi djvdj cÖKvk Kiv n‡e| 

2. wWMÖx (Abvm©) †cÖvMÖvg I welqmg~n  

D³ †cÖvMÖv‡g welq wfwËK PviwU kvLvq e¨v‡Pji Abvm© †cÖvMÖvg h_vµ‡g e¨v‡Pji Ae AvU©m (weG) Abvm©, e¨v‡Pji Ae 

†mvkvj mv‡qÝ (weGmGm) Abvm©, e¨v‡Pji Ae weR‡bm GWwgwb‡mUªkb (weweG) Abvm© Ges e¨v‡Pji Ae mv‡qÝ 

(weGmwm) Abvm© wWMÖx cÖ`vb Kiv n‡e| wewfbœ e¨v‡Pji (Abvm©) †cÖvM Öv‡gi AšÍ©fy³ welqmgy~n wb¤§iƒc: 

 

(K) weG (Abvm ©)t (Bachelor of Arts) 

      1)    evsjv                                                  7)  `k©b 

      2)    Bs‡iRx                                                8)   Bmjvgx wkÿv 

      3)    Aviex                                                  9)   Bmjv‡gi BwZnvm I ms¯‥…wZ  

      4)    cvwj                                                     10)  jvB‡eªix I Z_¨ weÁvb   

      5)    ms¯‥„Z                                                 11)   we.GW 

      6)    BwZnvm                
 

 

 (L) weGmGm (Abvm©)t (Bachelor of Social Science) 

1)  A_©bxwZ                           

     2)  ivóªweÁvb            

3)  mgvRKg© 

4)  mgvRweÁvb  

5)  b„-weÁvb 
 

(M) weweG (Abvm©)t (Bachelor of Business Administration) 

1) e¨e¯’vcbv 

2) wnmveweÁvb 

3) gv‡K©wUs 

4) wdb¨vÝ GÛ e¨vswKs 
 

(N)  weGmwm (Abvm©)t (Bachelor of Science) 

1) imvqb   8) f~‡Mvj I cwi‡ek 

2) c`v_© weÁvb  9) cwi‡ek weÁvb 

3) MwbZ   10) g‡bvweÁvb 

4) cwimsL¨vb  11) g„wËKv weÁvb 

5) Dw™¢`weÁvb  12) Mvn©¯’¨ A_©bxwZ  

6) cÖvwYweÁvb  13) Kw¤úDUvi weÁvb  

7) cÖvY imvqb 

 

3. fwZ ©i †hvM¨Zv 

(K) evsjv‡`‡ki †Kvb wkÿv †ev‡W©i D”P gva¨wgK/Avwjg ev †`k we‡`‡ki mggv‡bi cixÿvq cvk Kiv wkÿv_©xiv wek¦we`¨vjq 

KZ…©K wba©vwiZ wbqg-Kvbyb I kZ© Abyhvqx e¨v‡Pji (Ab©vm) †cÖvMÖv‡g c~Y©Kvjxb QvÎ/QvÎx wn‡m‡e RvZxq wek¦we`¨vj‡qi 

Awafy³ K‡j‡R fwZ© n‡Z cvi‡e| 

(L) wek¦we`¨vj‡qi fwZ©i kZ©vewj c~iY Ki‡j Ges mswkøó welq/BDwb‡Ui fwZ© cixÿvq K…ZKvh© n‡j wkÿv_©xiv RvZxq 
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wek¦we`¨vj‡qi Awafy³ K‡j‡R/cÖwZô‡b †gav †¯‥v‡ii wfwË‡Z fwZ© n‡Z cvi‡e| 

4. †iwR‡óªkb  

(K) c~Y©Kvjxb QvÎ/QvÎx wn‡m‡e wek¦we`¨vj‡qi wbqgvbyhvqx GKRb wkÿv_x© †KejgvÎ GKwU wel‡q fwZ© n‡Z cvi‡e| 

(L) GKRb wkÿv_©x‡K m‡e©v”P 6 (Qq) wkÿve‡l©i g‡a¨ e¨v‡Pji Ae Abvm© †Kvm© m¤úbœ K‡i wWMÖx AR©b Ki‡Z n‡e| 

 

5. welq cwieZ©b 

fwZ© nIqvi ci welq cwieZ©‡b B”QyK wkÿv_©x RvZxq wek¦we`¨vjq KZ…©K wba©vwiZ mgqmxgvi g‡a¨ e¨v‡Pji (Abvm©) wWwMÖi 

welq cwieZ©b Ki‡Z cvi‡e| G Rb¨ Zv‡K fwZ©K…Z wel‡qi wefvMxq cÖavb I cwieZ©‡b B”QzK wel‡qi wefvMxq cÖavb‡`i 

mycvwikmn Aa¨‡ÿi gva¨‡g RvZxq wek¦we`¨vj‡qi †iwR÷ªvi eivei wba©vwiZ di‡g Av‡e`b Ki‡Z n‡e| welq cwieZ©‡bi Rb¨ 

wba©vwiZ wd K‡jR KZ…©K wek¦we`¨vj‡q Rgv w`‡q AbygwZ wb‡Z n‡e| 

 

6. c ybt fwZ© 

GKRb wkÿv_©xi mKj ZË¡xq/e¨envwiK/Bb-‡Kvm©/gvVKg© †Kvm© I †g․wLK cixÿvq AskMÖnY eva¨Zvg~jK| cixÿvq AskMÖn‡Y 

e¨_© wkÿv_©x Ges djvd‡j AK…ZKvh© cixÿv_x© djvdj cÖKv‡ki 1 (GK) gv‡mi g‡a¨ cybt fwZ© n‡Z cvi‡e| Dfq †ÿ‡ÎB Zviv 

AwbqwgZ wkÿv_©x wn‡m‡e MY¨ n‡e| GKRb wkÿv_x© GKB e‡l© GKev‡ii †ekx Ges cy‡iv †Kv‡m©i †gqv‡` `yev‡ii †ekx cybt fwZ©i 

my‡hvM cv‡e bv| cybt fwZ©i ‡ÿ‡Î Zvi c~‡e©i †iwR‡óªkb b¤̂i envj _vK‡e| 

 

7. †Kv‡m ©m I ‡µwWU-N›Uv (Courses & Credit-hour) 

†µwWU AvIqv‡ii wfwË‡Z †Kvm©mg~n cwiPvwjZ n‡e| cÖwZ mßv‡n cvV`v‡bi Rb¨ e¨wqZ K¬vm N›Uv‡K †µwWU wn‡m‡e MY¨ Kiv 

n‡e| ZË¡xq †Kvm© mg~‡ni Rb¨ 45 wgwb‡Ui GKwU K¬vm‡K GK K¬vm N›Uv aiv n‡e| Ges 15 (c‡bi) K¬vm N›Uv‡K 1 (GK) 

†µwWU wn‡m‡e MYbv Kiv n‡e| 

 

ZË¡xq I e¨envwiK †Kv‡m©i Rb¨ wb‡gœ ewY©Z K¬vm N›Uv AbymiY Kiv n‡e| 

 

K) ZË¡xq †Kvm© (Theoretical Course): 

100 b¤̂i †Kv‡m©i 60 K¬vm-N›Uv (Class Hour) = 4 †µwWU| 

50 b¤^i †Kv‡m©i 30 K¬vm-N›Uv (Class Hour) = 2 †µwWU| 

 

      L) e¨envwiK/gvVKg© †Kvm©t e¨envwiK/gvVKg© †Kv‡m©i Rb¨ wb‡gœv³ K¬vm N›Uv AbymiY Kiv n‡e| 

100 b¤^‡ii 30 wU e¨envwiK K¬v‡mi Rb¨ (30 × 3) = 90 K¬vm-N›Uv = 4 †µwWU| 

50 b¤^‡ii 15 wU e¨envwiK K¬v‡mi Rb¨ (15 × 3) = 45 K¬vm-N›Uv = 2 †µwWU| 

 

cÖwZwU †Kv‡m©i Rb¨ mßv‡n 3 K¬vm N›Uvi (45× 3) ev 135 wgwb‡Ui 2wU e¨envwiK K¬vm AbywôZ n‡e| 
  

M) †gŠwLK cixÿvt 

100 b¤^‡ii †g․wLK cixÿv = 4 †µwWU  

50 b¤^‡ii †g․wLK cixÿv = 2 †µwWU 

8. †cÖvMÖvg wfwËK †µwWU I b¤^i e›Ub (2013-14 wkÿvel© †_‡K Kvh©Ki)  

K)   i) weG (Abvm©) ‡gvU 3100 b¤^i (3000 b¤^i A_v©r 120 †µwWU + 100 b¤^i Bs‡iRx bb †µwWU)| 

      ii) weGmGm (Abvm©) ‡gvU 3100 b¤^i (3000 b¤^i A_v©r 120 †µwWU + 100 b¤^i Bs‡iRx bb †µwWU)| 

      iii) weweG (Abvm©) †gvU 3100 b¤^i A_v©r 124 †µwWU| 

      iv) weGmwm (Abvm©) ‡gvU 3300 b¤^i (3200b¤^i A_v©r 128 †µwWU + 100 b¤^i Bs‡iRx bb †µwWU)| 

i) Bachelor of Arts (B.A) (Honours) Degree 

el© 
m¤§vb 

ZË¡xq †Kvm© 

b¤^i 

Abym½x  

ZË¡xq †Kvm© 

b¤^i 

(Allied) 

    Bs‡iRx 

eva¨Zvg~jK 

bb-‡µwWU 

‡g․wLK ¯^vaxb 

evsjv‡`‡ki 

Af~¨`‡qi 

BwZnvm 

‡gvU b¤^i ‡gvU †µwWU 

1g 400 100  -- 100 600 24 

2q 400 200 100 --          -- 600 +100 24 

3q 800 --  -- -- 800 32 

4_© 900 --  100 -- 1000 40 

‡gvU 2400 400        100  100 100 3100 120 

  

wet `ªt Bs‡iRx (m¤§vb) wel‡q 100 b¤^i bb‡µwWU Bs‡iRx eva¨Zvg~jK bq| D³ wel‡q †gvU 3000 b¤^i  

A_v©r 120 †µwWU|  
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ii) Bachelor of Social Science(B.S.S) (Honours) Degree 

el© 
m¤§vb 

ZË¡xq †Kvm© 

b¤^i 

Abym½x  

ZË¡xq †Kvm© 

b¤^i 

(Allied) 

 Bs‡iRx  

eva¨Zvg~jK 

bb-‡µwWU 

‡g․wLK ¯^vaxb evsjv‡`‡ki 

Af~¨`‡qi BwZnvm  

‡gvU b¤^i ‡gvU †µwWU 

1g 400 100  -- 100 600 24 

2q 400 200 100 -- -- 600 +100 24 

3q 800 --  -- -- 800 32 

4_© 900 --  100 -- 1000 40 

‡gvU 2400 400       100 100 100 3100 120 

  
 

iii) Bachelor of Business Administration (B.B.A) (Honours) Degree 

 

el© 
mgwš^Z m¤§vb †Kvm© 

b¤^i 

‡g․wLK 

¯^vaxb 

evsjv‡`‡ki 

Af~¨`‡qi 

BwZnvm 

‡gvU b¤^i ‡gvU †µwWU 

1g 500 -- 100 600 24 

2q 700 -- -- 700 28 

3q 800 -- -- 800 32 

4_© 900 100 -- 1000 40 

‡gvU 2900 100 100 3100 124 

 

iv) Bachelor of Science (B.Sc) (Honours) Degree 

el© 
m¤§vb †Kvm© b¤^i 

(ZË¡xq +e¨envwiK) 

Abym½x †Kvm© b¤^i 

(ZË¡xq +e¨envwiK)/ZË¡xq 

Bs‡iRx 

eva¨Zvg~jK 

bb-‡µwWU 

‡g․wLK 

¯^vaxb 

evsjv‡`‡ki 

Af~¨`‡qi 

BwZnvm 

   †gvU 

b¤^i 

‡gvU 

†µwWU 

1g 300 

150+150 = 300 

 - 

 

- 

100 

700 28 
100+100+100=300 

2q 400 
150+150 = 300 

 
100 - 

 

- 

  700 + 

  100 

28 

  100+100+100=300 

3q 800 - - -  800 32 

4_© 900 - - 100 - 1000 40 

‡gvU 2400 600 100 100 100 3300 128 

 

we‡kl `ªóe¨  

Ò¯^vaxb evsjv‡`‡ki Af~¨`‡qi BwZnvmÓ wk‡ivbv‡g welqwU mœvZK (m¤§vb I cvm) †kªYxi mKj †cÖvMÖv‡gi Rb¨ eva¨Zvg~jK welq 

wn‡m‡e wm‡jev‡m AšÍf©y³ Kiv n‡q‡Q| welqwU 2013-14 wkÿvel© †_‡K fwZ©K…Z wkÿv_x©‡`i Rb¨ 1g el© mœvZK (m¤§vb) †kªYxi 

wm‡jev‡m AšÍfy©³ _vK‡e| 2009-10, 2010-11, 2011-12 I 2012-13 wkÿve‡l© mœvZK (m¤§vb) †kªYxi  fwZ©K…Z‡`i Rb¨ D³ 

welqwU 4_© e‡l© wm‡jev‡m AšÍf©y³ _vK‡e| 2009-10, 2010-11, 2011-12 I 2012-13 wkÿve‡l© mœvZK (m¤§vb) †kªYxi  

fwZ©K…Z‡`i Rb¨ c~‡e©i †i¸‡jk‡b D‡jøwLZ aviv-8, †cÖvMÖvg wfwËK ‡gvU †µwWU I b¤^ieÈb AcwiewZ©Z _vK‡e|  

(L) Abyl½x †Kvm©  

Abvm© wel‡qi mv‡_ Abyl½x †Kvm© (Allied Course) wn‡m‡e 2 ev Zvi AwaK †Kvm© wbe©vPb Ki‡Z n‡e| 

(M) Avewk¨K Bs‡iRx bb-‡µwWU †Kvm© 

Bs‡iRx Abvm© I weweG Abv‡m©i QvÎ-QvÎx e¨ZxZ e¨v‡Pji Ae Abvm© wWMÖx †cÖvMÖv‡gi mKj wel‡qi wkÿv_©x‡`i Rb¨ 100 b¤^‡ii 

bb-‡µwWU Bs‡iwR welq eva¨Zvg~jK _vK‡e Ges Bs‡iRx wel‡q Aek¨B cvm Ki‡Z n‡e Ab¨_vq Abvm© wWMÖx cÖvß n‡ebv| 2q 

e‡l© cwVZ D³ wel‡qi cixÿv 2q el© Abvm© cixÿvi mv‡_ AbywôZ n‡e| D³ bb-‡µwWU wel‡q cvk b¤^i 40 | 

(N) weweG (Abvm©) Gi mKj wel‡qi QvÎ-QvÎx‡`i Rb¨ bb †µwWU 100 b¤^‡ii Bs‡iRx †Kv‡m©i cwie‡Z© 2q e‡l© 100 b¤^‡ii 

æBusiness Communication & Report Writing (In English)” wk‡ivbv‡g 4 †µwW‡Ui GKwU †Kvm© _vK‡e| 
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9. cixÿvi mgqKvj 

      ZË ¡xq †Kvm © t  100 b¤^‡ii 4 †µwWU †Kv‡m©i Rb¨ 4 N›Uv|  

                        50 b¤^‡ii 2 †µwWU †Kv‡m©i Rb¨ 2.5 N›Uv| 

                        3q I 4_© e‡l© 80 b¤^‡ii cixÿvi Rb¨ 4 N›Uv| 

                        3q I 4_© e‡l© 40 b¤^‡ii cixÿvi Rb¨ 2.5 N›Uv|   
 

e¨envwiK †Kvm ©t 100 b¤^‡ii 4 †µwWU †Kv‡m©i Rb¨ 6-10 N›Uv (mswkøó wm‡jev‡m wba©viY Kiv _vK‡e) | 

                     50 b¤^‡ii 2 †µwWU †Kv‡m©i Rb¨ 3-6 N›Uv (mswkøó wm‡jev‡m wba©viY Kiv _vK‡e) | 

10. DËicÎ g~j¨vqb c×wZ 

i) Bs‡iRx e¨wZZ cÖwZwU ZË¡xq †Kv‡m©i DËicÎ 1g I 2q cixÿK Øviv g~j¨vqb n‡e| 1g I 2q cixÿ‡Ki cÖ`Ë Mo b¤^i 

P~ovšÍ b¤^i wn‡m‡e MY¨ n‡e|  

ii) Af¨šÍixY I ewnivMZ cixÿK Øviv e¨envwiK I †g․wLK cixÿv cwiPvwjZ n‡e| cixÿKMY cixÿv PjvKvjxb mg‡q 

QvÎ-QvÎx‡`i cixÿY g~j¨vqb m¤úbœ Ki‡eb| e¨envwiK cixÿvi Af¨šÍixY g~j¨vqbK…Z b¤^i I cixÿvq cÖvß b¤^i †hvM 

K‡i †gvU cÖvß b¤^i e¨envwiK cixÿv m¤úbœ nevi Ae¨enwZ c‡i Zvi djvdj RvZxq wek¦we`¨vj‡q †cÖiY Ki‡Z n‡e| 
 

 

iii) weGmGm Ges weweG Gi †ÿ‡Î 2q e‡l©i 50 b¤^‡ii †g․wLK cixÿv I Uvg© †ccv‡ii MvBW jvBb (mshy³) Abymv‡i 

Af¨šÍixY cixÿKØ‡qi g~j¨vqbK…Z Uvg© †ccv‡ii 50 b¤^i A_v©r (50+50) = 100 b¤^i n‡Z cÖvß †gvU b¤^i †g․wLK 

cixÿvi †KvW b¤^‡i wb‡`©k †gvZv‡eK AbjvB‡b †cÖiY Ki‡Z n‡e I nvW©Kwc mswkøó Dc-cixÿv wbqš¿‡Ki `ß‡i Rgv 

w`‡Z n‡e| ‡g․wLK cixÿv I Uvg© ‡ccv‡ii cvk b¤^i c„_Kfv‡e 40%| 

11. cvV`vb I cixÿvi gva¨g  

cvV`v‡bi gva¨g n‡e evsjv A_ev Bs‡iRx| cixÿvi DËic‡Î evsjv A_ev Bs‡iRx fvlvi †h †Kvb GKwU gva¨‡g wjL‡Z 

n‡e| D×„wZ I †UKwbK¨vj kã e¨wZZ GKB ‡Kv‡m©i DËic‡Î evsjv Bs‡iRxi wgkªY MÖnY‡hvM¨ bq| Z‡e fvlv mvwn‡Z¨i 

welq mg~‡ni †ÿ‡Î cvV`vb I cixÿvi gva¨g mswkøó fvlvq n‡e| 

12. cixÿvq AskMÖn‡Yi †hvM¨Zv 

(K) e¨v‡Pji (Abvm©) cixÿvq AskMÖn‡Yi †hvM¨Zv wnmv‡e †gvU †jKPvi K¬vm/e¨envwiK K¬v‡mi 75% Dcw¯’wZ _vK‡Z n‡e| 

we‡kl †ÿ‡Î Aa¨ÿ wefvMxq cÖav‡bi mycvwi‡ki wfwË‡Z Dcw¯’wZ 75%-Gi Kg Ges 60% ev Zvi †ewk _vK‡j Zv we‡ePbvi 

Rb¨ mycvwik Ki‡Z cvi‡eb| 75% Gi Kg Dcw¯’wZi Rb¨ cixÿv_x©‡K cixÿvi dig c~i‡Yi mgq 500 (cuvPkZ) UvKv bb-

K‡jwR‡qU wd Aek¨B Rgv w`‡Z n‡e| 

(L) cixÿvi Rb¨ †cÖwiZ cixÿv_x©‡`i Av‡e`bc‡Î Aa¨ÿ/wefvMxq cÖavb cÖZ¨qY Ki‡eb †h- 

(i) cixÿv_x©i AvPiY m‡šÍvlRbK ; 

(ii) †jKPvi K¬v‡m, e¨envwiK K¬v‡m, Bb-‡Kvm© I gvV ch©v‡q Zvi Dcw¯’wZ m‡šÍvlRbK ; 

(iii)    cixÿv_x© K‡j‡Ri mKj Af¨šÍixY cixÿvq DËxY© n‡q‡Q Ges wek¦we`¨vjq KZ…©K Av‡ivwcZ mKj kZ©  

          c~iY K‡i‡Q| 

13. †MÖwWs wm‡÷g (Grading System) 

 

DËicÎ b¤^‡ii wfwË‡Z g~j¨vqb Kiv n‡e| GKRb cixÿv_©xi ZË¡xq, e¨envwiK I †g․wLK cixÿvq cÖvß b¤^i‡K †jUvi †MÖW 

(Letter Grade) I †MÖW c‡q‡›U (Grade Point) iƒcvšÍi Kiv n‡e| cixÿv_x©i djvdj g~j¨vq‡bi Rb¨ wbgœwjwLZ †jUvi †MÖW I 

corresponding †MÖW c‡q›U _vK‡e| wek¦we`¨vjq gÄyix Kwgkb KZ…©K cÖ̀ Ë Awfbœ †MÖwWs c×wZ Abyhvqx MvwYwZK (numerical) 

b¤^i, †jUvi †MÖW I †MÖW c‡q›U n‡e wbgœiƒc: 

Numerical Grade Letter Grade (LG) Grade Point (GP) 

80% or above A+ (Plus) 4.00 

75% to less than 80% A (Plain) 3.75 

70% to less than 75% A- (Minus) 3.50 

65% to less than 70% B+ (Plus) 3.25 

60% to less than 65% B (Plain) 3.00 

55% to less than 60% B- (Minus) 2.75 

50% to less than 55% C+ (Plus) 2.50 

45% to less than 50% C (Plain) 2.25 

40% to less than 45% D (Plain) 2.00 

<40%(less than 40%) F (Fail) 0.00 
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cvk b¤^i 

‡Kv‡m©i b¤^i 100 (4 †µwWU) 50 (2 ‡µwWU) 

           cvm b¤^i 40 20 

MYbv‡hvM¨ †µwWU D D 
 

14. DËxY© †MÖW 

QvÎ-QvÎx‡`i mKj wba©vwiZ †Kv‡m© (ZË¡xq I e¨envwiK) Ges †g․wLK cixÿvq AskMÖnY eva¨ZvgyjK| QvÎ-QvÎx‡`i‡K mKj 

wba©vwiZ †Kv‡m© I †g․wLK cixÿvq 40% ev D ‡MÖW ev †MÖW c‡q›U 2 †c‡q cvk Ki‡Z n‡e| †h mKj †Kv‡m© D ev Z`~aŸ© †MÖW 

AwR©Z n‡e ïaygvÎ †m †Kvm©¸‡jvi †µwWU djvd‡ji MYbvq Avbv n‡e| Non-Credit Bs‡iRx wel‡qi cÖvß †MÖW GPA MYbvq 

†bqv n‡e bv| 

15. wRwcG (GPA) Ges wmwRwcG (CGPA) wbY©q 

wbw`©ó †Kv‡m© cÖvß †MÖW c‡q›U‡K D³ †Kv‡m©i †µwWU Øviv ¸Y K‡i G †Kv‡m© AwR©Z c‡q›U (EPS) wba©viY Kiv n‡e| D³ eQ‡i 

mKj †Kv‡m© AwR©Z †gvU c‡q›U‡K †gvU AwR©Z †µwWU Øviv fvM K‡i GK eQ‡ii wRwcG (GPA) wbiæcb Kiv n‡e| Gfv‡e mKj 

eQ‡i AwR©Z †gvU c‡q›U mgyn‡K †hvM K‡i me©‡gvU AwR©Z †µwWU Øviv fvM K‡i wmwRwcG (CGPA) wba©viY Kiv n‡e| D Gi 

bx‡P cÖvß †MÖ‡Wi Rb¨ †Kvb †µwWU AwR©Z n‡e bv Ges Zv F (Fail) ‡MÖW e‡j we‡ewPZ n‡e| F  ‡MÖW †_‡K D”PZi †MÖ‡W 

DbœxZ n‡j AwR©Z †µwWU CGPA MYbvq hy³ n‡e| F  ‡MÖW D”PZi †MÖ‡W DbœxZ Ki‡j cieZx©‣Z gv‡bvbœq‡bi Avi my‡hvM _vK‡e 

bv|  

wRwcG MYbvi c×wZ t 

 

∑PS (Total Point Secured in a year)                  
GPA =   

      ∑CR (Total Credits offered in a year)                 
 
Example: Grade Point Average (GPA) Calculation for a year 

Course No. of Marks Letter Earned Grade Earned Points Secured 

Code No credits Obtained grade points (EPS)= No of Credits 

  (%) (LG) (EGP) X Grade Point 

2011 4 70 A- 3.50 14.00 

2012 4 65 B+ 3.25 13.00 

2013 4 60 B 3.00 12.00 

2014 4 34 F 0.00 00.00 

2015 4 55 B- 2.75 11.00 

2016 2 50 C+ 2.50 05.00 

2017 4 45 C 2.25 09.00 

Total 26 - - - 64.00 

Total Point Secured (TPS) = 64 

Earned Credit (EC) =22(4+4+4+0+4+2+4=22) 

SGPA = TPS/EC = 64/22 = 2.90 

wmwRwcG MYbvi c×wZ t 

                     ETPS of (1st year+ 2nd  year + 3rd year + 4th year) + Earned Grade Point/Points 

    CGPA =  
                              Total number of credits completed in the whole programme  
 
16. D”PZi †kªwY‡Z cÖ‡gvkb (1g el© n‡Z 4_© e‡l©) 

K) †MÖwWs c×wZi m¤§vb cixÿvq BA, BSS Ges BBA Gi †ÿ‡Î 1g el© ‡_‡K 2q e‡l© cÖ‡gvk‡bi Rb¨ Kgc‡ÿ 3wU ZË¡xq 

†Kv‡m© b~¨bZg  D ‡MªW ‡c‡Z n‡e| 2q el© ‡_‡K 3q e‡l© b~¨bZg 3wU ZË¡xq †Kv‡m© D ‡MªW ‡c‡Z n‡e|  3q el© ‡_‡K 

4_© e‡l©  cÖ‡gvk‡bi Rb¨ b~¨bZg 4wU ZË¡xq †Kv‡m© D ‡MªW ‡c‡Z n‡e| B.Sc Gi †ÿ‡Î 1g el© ‡_‡K 2q e‡l© 

cÖ‡gvk‡bi Rb¨ b~¨bZg 3wU ZË¡xq †Kv‡m© b~¨bZg  D ‡MªW ‡c‡Z n‡e| 2q el© ‡_‡K 3q e‡l© cÖ‡gvk‡bi Rb¨ b~¨bZg 

3wU ZË¡xq †Kv‡m© b~¨bZg  D ‡MªW ‡c‡Z n‡e| 3q el© ‡_‡K 4_© e‡l© cÖ‡gvk‡bi Rb¨ b~¨bZg 4wU ZË¡xq †Kv‡m© b~¨bZg  

D ‡MªW ‡c‡Z n‡e|    
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L)  1wU †Kv‡m© Abycw¯’Z †_‡K wkÿv_x© Ab¨vb¨ mKj †Kv‡m© AskMÖnY K‡i b~¨bc‡ÿ mKj †Kv‡m© D ‡MªW †c‡j cieZx© e‡l© 

cÖ‡gvkb cv‡e| cieZx© eQ‡i AbywôZ cixÿvq Abycw ’̄Z wel‡q AskMÖnY K‡i b~¨bZg D ‡MÖW AR©b Ki‡Z n‡e|   

M)  GKRb wkÿv_x© ‡Kvb e‡l© K -Dcavivq D‡jøwLZ ZË¡xq †Kv‡m© cÖ‡gvk‡bi Rb¨ b~¨bZg †MÖW c‡q›U AR©‡b e¨_© n‡j †m Not 

Promoted n‡e| cieZx© eQ‡i AbywôZ D³ e‡l©i cixÿvq wkÿv_x©‡K c~e©eZx© eQ‡ii cvmK…Z ZË¡xq †Kv‡m©i cixÿv w`‡Z 

n‡e bv| GKB e‡l© ci ci AbywôZ ỳÕeQ‡ii cÖvß djvdj K -Dcavivi kZ© c~iY Ki‡j GKRb wkÿv_x© cieZx© e‡l© 

cÖ‡gvkb cv‡e| Z‡e cÖ‡hvR¨ †ÿ‡Î cieZx© e‡l© cÖ‡gvkb cvIqvi ci wbqgvbymv‡i ‡MÖW DbœxZ Kivi my‡hvM _vK‡e|  

N) GKRb wkÿv_x© K -Dcavivi kZ© c~iY mv‡c‡ÿ 1g el© †_‡K 2q e‡l© cÖ‡gvkb cv‡e 2q e‡l© Aa¨qbiZ Ae ’̄vq 1g e‡l©i 

F  ‡MÖW mg~n‡K D”PZi †MÖ‡W DbœxZ Kivi my‡hvM cv‡e| Z‡e 2q e‡l©i cixÿvq cÖ‡gvk‡bi Rb¨ K -Dcavivi b~¨bZg 

kZ©c~iY Ki‡Z n‡e| D³ kZ©c~i‡Y e¨_© n‡j 3q e‡l© cÖ‡gvkb cv‡e bv| GKB fv‡e 3q e‡l© Aa¨qbiZ Ae ’̄vq cÖ‡hvR¨ 

†ÿ‡Î wkÿv_x© 1g I 2q e‡l©i F  ‡MÖW mg~n‡K D”PZi †MÖ‡W DbœxZ Kivi my‡hvM cv‡e| Z‡e 3q e‡l©i cixÿvq cÖ‡gvk‡bi 

Rb¨ K -Dcavivi b~¨bZg kZ©c~iY Ki‡Z n‡e| D³ kZ©c~i‡Y †m e¨_© n‡j 4_© e‡l© cÖ‡gvkb cv‡e bv|  

17. ‡Kvm© wfwËK b¤^i e›Ub  

2013-2014 wkÿvel© †_‡K mœvZK (m¤§vb) †kªYxi mKj †cÖvMÖv‡gi  1g, 2q, 3q I 4_© e‡l©i cÖ‡Z¨K ZË¡xq †Kv‡m©i cÖwZ 100 

b¤^‡ii g‡a¨ Bb-†Kvm© I K¬v‡m Dcw¯’wZi †ÿ‡Î b¤̂i n‡e 20 (15+5) Ges ZË¡xq dvBbvj cixÿvi †ÿ‡Î b¤^i n‡e 80| cÖ‡Z¨K 

e‡l©i K¬vm ïi” †_‡K 15 mßv‡ni g‡a¨ cÖwZwU †Kv‡m©i A‡a©K cvV¨m~Px †kl K‡i cwVZ As‡ki Dci †Kvm© wkÿK‡K GKwU Bb-

‡Kvm© cixÿv MÖnY Ki‡Z n‡e| GKBfv‡e cieZ©x 15 mßv‡ni g‡a¨ cvV¨m~Pxi evKx A‡a©K †kl K‡i G As‡ki Dci Avi 

GKwUmn †gvU 2wU Bb-†Kvm© cixÿv MÖnY Ki‡Z n‡e| Af¨šÍixYfv‡e DËicÎ g~j¨vqb K‡i Bb-‡Kvm© I K¬vm Dcw¯’wZ‡Z cÖvß 

†gvU b¤^ic‡Îi GK Kwc RvZxq wek¦we`¨vj‡qi mswkøó Dc-cixÿv wbqš¿K Gi wbKU †cÖiY Ki‡Z n‡e Ges GK Kwc mswkøó 

wefvMxq cÖav‡bi Awd‡m msiÿY Ki‡Z n‡e| D‡jøL¨ eZ©gv‡b Aa¨qbiZ  2009-10 wkÿve‡l©i wkÿv_x©‡`i Rb¨ 3q I 4_© 

e‡li© cÖ‡Z¨K ZË¡xq †Kv‡m©i cÖwZ 100 b¤^‡ii g‡a¨ Bb-†Kvm© I K¬v‡m Dcw¯’wZi †ÿ‡Î b¤^i n‡e 20 (15+5)  Ges ZË¡xq 

dvBbvj cixÿvi †ÿ‡Î b¤̂i n‡e 80| 2010-11 I 2011-12 wkÿve‡l© fwZ©K…Z wkÿv_x©‡`i Rb¨ 2q, 3q I 4_© e‡l©i cÖ‡Z¨K 

ZË¡xq †Kv‡m©i cÖwZ 100 b¤^‡ii g‡a¨ Bb-†Kvm© I K¬v‡m Dcw¯’wZi †ÿ‡Î b¤^i n‡e 20 (15+5) Ges ZË¡xq dvBbvj cixÿvi 

†ÿ‡Î b¤^i n‡e 80| 2012-2013 wkÿve‡l© fwZ©K…Z wkÿv_x©‡`i Rb¨ 1g, 2q, 3q I 4_© e‡l©i cÖ‡Z¨K ZË¡xq †Kv‡m©i cÖwZ 

100 b¤^‡ii g‡a¨ Bb-†Kvm© I K¬v‡m Dcw¯’wZi †ÿ‡Î b¤^i n‡e 20 (15+5)  Ges ZË¡xq dvBbvj cixÿvi †ÿ‡Î b¤̂i n‡e 80| 

wewfbœ wkÿve‡l©i (hv‡`i Rb¨ cÖ‡hvR¨) 1g, 2q, 3q I 4_© e‡l©i Bb-†Kvm© I K¬v‡m Dcw ’̄wZi 20 b¤̂‡ii g‡a¨ 2wU Bb-†Kvm© 

cixÿv 15 b¤^‡i Ges K¬v‡m Dcw¯’wZ 5 b¤̂‡ii g‡a¨ g~j¨vqb Ki‡Z n‡e| ZË¡xq cÖwZ 50 b¤^‡ii †Kv‡m© Bb-†Kvm© I K¬v‡m 

Dcw¯’wZi †ÿ‡Î b¤^i n‡e 10 (7 b¤^i Bb-†Kvm© Ges 3 b¤̂i K¬v‡m Dcw¯’wZ) Ges ZË¡xq dvBbvj cixÿvi ‡ÿ‡Î b¤̂i n‡e 40| 

K¬v‡m Dcw ’̄wZi wfwË‡Z b¤^i eÈb n‡e wb¤̂iƒc:  

Attendance range (in percent)                   Marks 

90% or above 5.00 

85% to less than 90% 4.50 

80% to less than 85% 4.00 

75% to less than 80% 3.50 

70% to less than 75% 3.00 

65% to less than 70% 2.50 

60% to less than 65% 2.00 

55% to less than 60% 1.50 

50% to less than 55% 1.00 

45% to less than 50% 0.50 

Less than 45% 0.00 
 

18. †gŠwLK cixÿv 

(K) 2009-10, 2010-11, 2011-12, 2012-13 wkÿve‡l© fwZ©K…Z‡`i cÖ‡Z¨K ‡cÖvMÖv‡gi 2q el© Ges 4_© el© †k‡l 50 b¤^i 

K‡i †gvU 100 b¤^‡ii †g․wLK cixÿv AbywôZ n‡e hv †gvU 2×2=4 †µwWU wn‡m‡e MY¨ n‡e| cÖ‡Z¨K QvÎ-QvÎx‡K 2wU c„_K 

†g․wLK cixÿvq Aek¨B AskMÖnY Ki‡Z n‡e| 2wU †g․wLK cixÿvi †gvU b¤^i †hvM K‡i Zvi wfwË‡Z LG, GP I EPS 

wbY©q K‡i GKRb cixÿv_©xi CGPA wbY©q Kiv n‡e| Af¨šÍixY I ewntcixÿK †g․wLK cixÿv MÖnY Ki‡e| ewntcixÿK 

Qvov †Kvb †g․wLK cixÿv MÖnY †hvM¨ n‡e bv|  

(L) 2013-14 wkÿvel© †_‡K ïaygvÎ 4_© e‡l© 100 b¤^i A_v©r 4 †µwW‡Ui †g․wLK cixÿv AbywôZ n‡e| 

(M) GKRb wkÿv_x© hw` †g․wLK cixÿvq Ask MÖn‡Y e¨_© nq Zvn‡j cixÿv KwgwU/cixÿv wbqš¿K DcvPv‡h©i Aby‡gv`b mv‡c‡ÿ 

we‡kl †ÿ‡Î (wjwLZ cÖgvYvw`) mswkøó cixÿvi djvdj cÖKv‡ki c~‡e© wba©vwiZ AwZwi³ wd cÖ`vb K‡i we‡kl we‡ePbvq †g․wLK 

cixÿvq Ask MÖn‡Yi my‡hvM cv‡e| †m †ÿ‡Î cixÿv_x©‡K †g․wLK cixÿv Abyôv‡bi hveZxq LiP wek¦we`¨vjq KZ…©c‡ÿi 

wba©vwiZ nv‡i enb Ki‡Z n‡e| 

(N) †g․wLK cixÿvq DËxY© n‡Z e¨_© n‡j GKRb wkÿv_©x ïaygvÎ GKevi cieZ©x wkÿve‡l©i cixÿv_©x‡`i mv‡_ 100 b¤^‡ii 

†g․wLK cixÿvq AskMÖn‡Yi my‡hvM cv‡e| 

(O) cixÿv wbqš¿K, mswkøó Wxb I †cªv-fvBm-P¨v‡Ýji (GKv‡WwgK) Gi mycvwikmn fvBm-P¨v‡Ýji Gi Aby‡gv`bµ‡g cixÿvi 
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ZvwiL I cixÿKM‡Yi ZvwjKv (ZË¡xq, e¨envwiK, †g․wLK, wdì IqvK©) cÖKvk Ki‡eb| †g․wLK/e¨envwiK/gvVKg© cixÿv 

RvZxq wek¦we`¨vj‡qi g‡bvbxZ cÖwZwbwa Qvov MÖnY Kiv hv‡e bv| Giƒc cixÿv MÖn‡Yi Rb¨ g‡bvbxZ †Kvb wkÿK `vwqZ¡ 

cvjb bv Ki‡j ev Ki‡Z e¨_© n‡j cixÿv wbqš¿‡Ki c~e©vbygwZ MÖnYc~e©K wbKUeZ©x †Kvb K‡jR n‡Z GKRb Dchy³ wkÿK‡K 

w`‡q cixÿv MÖn‡Yi e¨e¯’v Kiv hv‡e Ges m‡½ m‡½ welqwU wjwLZfv‡e cixÿv wbqš¿K‡K AewnZ Ki‡Z n‡e| wek¦we`¨vj‡qi 

c~e©vbygwZ Qvov Ab¨ †Kvb wkÿK‡K w`‡q cixÿv MÖnY Kiv hv‡e bv| cÖwZw`b AbwaK 40 (Pwjøk) Rb cixÿv_©xi 

e¨envwiK/†g․wLK cixÿv MÖnY Kiv hv‡e| 

(P) †g․wLK/e¨envwiK cixÿv †kl nIqvi 7 w`‡bi g‡a¨ K‡jR KZ…©cÿ‡K †g․wLK/e¨envwiK cixÿvi b¤^i h_vixwZ wek¦we`¨vj‡q 

‡cÖiY Ki‡Z n‡e Ges Gi GKwU Kwc Aa¨‡ÿi wbR `vwq‡Z¡ †Mvcbxqfv‡e msiÿY Ki‡Z n‡e| 
 

19. ‡MÖW DbœxZ KiY  

(K)  GKRb wkÿv_©x 1g/2q/3q/4_© e‡l©i wRwcG DbœxZKi‡Yi Rb¨ ïaygvÎ C ‡MÖW ev 2.25 Gi Kg cÖvß †Kv‡m© wVK cieZx© 

e¨v‡Pi cixÿvi mgq PjwZ wm‡jevm Abyhvqx cixÿvq AskMÖnY Kivi my‡hvM cv‡e| Z‡e †Kvb cixÿv_x© GKwU †Kv‡m© 

GKev‡ii †ekx ‡MÖW DbœxZKi‡Yi my‡hvM cv‡e bv| †Kvb wkÿv_©x hw` †MÖW DbœxZ Ki‡Z e¨_© nq Zvn‡j H †Kv‡m© Zvi c~‡e©i †MÖW 

envj _vK‡e| gv‡bvbœq‡bi †ÿ‡Î 1g A_ev 2q ev‡ii cixÿvi g‡a¨ †h ‡MÖW D”PZi n‡e Zv †hvM Kiv n‡e Ges Zvi wfwË‡ZB 

djvdj wba©viY Kiv n‡e| 

(L)   Bb-‡Kvm©, †g․wLK I e¨envwiK cixÿvq gvb Dbœq‡bi †Kvb my‡hvM _vK‡e bv| 

     (M)  wefvMxq cÖavb Aa¨‡ÿi gva¨‡g gvb Dbœqb cixÿvq Ask MÖn‡Y”QzK wkÿv_©x‡`i ZvwjKv dig cyi‡Yi †kl Zvwi‡Li 

           ci ciB RvZxq wek¦we`¨vj‡qi cixÿv wbqš¿‡Ki Kv‡Q †cÖiY Ki‡e| 

     20. wWwMÖ cÖvwßi †hvM¨Zvmg~n 

e¨v‡Pji (Ab©vm) wWwMÖ †c‡Z n‡j GKRb wkÿv_©x‡K wb‡gœv³ kZ©mg~n c~iY Ki‡Z n‡e| 

(K) CGPA Gi wfwË‡Z P~ovšÍ djvdj cÖKvk Kiv n‡e| 

(L) GKRb wkÿv_©x‡K mKj ZË¡xq/e¨envwiK/Uvg© ‡ccvi/gvVKg© cixÿvq AskMÖnb K‡i Ae¨kB b~¨bZg CGPA 2.00 †c‡Z 

n‡e| Ab¨_vq ‡m D³ †cÖvMÖv‡g AK…ZKvh© e‡j MY¨ n‡e| 

(M) cÖwZwU †g․wLK cixÿvq c„_Kfv‡e †MÖW c‡q›U 2.00 AR©b Ki‡Z n‡e| ‡Kvb e‡l© †g․wLK cixÿvq cÖ‡qvRbxq GP AR©‡b 

e¨_© n‡j †iwR‡÷ªk‡bi †gqv` _vKv mv‡c‡ÿ cieZ©x e¨v‡Pi mv‡_ †g․wLK cixÿvq Ask MÖn‡Yi my‡hvM cv‡e| 

(N) CGPA 3.75 †_‡K 4.0 cÖvß wkÿv_©x‡`i Distinction mn Abvm© wWwMÖ cÖ`vb Kiv n‡e hv GKv‡WwgK UªvÝwµ‡Þ 

D‡jøL _vK‡e| 

(O) mKj †Kv‡m©i (ZË¡xq/e¨envwiK/ Uvg© ‡ccvi/gvVKg©/‡g․wLK) cixÿvq Ask MÖnY eva¨Zvg~jK Ges b~b¨Zg †MÖW c‡q›U 

2.00  ev D †MÖW †c‡q cvk Ki‡Z n‡e| 

21. cvm wWwMÖ t 

K)  1g, 2q, 3q ev 4_© e‡l© F ‡MÖW cvIqv †Kvm©¸‡jv †iwR‡÷ªkb †gqv‡` (ïi” †_‡K Qq wkÿve‡l©i g‡a¨) Aek¨B D ev D”PZi 

†Mª‡W DbœxZ Ki‡Z n‡e| Z‡e F ‡MÖW cÖvß †Kvm© cieZx©‡Z cixÿvi gva¨‡g DbœxZ Kivi ‡ÿ‡Î djvdj hvB †nvK bv †Kb GKRb 

cixÿv_x© m‡e©v”P B+ ‡MÖW Gi †ekx cÖvc¨ n‡e bv|  D‡jøL¨ †h, †Kvb †Kv‡m© F ‡MÖW _vK‡j cixÿv_x© Abvm© wWMÖx cv‡e bv|  
 

L)   ‡iwR‡÷ªkb †gqv` †k‡l †Kvb cixÿv_x© GKvwaK F ‡MÖWmn b~¨bZg 100 Credit AR©b Ki‡j Zv‡K cvm wWMÖx cÖ`vb Kiv n‡e| 

M)  Pvi eQ‡ii Abvm© †Kvm© m¤úbœ Kivi ci †Kvb †Kv‡m© F  mn †Kvb QvÎ CGPA  2.00 ‡c‡q _vK‡j Zv‡K cvm wWwMÖ 

‡`qv hv‡e Z‡e †Kvb †Kv‡m©i cixÿvq Absent  _vK‡j Zv‡K †Kvb wWMÖx cÖ`vb Kiv n‡e bv| 

22. UªvÝwµÞm (Transcripts) 

wek¦we`¨vj‡qi wba©vwiZ wd cwi‡kva mv‡c‡ÿ cÖ‡Z¨K e‡l©i djvd‡ji UªvÝwµÞ cÖ`vb Kiv n‡e| GKv‡WwgK UªvÝwµÞ- †MÖW, 

Corresponding ‡MÖW c‡q›U GPA, CGPA †`qv n‡e Ges G‡Z †Kvb MvwYwZK b¤^i _vK‡e bv| 

 

 

 

(cÖ‡dmi W. dwKi iwdKzj Avjg) 

Wxb (fvicÖvß) 

KvwiKzjvg Dbœqb I g~j¨vqb †K›`ª 

RvZxq wek¦we`¨vjq, MvRxcyi 

‡dvbt 9291030 (Awdm)|  
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According to new curriculum (Grading & Credit System) 

(Questions will be set from recommended textbooks) 

Distribution of Marks in Question Paper 
Effective from: Session 2012-2013 

            For 1
st

 , 2
nd

 , 3
rd

  & 4
th

  Year Honours Course 

      Full Marks: 100 Time of Examination: 4 Hours 
 
Question Types Details  

  Part-A Shortest Questions 

(such as definition/ Quizes) 

(Covering all the chapters of the syllabus.) 

10 questions out of 12 

 1(a-l). 

(1×10)=10 

Part-B 
Short Questions 

(such as Conceptual/Numerical) 

(Covering all the chapters of the syllabus.) 

5 Questions Out of 8 

 Question no. 2 -9. 

(4×5)=20 

Part-C Broad Questions 

(such as Analytical/Conceptual/Numerical) 

5 Questions Out of 8 

(Question may be divided 

into. (i),(ii),(iii) etc 

subsections.) 

Question no. 10 -17. 

(10×5)=50 

 
Final Exam: 80 

In course Test will be conducted by the course teacher as per the instruction of the ordinance.  20 

 
Total 100 

According to new curriculum (Grading & Credit System) 

(Questions will be set from recommended textbooks) 

Distribution of Marks in Question Paper 
Effective from: Session 2012-2013 

             For 1
st

 , 2
nd

 , 3
rd

  & 4
th

  Year Honours Course  

         Full Marks: 50 Time of Examination: 2.5 Hours 
 
 
Question Types Details  

Part-A Shortest Questions 

(such as  definit ion/  Quizes)  

(Covering all the chapters of the syllabus.) 

8 questions out of 10 

such as question number 

1. (a) – (h) 

(1x8)=8 

Part-B 
  Short Questions 

(such as Conceptual/Numerical) 

(Covering all the chapters of the syllabus.) 

3 Questions Out of 5 

 such as question number 

 2 – 6. 

(4x3)=12 

Part-C Broad Questions 

(such as Analytical/Conceptual/Numerical) 

2 Questions Out of 4 

(Question may be divided into 

(i),(ii),(iii) etc subsections) 

For mathematical/numerical 

questions this condition may be 

relaxed 

Questions no. 7 -10. 

(10×2)=20 

 Final Exam. 40 

In course Test will be conducted by the course teacher as per the instruction of the ordinance.  10 

 Total 50 

  


