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Department of Marketing
Rajshahi College, Rajshahi.

1% Year BBA Honours (2014-15)

Courses and Marks Distribution

Course Code | Course Title Marks | Credits
212601 Introduction to Business 100 4
212603 Principles of Management 100 4
212605 Financial Accounting 100 4
212607 Principles of Marketing-I 100 4
212609 Introduction to Computer 100 4
211501 History of the Emergence Independent of 100 4

Bangladesh
Total 600 24




Department of Marketing
Rajshahi College, Rajshahi.

Course Plan

Detailed Syllabus

Paper Code : 212301 Marks:100 |  Credits:4 | Class Hours : 60
Paper Title : INTRODUCTION TO BUSINESS
Course Teacher: Pranab Mukherjee
Exam. | Chapter Content Lectures| Teacher
1 The Business Enterprise: Foundation of Business and 7
Economics, Form of Business Ownership, Entrepreneurship,
Franchising and Small Business.
3 2 The Environment for Business: Social Responsibility and 6
§§ Business Ethics, Business Law and Government, International
c g Business. o
2, & 3" Management and Organization: Fundamentals of Management, 6 2
Organizing the Business, Managing production and Operation. 2
4" Human Resources: Human Relation and Motivation, Managing 6 35
Human Resources, Labor Management Relations. =
5" Marketing : Marketing Strategy, Product & Price, Distribution 9 -‘E
and Promotion. o
2% 6" 1. Financial Management: Money and Banking, Financial 8 o
3 % Management, Investment and Personal Finance, Risk
c 3 Management and Insurance.
2 & 7 Accounting and  Information  Systems:  Accounting 8
Fundamentals, Computers and Management Information
Systems.
g | T'o7" | Revision 10
=2
=
Book Recommended :
1. Steven J. Skinner & John M Ivanceich : Introduction to Business
Book Reference :
1. Straub and Attner : Introduction to Business, Kent Publishing

Company, Boston, Massachusetts, USA

Paper Code : 212303 Marks: 100 | Credits : 4 | Class Hours : 60
Paper Title : PRINCIPLES OF MARKETING -1
Course Teacher: Prof. Md. Abu Taleb Sarker




Exam.

Chapter

Content

Lectures

Teacher

1° In-course
(25 Lectures)

1St

Marketing: Creating and Capturing Customer Value
Marketing Defined, The Marketing Process- Understanding the
Marketplace and Customer Needs- Designing a Customer Driven
Marketing Strategy- Preparing an integrated Marketing Plan and
Program- Building Customer Relationships- Capturing Value
from Customers-The Changing Marketing Landscape- The
Digital Age, Rapid globalitation, The Call for More Ethics and
Social Responsibility, The growth of Non-for-Profit Marketing.

5

2nd

Company and Marketing Strategy: Partnering to Build
Customer Relationships: Companywide Strategic Planning:
Defining Marketing’s Role, Planning Marketing: Partnering to
Build Customer Relationships -Marketing Strategy and the
Marketing  Mix-Customer-  Driven  Marketing  Strategy,
Developing an Integrated Marketing Mix.-Managing the
Marketing Effort-Marketing Analysis, Marketing Planning-
Marketing Implementation and Control.

3rd

Analyzing the Marketing Environment: The Company’s
Micro-environment-The Company’s Macro-environment
Responding to the Marketing Environment.

Managing Marketing Information to Gain Customer
Insights: Assessing Marketing Information Needs, Developing
Marketing Information, Marketing Research, Analysing and
using Marketing Information, Other Marketing Information
Considerations.

Consumer Markets and Consumer Buyer Behavior: Model of
Consumer Behavior, Characteristics Affecting Consumer
Behavior-Types of Buying Decision Behavior-The Buyer
Decision Process-The Buyer Decision Process for New Products.

2" In-course
(25 Lectures)

Business Markets and Business Buyer Behavior: Business
Markets -Business Buyer Behavior -Institutional and Government
Markets.

Customer-Driven Marketing Strategy: Creating Value for
Target Customers: Market Segmentation- Segmenting
Consumer Markets, Segmenting Business Markets, Segmenting,
International Markets, Requirements for effective Segmentation-
Market Targeting- Evaluating Market Segments, Selecting Target
Market Segments, Socially Responsibility Target Marketing-
Differentiation and Positioning — Choosing a Differentiation and
Positioning  Strategy, Communicating and Delivering the
Choosen Position.

8th

Products, Services, and Brands: Building Customer Value
What is a Product- Products, Servies, and Experiences, Levels of
Product and Services, Product and Service Classifications-
Product and Service Decisions- Individual Product and Service
Decisions, Product Line Decisions, Product Mix Decisions-
Branding Strategy: Building Strong Brands- Brand Equity,
Building Strong Brands, Managing Brands-Services Marketing-
Nature and Characterices of a Service, Marketing Strategies for
Service firms.

9th

New-Product Development and Product Life Cycle
Strategies: New- Product Development Strategy, The New-
Product Development Process-Managing New-  Product

Prof. Md. Abu Taleb Sarker




Development- Customer Centered New- Product Development,
Team-Based New-Product Development, Systematic New-
Product Development-Product Life-Cycle Strategies Additional
Product and Service Considertations — Product Decisions and
Social Responsibility, International Product and Services
Marketing.

Test
(10 Lectures)

10" | Pricing : Understanding and Capturing Customer Value: 5
What is a Price?-Factors to Consider When Setting Prices-
Customer Perceptions of Value, Company and Product costs,
other Internal and External Considerations, Affecting Price
Decisions.

15059 Revision 10

Book Recommended :

1. Philip Kotler & Gary Armstrong

Reference Book :

1. W.J. Stanton, Etzel & Walker

International Book Company

Principls of Marketing, Prentice Hall

Fundamentals of Marketing, McGraw-Hill

Paper Code : 212305 Marks:100 |  Credits:4 | Class Hours : 60
Paper Title : FINANCIAL ACCOUNTING
Course Teacher: Md. Abdus Salam

Exam. | Chapter

Content

Lectures

Teacher

1St

Introduction: Definition and Terms of Accounting — The
Accounting Process- Accounting Information- Accounting
Systems- Financial Accounting Information- Basic Functions of
Accounting Systems- Designing and Installing Accounting
System- Users of Accounting Information- External Financial
Reporting.

5

2nd

1°" In-course
(25 Lectures)

Management Accounting Information: Internal Users of
Accounting Information- Objectives of Management Accounting
— Integrity of Accounting Information- Institutional Features-
Professional Organizations-Ethical Issues in Accounting.

3rd

Basic Financial Statements: The Accounting Equation-The
effects of Business Transactions on the Equation-Income
Statement-Statement of Cash Flow.

The Accounting Cycle: The Ledger-The Use of Accounts- Debit
and Credit Entries — Recording Transactions in Ledger Accounts.

5th

The Journal: Net Income- Retained Earnings- Revenues-
Expenses- The Accrual Bans of Accounting — Dividends-
Recording Revenues and Expenses- The Trial Balance.

6th

2nd
In-
Coul

Reporting Financial Results: Adjusting Entries- Converting
Assets to Expenses- The Concept of Depreciation- Converting

Md. Abdus Salam

do




Liabilities to Revenue- Accruals- Final Adjusting Entries-
Adjusting Entries and Accounting Principles.

Preparing Financial Statements: Closing Temporary Accounts-
Summary of the Closing Process- After Closing Trial Balance-
The Worksheet.

8th

Accounting for Merchandising Activities: Income Statement of
a Merchandising Company- General Ledger Accounts- Perpetual
Inventory Systems- Periodic Inventory Systems.

gth

Modifying an Accounting System: Transactions Relating to
Purchases-Transactions Relating to Sales- Evaluating the
Performance of Merchandising.

101[’1

Inventories and the Cost of Goods Sold: Flow of Inventory
Costs-Physical Inventories- FIFO-LIFO- Liquidity of Inventory.

Test
(10 Lectures)

1" to
101h

Revision

10

Book Recommended :

1. Meigs, Williams, Haka and Beltner
Reference Book:

1. Weygandt, Kimmel & Kieso

Financial Accounting, McGraw Hill Inc.

Accounting Principles, John Wiley & Sons Inc.

Paper Code : 212307 Marks:100 |  Credits:4 | Class Hours : 60

Paper Title :

PRINCIPLES OF MANAGEMENT

Course Teacher:

Kazi Rashed Karim

Exam.

Chapter

Content

|_ecture

Teacher

1St

Management Science, Theory and Practice Definition of
Management- It’s Managing: Science or Art? —The elements of
science- Functions of Managers- Management Principles.

5

2nd

Planning: Nature of Plans — Types of Plans- Steps in Planning-
Tools and Techniques for Planning- The Planning Process.

3rd

Objectives: Nature of Objectives- The Process of MBO- Setting
Objectives-Benefits and Weaknesses of MBO.

1% In-course
(25 Lectures)

4th

Decision Making: The Importance and Limitations of rational
Decision Making —Search for atternatives- Evaluation of
alternatives- Selecting an alternative- Decision Making under
Certainty, uncertainty & Risk- Moderrn Approaches to Decision
Making under uncertainty- Evaluating the importance of a
Decision—Decision Support Systems.

5th

Organizing: Formal & Informal Organisation- Organisational
Division- Organisational Levels & the span of Management-
Factors determining an effective span.

2" In-
course
(25

Organisational Stracture: Departmentation: Departmentation
by simple numbers- Departmentation by time- Departmentation
by function—Departmentation by  Territory-  Customer

Kazi Rashed Karim

b))




Departmentation- Process or Equipment Departmentation-
Departmentation by product- Matrix Organisation- Choosing the
pattern of Departmentation.

A Line/Staff Authority and Decentralization: Authority & | 5
Power- line and staff concepts- Functional Authority — Benefits
& Limitations of Staff — Decentralisation of Authority —
Delegation of Authority — Factors Determining the Degree of
Decentralisation of Authority.

8" Leading: Human Factors in Managing-Motivation & | 5
Motivators- Motivation: The carrot and the stick- An early
Behavioral Model: McGregor’s Theory X and Theory Y-
Hierarchy of need Theory Leadership Behavior and Styles.

9" Controlling: The Basic Control Process- Critical Control Points | 5
and Standards- Control as a Feedback System- Requirements for
Effective Control.

10" | Committee and Group Decision Making: The nature of | 5
Committees- Reasons for using Committees- Disadvantages of
committees- Misuse of Committees.

L'l | Revision 10

Test
(10 Lectures)

Book Recommended :
1. Harold Koontz Heinz Weihrich : Management, McGraw Hill Book Company
Reference Book:

1. James A F Stonner and R Edward Freeman: Management, Prentice Hall of India Private
Limited, New Delhi.




Paper Code : 212309 Marks:100 |  Credits:4 | Class Hours : 60

Paper Title : INTRODUCTION TO COMPUTER
Course Teacher: Kazi Rashed Karim
Exam. | Chapter Content |_ecture| Teacher
™ Overview: What is a Computer System?, Computer Hardware, | 9
Computer Software, Types of Computer Systems, Computing
Trends: Connectivity, Online Access, Interactivity, Connectivity,
@ = Telecommunicating, Telescoping, and E-mail and Voice Mail,
ce Online Information Access: Examples of Databases, Online
Eg Services and Networks, and BBSs (Bulletin Board System),
ol Interactivity: Multimedia Computers, TV/PC &Smart Boxes”,
< Personal Digital Assistants etc. =
2 Computer Hardware: Input Hardware, Processing Hardware, | 8 =
Storage Hardware, Output Hardware. X
3" Computer Software: Applications Software, Systems Software. D
4" Information Management: Management Information Systems, §
How does Management make decision?, Types of Information o
System, Developing and implementing a Management 8
@ = Information System. X
5 :’5: 5" Purchasing and Maintaining a Microcomputer System:| 8
e Purchasing a System: What to Consider, Maintaining a System,
s The Environmentally Aware Computer User.
o= 6" Practical: Operating Systems: Windows98, Word Processing: | 8
Microsoft Word, Spreadsheet Analysis: Microsoft Excel,
Presentation: Microsoft Powerpoint, Basic Hardware &
Troubleshooting, Internet & E-mail operation.
E L'l | Revision 10
2B
=4
S

Book Recommended :

1. Sarah E. Hutchinson & Stacey C. Sawyer:

Reference Book:

1. Suresh K. Basandra

Companies Inc.

Computer Systems Today, Wheeler Publishing

Computers and Information Systems, McGraw Hill

New- Delhi
Paper Code: 211501 Marks: 100 | Credits: 4 | Class Hours: 60
Paper Title: History of the Emergence of Independent Bangladesh
Course Teacher: 1. Dr. Lutfor Rahman (Political Science)
2. Md. Jahangir Alam (Political Science)
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History of the Emergence of Independent Bangladesh
Introduction: Scope and description of the emergence of Independent Bangladesh.
Writing on this topic.

Exam.

Chapter

Content

Lectures

Teacher

1 In-course
(25 Lectures)

1St

Description of the country and its people.
Geographical features and their influence.
Ethnic composition.
Language.
Cultural syncretism and religious tolerance.
Distinctive identity of Bangladesh in the context of undivided
Bangladesh.

® o0 Tk

5

2. Proposal for undivided sovereign Bengal and the partition of the Sub
Continent, 1947.

a. Rise of communalism under the colonial rule, Lahore Resolution 1940.
b. The proposal of Suhrawardi and Sarat Bose for undivided Bengal :
consequences

c. The creation of Pakistan 1947 .

3rd

3. Pakistan: Structure of the state and disparity.
a. Central and provincial structure.
b. Influence of Military and Civil bureaucracy.

bYe



C. Economic, social and cultural disparity

4m 4. Language Movement and quest for Bengali identity 5
a. Misrule by Muslim League and Struggle for democratic politics .
b. The Language Movement: context and phases .
c. United front of Haque — Vasani — Suhrawardi: election of 1954,
consequences.
5" 5. Miilitary rule: the regimes of Ayub Khan and Yahia Khan (1958-1971) 5
a. Definition of military rules and its characteristics.
b.  Ayub Khan’s rise to power and characteristics of his rule (Political
repression, Basic democracy, Islamisation)
c. Fall of Ayub Khan and Yahia Khan’s rule (Abolition of one unit, universal
suffrage, the Legal Framework Order)
6" 6. Rise of nationalism and the Movement for self determination . 5
a. Resistance against cultura | aggression and resurgence of Bengali
culture.
b. Sheikh Mujibur Rahman and the six point movement
c. Reactions : Importance and significance
& — d . The Agortola Case 1968.
g o 7" 7. The mass- upsurge of 1969 and 11 point movement: 5
S8 background,programme and significance.
€3
2 @, g" 8. Election of 1970 and the Declaration of Independence by 5
Bangobondhu
a. Election result and centres refusal to comply
b. The non co-operation movement, the 7" March , Address , Operation
Searchlight
Declaration of Independence by Bangobondhu and his arrest
o 9. The war of Liberation 1971 5
a. Genocide, repression of women, refugees
b. Formation of Bangladesh government and proclamation of Independence
c. The spontaneous early resistance and subsequent organized resistance
(Mukti Fouz, Mukti Bahini, guerillas and the frontal warfare )
d. Publicity Campaign in the war of Liberation (Shadhin Bangla Betar
Kendra, the Campaigns abroad and formation of public opinion )
e. Contribution of students, women and the masses (Peoples war)
f.  The role of super powers and the Muslim states in the Liberation war.
g. The Anti-liberation activities of the occupation army, the Peace
Committee, Al-Badar, Al-Shams, Rajakars, pro Pakistan political parties and
Pakistani Collaborators , Killing of the intellectuals.
h.  Trial of Bangabondhu and reaction of the World Community.
i. The contribution of India in the Liberation War
j. Formation of joint command and the Victory
k. The overall contribution of Bangabondhu in the Independence struggle.
10" 10. The Bangabondhu Regime 1972-1975 5
a. Homecoming
b.  Making of the constitution
c. Reconstruction of the war ravaged country
d. The murder of Bangabondhu and his family and the ideological turn-
around.
3 115‘05? Revision 10
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Department of Marketing
Rajshahi College, Rajshahi.

2"% Year BBA Honours (2014-15

Courses and Marks Distribution

Paper Code Paper Title Marks | Credits
212301 Introduction to Business 100 4
212303 Principles of Marketing-I 100 4
212305 Financial Accounting 100 4
212307 Principles of Management 100 4
212309 Introduction to Computer 100 4
211501 History of the Emergence Independent of Bangladesh 100 4

Total = 600 24
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Department of Marketing
Rajshahi College, Rajshahi.

Course Plan

2"% Year Honours (2014-15)
Detailed Syllabus

Paper Code : 222301 Marks:100 | Credits:4 |  Class Hours : 60

Paper Title :

BUSINESS COMMUNICATION

Course Teacher: 1. Dr. Md. Seraj Uddin

2. Pronab Mukherjee

Exam. | Chapter Content Lectures| Teacher
1 Fundamentals of Business Writings: Basic Introductory Words; 9
Adaptation and the Selection of Words; Construction of Clear 5
Sentences and Paragraphs;Writing for Effect. *
gz 2" Pattern of Business Letters: Directness in Initiating Routine | 8
3 2 Letters; Answering Routine Letters; Indirectness for Bad News s
£ 3 and Persuasion; Memorandums. o
Y
3" Applications to Specific Letter Situations: Persuasion in Sales| 8
Writing; Pattern Variations in Collections; Strategy in Job 5
Application. @
4" Fundamentals of Report Writing: Basics of Report Writing; 9
Report Structure, the Shorter Form; Long Formal Reports. s
[a
%’gg 5" Standards and Physical Aspects of Communication: Graphic 8
g2 Aids to Communication; Physical Presentation of Reports & 5
c 3 Letters; Correctness of Communication. @
a8
6" Other Forms of Business Communication: Public Speaking 8
and Oral Reporting; Different Forms of Oral Communication; s
Documentation and Bibliography. o
"to6th [ Revision 10

Test
(10 Lectures)

Book Recommended :

1. Raymond V. Lesiker

Education Private Ltd, New Delhi.

Reference Book:

Basic Business Communication, Tata McGraw Hill

%



1. Betty R. Ricks & K. F. Gow

N.Y.

Business Communication, John Wiley & Sons, Inc,

Paper Code : 222303 Marks:100 |  Credits:4 | Class Hours : 60

Paper Title :

FUNDAMENTALS OF FINANCE

Course Teacher: Md. Abdus Salam

Exam.

Chapter

Content

Lectures

Teacher

1°" In-course
(25 Lectures)

1St

Introduction: Definition of Finance- Functions of Finance- Goal
of a firm- Profit Maximization vs. Value Creation- Management
vs. Shareholders.

5

2|"Id

Financial Environments: Sole Proprietorship- Partnership-
Corporation- Income tax- Corporate tax- Capital gain tax- Sales
tax- VAT- Import duties- Purpose of financial market- Money
and capital market- Primary and Secondary market- Financial
intermediaries and brokers.

3rd

Time value of Money: Simple and compound interest- Future
value (FVn) and Present value (PVo) — Discount rate- Annuities,
Ordinary Annuity and Annuity Due, Compounding more than
once a year.

4th

Valuation of Long Term Securities: Book Value vs. Market
Value- Bond, Face value, Coupon rate, bond with finite maturity-
Sem-iannual compounding of interest- Preferred stock, and
Common stock valuation- Constant growth, yield to maturity
(YTM) on bonds.

5th

Risk and Return: Defining risk and return- Probability
distribution to measure risk- Attributes towards risk-
Diversification- Capital — asset pricing model (CAPM) -
Efficient financial market.

2" In-course
(25 Lectures)

Capital Budgeting: Capital budgeting and its process-
Generating investment- Project Proposals- Estimating project
after tax incremental operating cash flow- Sunk cost and
opportunity cost- Alternative methods for evaluation and
selection of project- Payback period (PBP)- Internal Rate of
Return (IRR) under interpolation- Net Present value (NPV) —
Profitability Index (PI).

7th

Cost of Capital: Value creation- Cost of debt- Preferred stock
and equity — CAPM approach, Beta- Risk free rate &Market
Return- WACC.

Short Term Financing: COD-CBD- Credit with or without
Discount- Seasonal dating under spontaneous source- Trade
acceptance — Commercial paper- Factoring — Bank loan under
negotiated source.

Long Term Financing: Project financing — Debenture- Bond-
Equipment trust Certificate- Income bond under borrowed funds
and their features- Features and rights of common & Preferred
stock under equity funds.

10"

Mid Term Financing: Term loan and its major sources- Chattel
mortgage, conditional sale- Lease and its different ways of
classifications- Traditional lease- Sale and lease back system-

Md. Abdus Salam

0




Leveraged lease.

Test
(10 Lectures)

1" to
101h

Revision

10

Book Recommended :

1. Horne, James C. Van & Wachowicz

John M. Jr.

Reference Book:

1. Charles P. Jones,

Pearson Education Inc. (Aisa), New

D.Irwin Inc. USA

Fundamentals of Financial Management,

Delhi

Introduction to Financial Management, Richard

Paper Code : 222305 Marks:100 |  Credits:4 | Class Hours : 60

Paper Title :

BUSINESS STATISTICS- |

Course Teacher:

1. Sufia Akther
2. Md. Abdullah Al Mamaun

Exam.

Chapter

Content

Lectures

Teacher

1°" In-course
(25 Lectures)

1St

1. What and Why

Introduction- Statistics Defined- Statistical Data- Statistical
Methods- Statistics: Science or Art- Functions of Statistics-
Scope of Statistics- Statistics and the Computer- Limitations of
Statistics- Distrust of Statistics- Problems.

5

SA

2. Collection of Data

Secondary Data- Internal Data- Primary Data- Designing a
Questionnaire-  Pretestign  the  Questionnaire-  Specimen
Questionnaire- Editing Primary Data- Problems.

AAM

3rd

3. Presentation of Data

Classification of Data- Formation of a Frequency Distribution-
Classification according to Class Intervals- Principles of
Classification- Tabulation of Data- Review of the Table- Types of
Tables- Parts of a Table- Charting Data- General Rules for
Constructing Diagrams- Types of Diagrams- One-Dimensional or
Bar Diagrams- Two- Dimensional Diagrams- Pictograms and
Cartograms- Choice of a Suitable Diagram- Graphs- Graphs of
Time Series or Line Graphs- Graphs of Frequency Distributions-
Limitations of Charts- Problems.

SA

4. Measures of Central Tendency

Objectives of Averaging- Characteristics of a Good Average-
Arithmetic Mean- Weighted Arithmetic Mean- Median- Mode-
Geometric Mean- Harmonic Mean- Progressive Average- Which
Average to Use? — General Limitations of an Average-
Miscellaneous lllustrations- Problems.

AAM

QD




5th

5. Measures of Variation

Introduction- Significance of Measuring Variation- Properties of
a Good Measure of Variation- Methods of Studying Variation-
Range- The Interquartile Range or Quartile Deviation- The
Average Deviation- The Standard Deviation- Lorenz Curve-
Which Measure of Variation to Use? — Miscellaneous
Illustrations- Problems.

SA

2" In-course
(25 Lectures)

6. Skewness, Moments and Kurtosis
Measures of Skewness- Moments- Kurtosis- Miscellaneous
Illustrations- Problems.

AAM

7th

7. Correlation Analysis

Significance of the Study of Correlation- Correlation and
Causation- Types of Correlation- Methods of Studying
Correlation- Scatter Diagram Method- Karl Pearson’s Co-
efficient of Correlation — Rank Correlation Co-efficient- Method
of Least Spuares- Lag and Lead in Correlation- Miscellaneous
Illustrations- Problems.

SA

8th

8. Regression Analysis

Introduction- Difference between Correlation and Regression-
The Linear Bivariate Regression Model- Regression Lines-
Regression Equations of Y on X- Regression Co-efficients-
Regression Equations in Bivariate — Grouped Frequency
Distributions- Standard Error of Estimate- Miscellaneous
Illustrations- Problems.

AAM

9. Index Numbers: Concepts and Applications

Uses of Index Numbers- Problems in the Construction of Index
Numbers- Methods of Constructing Index Numbers- Unweighted
Index Numbers- Weighted Index Numbers- Quantity Index
Numbers- Volume Index Numbers- Tests for Perfection- The
Chain Index Numbers- Base Shifting, Splieing and Deflating the
Index Numbers- Consumer Price Index Numbers- Index Numbers
of Industrial Production- Limitations of Index Numbers-
Miscellaneous IHlustrations- Problems.

SA

101h

10. Business Forecasting and Time Series Analysis:
Introduction- Steps in Forecasting- Methods of Forecasting —
Business Forecasting and Time Series Analysis- Components of
Time Series- Straight Line Trend- Methods of Measurement-
Free Hand or Graphic Method- Method of Semi- Averages-
Method of Least Squares- Non- Linear Trend- Method of Moving
Averages- Second Degree Parabola — Measuring Trends by
Logarithms- Growth Curves- Conversion of Annual Trend Values
to Monthly Trend Values- Selecting Type of Trend-
Measurement of Seasonal Variations- Method of Simple
Averages- Ratio- to- Trend Method- Ratio- to — Moving Average
Method- Link Relative Method- Which Method to Use-
Measurement of Cyclical Variations- Measurement of Irregular
Variations- Cautions While using Forecasting Techniques-
Miscellaneous illustrations- Problems.

AAM

QR




1%to
101|"I

Test
(10 Lectures)

Revision

10

Book Recommended :

1. S.P. Gupta and M.P. Gupta

Reference Book:

1. R.l Levin & D.S. Rubin

Delhi.

Paper Code : 222307 Marks:100 |  Credits:4 | Class Hours : 60

Paper Title :

BUSINESS MATHEMATICS

Course Teacher:

Dr. Biplab Kumar Mozumder

Business Statistics, S. Chand & Sons, New Delhi.

Statistics for Management, Prentice Hall Inc. New

Exam. | Chapter

Content

|_ecture

Teacher

1St

1. Theory of Sets

A Set- Elements of a Set- Methods of Describing a Set-
Types of Sets- Venn Diagrams- Operations on Sets-
Intersection of Sets- Union of Sets- Complement of a Set-
De- Morgan’s Law- Difference of two Sets- Symmetric
Difference- Algebra of Sets- Duality- Partition of a Set-
Regrouping of the Sets- Number of Elements in a Finite Set-
Ordered Pair- Cartesian Product- Set Relations- Properties of
Relations- Binary Relations- Functions or Mapping —Types
of Mapping.

5

2nd

1% In-course
(25 Lectures)

2. Real Number System

Number System- The Natural Numbers (N)- Addition on N-
Multiplication on N- Order Relations on N- The Integers (1)
— Prime Numbers (P) — Modulo (m)- Rational Numbers (Q)-
Properties of (Q) — Irrational Numbers (Ri)- Real Numbers
(R)- Properties of (R)- Modulus of Real Number-Imaginary
Numbers- Complex Numbers.

3I'd

3. Indices and Surds

Indices- Positive Indices- Fractional Indices- Operation with
Power Functions- Surds- Operations on Surd- Rationalising
Factor- Root of Mixed Surd.

4th

4. Logarithms

Introduction- Laws of Operations- Logarithmic Tables-
Operations  with  Logarithms-  Compound Interest-
Depreciation- Annuties.

5. Equations: Linear, Quadratic, Cublic and Higher
Order
Equations- Identities- Inequalities-Grouping  Symbols-
General Solution-Degree of an Equation- Simultaneous
Linear Equations-Quadratic  Equations-  Solution  of
Quadratic Equations- Reciprocal Equations- Nature of the
Roots- Symmetrical Expressions- Formation of an Equation-
Solution of Simultaneous Equations- Cublic and Bi-

Dr. Biplab Kumar Mozumder

)




quadratic Equations.

2" In-course
(25 Lectures)

6th

6. Permutations and Combinations

Fundamental Rule of Counting- Permutations- Factorial
Notation-Permutation of Different Things- Circular
Permutations- Permutations of Things not all Different-
Restricted Permutaions- Combinations- Complementary
Theorems- Restricted Combinations- Combinations of
Things not All Different.

7. Circular Functions and Trigonometry

Introduction- Measurement of Angles- Trigonometric
Ratios- Relations between Trigonometric Functions- Signs
of Trigonometric Function- Trigonometric Functions of
Standard Angles- Use of Printed Tables- T-Ratios of Allied
Angles- T-Ratios of Sum and Difference of Angles- T-
Ratios of Multiple Angles- Transformation of Products and
Sums- Trigonometric Indentities- Properties of a Triangle-
Solutions for a Triangle.

8th

8. Differential Calculus

Introduction- Differentiation- Derivative of a Function of
one Variable- Derivative of a Power — Function- Derivative
of a Constant with a Function- Derivative of the Sum of
Functions- Derivative of the Product of Two Functions-
Derivative of the Quotient of Two Functions- Derivative of
the Function of a Function- Derivative of Trigonometric
Functions-  Derivative  of  Logarithmic  Function-
Differentiation by the Method of Substitution — Logarithmic
Differentiation- Differentiation of Implicit Functions-
Derivative as a Rate Measure- Successive Differentiation-
Maclaurin’s Series- Points of Inflexion- Maxima and
Minima- Partial Differentiation- Total Differentiaation.

9. Integral Calculus

Introduction- Indefinite Integral- Rules of Integration- Some
Standard Results- Integration by Substitution- Integration of
Trigonometric Functions- Some Standard Integrals- Integrals
Reducible to Standard Form- Integration by Parts-
Integration by Partial Fractions- Definite Integral -
Properties.

101h

Matrix Algebra

Introduction- Definition- Types of Matrices- Scalar
Multiplication of a Matrix- Equality of Matrices- Matrix
Operations- Addition and Subtraction- Multiplication-
Properties- Transpose of a Matrix- Determinants of a Spuare
Matrix- Determinants of Order Two- Cramer’s Rule-
Determinants of Order Three- Sarrus Diagram- Properties of
Determinants- Expansion of the Determinants- Minors of a
Matrix- Adjoint of A Square Matrix- Inverse of a Matrix-
Simultancous Equations- Gauss Elimination Method- Rank
of Matrix.

Test
(10 Lectures)

110
10"

Revision

10

38




Book Recommended :

1. D.C. Sancheti & V.K. Kapoor
Reference Book:

1. Gordon D. Prichett & John C. Saber

Delhi, India.

Mathematics, Richard D. Irwin Inc. Boston

Business Mathematics, S. Chand & Sons, New

Paper Code : 222309 Marks:100 |  Credits:4 | Class Hours : 60

Paper Title : INSURANCE AND RISK MANAGEMENT

Course Teacher: Md. Abdur Razzaque

Exam. | Chapter Content | ecturey Teacher

1 Introduction of Insurance: Origin and History- Definition- | 9
Nature- Scope- Role- Social and Economic values of

o = Insurance. Fundamental Principles- Insurance Contract.

%% 2 Life Assurance: Contract-Kinds of policies and annuities- | 8

8 Mortality Table-Claims and Settlement-Premium plans-

c . . .

P Computation of net Premium-Calculations of reserve Surplus

-~ and its distribution. S

3" Marine Insurance: Contract-Types of Policies-Marine | 8 %
Losses-Claims and Settlement. N
4" | Fire Insurance: Contract- Claims and Settlement- [ 9 o
Reinsurance. Miscellaneous Insurance: Postal Life Insurance; 2
Group Insurance; Accident Insurance; Automobile Insurance . -&2

8 = 5" Risk Management: Definition of Risk-Classification of Risk- | 8 -

3 :JS: Insurance as a Device for Handling Risk. Objectives of Risk =

it 3 Management. Fire Hazards, Physical and Moral Hazards,

s 0 Approaches Towards Risk Prevention. Peril.

N 6" Insurance Business in Bangladesh: Present pattern of | 8
Insurance Business —Jiban Bima Corporation-Sadharan Bima
Corporation-American Life Insurance Company and other
Private Insurance Companies of Bangladesh.

1* to 6th 10

Test
(10 Lectures)

Revision

Book Recommended :

1. M.N. Misra

Reference Book:

Insurance: Principles and Practice, S. Chan & Co.

Ltd., New Delhi.

1. C. Arthur Williams, Jr. & Richard M. Heins: Risk Management & Insurance, McGraw Hill

Book Company, New York.

Paper Code : 222311 Marks:100 |  Credits:4 | Class Hours : 60

Paper Title :

MICRO-ECONOMICS

Course Teacher:

Afroza Begum

R




Exam. | Chapter Content |_ectured Teacher
™ . Nature and Methodology of Economics: 9
a) Nature of Economics: Definition
b) Nature of Economics: Scope and Methods
c¢) Partial Equilibrium and General Equilibrium Analysis
2" . Theory of Demand: 8
a) Utility Analysis of Demand
0 b) Indifference Curve Technique
3 2 ¢) Indifference Curve Analysis of Demand
c 3 d) Elasticity of Demand
7,8 e) Consumer’s Surplus
3" . Theory of Production: 8 =
a) Factors of Production >
b) Scale of Production 'ﬁ
c) Laws of Returns S
d) Cost and Cost Curves f:
e) Supply
4" . Product Pricing: 13
a) Market and Market Structures
Q= b) Revenue and Revenue Curves
‘g “‘_3’ c) Equilibrium of the Firm and Industry: General
2 8 d) Equilibrium of the Firm under Perfect, Monopoly and
s 10 Monopolistic Competition
= 5" Factor Pricing: 12
a) General Theory of Factor Pricing
b) Wages, Rent, Interest and Profit
g |5t [ Revision 10
e s
S

Book Recommended:

1. K. K. Dewett, M.H. Navalur and J. Khuntia

Reference Book:

Cheritable Trust, New Delhi.

: Modern Economic Theory Shyam Lal

1. Paul A. Samuelson & William D. Nordhaus: Economics, McGraw Hill Book Company, New

York.

Y




Paper Code : 222313 Marks:100 | Credits:4 | Class Hours : 60

Paper Title : AGRICULTURAL MARKETING
Course Teacher: Prof. Md. Abu Taleb Sarker
Exam. | Chapter Content Lectures| Teacher
. The Analytical Approach: The Agricultural Marketing System, 9
A Framework of Theory for Market Analysis, Agricultural
product and Marketing.
o = 2" [Food Market and Institutions: Food Consumption and| 8
% % Marketing, Food Processing and Manufacturing, Food _
°3 Wholesaling and Retailing, The International Markets for Food. I
. 10 3" Prices and Marketing Costs :Price Analysis and the Exchange 8 E
- Function, Demand and Supply for Farm Product, Cyclic A
Movement in Production and Prices, Seasonal Price Movement, =
Hedging in Future Contracts, Effects of Speculation in Future =
Contracts. 3
4" Functional and Organizational Issues The Changing 9 <
Organization of Food Markets, Cooperative Marketing, Market g
Q= Information, Standardization and Grading, Transportation, “
‘g :JS: Storage. E
gil.i 5" Government and Agricultural Marketing Government Price, 8
s 0 Income and Marketing Programs, Food Marketing Regulation.
N 6" Marketing System of Some Agricultural Commodities: Jute, 8
Rice, Tea, Mango, Leather, Paultry, Shrimp, Sugar, Salt,
Vegetables etc.
g | 1"t [ Revision 10
3
=
Book Recommended :
1. Geoffrey S, Shepherd & Gene A. Futrell :  Marketing Farm Products, The lowa State

Reference Book:

1. Richard L. Kohls & Joseph N. Uhi

University Press/Ames

Inc.

Marketing of Agricultural Products, Richard Irwin

R4




Department of Marketing
Rajshahi College, Rajshahi.

3" Year BBA Honours (2014-15)

Courses and Marks Distribution

Paper Code Paper Title Marks | Credits
232301 Principles of Marketing- 11 100 4
232303 Organizational Behavior 100 4
232305 Financial Management 100 4
232307 Business Statistics- |1 100 4
232309 Advertising & Promotion 100 4
232311 Legal Aspects of Marketing 100 4
232313 Macro Economics 100 4
232315 Taxation in Bangladesh 100 4

Total = 800 32

Detailed Syllabus

Paper Code : 232301 Marks : 100 |  Credits:4 | Class Hours : 60
Paper Title : PRINCIPLES OF MARKETING -1l
Course Teacher: Prof. Md. Abu Taleb Sarker
Exam. | Chapter Content Lectures| Teacher
1* | Pricing Strategies 7

New-Product Pricing Strategies: Market- Skimming Pricing-
Market-Penetration Pricing.

Product Mix Pricing Strategies: Product Line Pricing- Optional
Product Pricing- Captive-Product Pricing- By-Product Pricing-
Product Bundle Pricing.

Price- Adjustment Strategies: Discount and Allowance Pricing-
Segmented Pricing- Psychological Pricing- Promotional Pricing-
Geographical Pricing- Dynamic Pricing-International Pricing.

2" Marketing Channels: Delivering Customer Value 6

g8 Supply Chains and the Value Delivery Network The
3% Nature and Importance of Marketing Channels: How
=3 Channel Members Add Value- Number of Channel Levels
(s

Channel Behavior and Organization: Channel Behavior-
Vertical Marketing Systems- Horizontal Marketing Systems-
Multichannel Distribution Systems- Changing Channel
Organization.

Prof. Md. Abu Taleb Sarker

Channel Design Decisions: Analyzing Consumer Needs-
Setting Channel Objectives- Identifying Major Alternatives-
Evaluating the Major Alternatives- Designing International
Distribution Channels.

Channel Management Decisions: Selecting Channel

R



Members- Managing and Motivating Channel Members-

Evaluating Channel Members.
Public Policy and Distribution Decisions — Marketing
Logistics and Supply Chain Management: Nature and
Importance of Marketing Logistics- Goals of the Logistics
System- Major Logistics Functions- Integrated Logistics
Management- Reviewing Objectives — Discussing & Applying
the Concepts- Marketing by the Numbers.

3rd

Retailing and Wholesaling: Types of Retailers- Retailer
Marketing Decisions- The Future of Retailing.

Types of Wholesalers- Wholesaler Marketing Decisions- Trends

in Wholesaling- Reviewing Objectives- Discussing & Applying

the Concepts — Marketing by the Numbers.

Communicating Customer Value: Integrated Marketing
Communications Strategy: The Promotion Mix- Integrated
Marketing Communications- Setting the Total Promotion Budget
and Mix- Socially Responsible Marketing Communication-
Advertising and Public Relations-Personal Selling and Sales
Promotion- Personal Selling-Managing the Sales Force- The
Personal Selling Process.

5th

Direct and Online Marketing: Building Direct Customer
Relationships, The New Direct Marketing Model-Growth and
Benefits of Direct Marketing- Customer Databases and Direct
Marketing- Forms of Direct Marketing- Online Marketing- Public
Policy Issues in Direct Marketing

6th

2" In-course
(25 Lectures)

The Global Marketplace: Global Marketing Today, Looking at
the Global Marketing Environment, Deciding Whether to Go
Global, Deciding Which Markets to Enter, Deciding How to
Enter the Market, Deciding on the Global Marketing Program,
Deciding on the Global Marketing Organization

Sustainable Marketing: Social Responsibility and Ethics,
Sustainable Marketing- Social Criticisms of Marketing-
Consumer Actions to Promote Sustainable Marketing- Business
Actions toward Sustainable Marketing.

1% to 7th

Test
(10 Lectures)

Revision

10

Book Recommended :

1. Philip Kotler & Gary Armstrong

Reference Book:
1. W.J. Stanton,

Principles of Marketing, Prentice Hall Inc.

Etzel & Walker : Fundamentals of Marketing, McGraw Hill Book

Company

W




Paper Code : 232303 Marks:100 | Credits:4 | Class Hours : 60

Paper Title :

ORGANIZATIONAL BEHAVIOR

Course Teacher:

Md. Abdur Razzaque

Exam. | Chapter Content _ecturey Teacher
™ The Dynamics of People and Organizations:Understanding | 5
Organizational Behavior, Fundamental Concepts, Basic
Approaches.
2" Models of Organizational Behavior:An Organizational | 4
Behavior System, Models of Organizational Behavior.
3" Social Systems and Organizational Culture: Social Culture, | 4
o o Role -Status, and Organizational Culture.
% :’5: 4" Appraising and Rewarding System: A complete Program, | 4
° e Organizatonal Behavior and Performance Appraisal,
ol Economic incentive Systems.
- 5" | Leadership: The Nature of Leadership, Behavioral [ 4 ®
Approaches to Leadership Style, Contingency Approaches of >
Leadership Style. Cﬁ
6" | Empowerment and Participation: The Nature of | 4 £
Empowerment and Participation, How Participation Works, =
Programs for Participation, Important Considerations in S
Participation. <
™ | Employee Attitude and Their Effects: The Nature of | 5 g
Employee Attitudes, Effects of Employee Attitudes, Studying
Job Satisfaction.
g" Interpersonal Behavior: Conflict in Organizations, Assertive | 5
2% Behavior, Power & Politics.
3 2 9" Informal and Formal Groups: Group Dynamics, Types of | 5
4 Groups, The Nature of Informal Organizations,Formal Groups.
Y 10" | Teams and Team Building: Organizational Context for | 5
Teams, Teamwork, Team Building.
11" | Managing Change: Change at Work, Resistance to Change, [ 5
Implementing Change Successfully, And Understanding
Organizational Development.
1™ to ici 10
Lt Revision

Test
(10 Lectures)

Book Recommended :

1. John W. Newstrom & Keith Davis

Publishing Company, New-Delhi.

Reference Book:

1. Stephen P. Robbins

Pvt. Ltd. New Delhi

Organisational Behavior, Tata McGarw Hill

Organizational Behavior, Prentice Hall of India




Paper Code : 232305 Marks:100 | Credits:4 | Class Hours : 60

Paper Title :

FINANCIAL MANAGEMENT

Course Teacher:

Dr. Biplab Kumar Mozumder

Exam.

Chapter

Content

|_ecture

Teacher

1% In-course
(25 Lectures)

1St

Nature of Financial Management: Definition and role of
financial management, areas of financial management,
finance and related disciplines, scope of finance function,
job of financial manager, financial goals: profit
maximization vs. wealth maximization, conflict of goals:
management Vs. owners, financial goal and firm’s objective,
functions of treasurer and controller, classification of finance
and principles of business finance.

5

Time Value of Money: Present value and future value of
single amounts, Annuities and mixed cash flows, semiannual
and other compounding periods, continuous compounding,
effective annual interest rate, amortizing loan.

3rd

Capital Budgeting: Importance of investment decisions,
types of investment decisions, investment evaluation criteria,
estimating cash flows, different methods of project
evaluation: BP, ARR,NPV, IRR, PI, Incremental Approach.

4th

Financial Statement Analysis: Users of financial analysis,
types of ratio and their comparison, utility of ratio, cautions
in using ratio anlysis, different problems of ratio analysis.

5th

Cost of Capital: Importance, definition, assumptions
explicit and implicit costs, measurement of value component
costs of debt and equity capital, weighted average cost of
capital.

2" In-course
(25 Lectures)

6th

Working Capital Management: Nature of working capital,
determining financing mix, determination of working
capital, working capital financing: trade credit, Bank credit,
mode of security, lendign norms, forms of financing/style of
credit, framework of lending, commercial papers, factoring,
functions of a factor.

Intermediate Term Financing & Leasing: Uses and types
of intermediate terms debt, characteristics of leasing
arrangement, sources of lease arrangements, types of lease,
and reasons for leasing, lease vs. borrow purchase analysis.

8Th

Operating and Financial Leverage: Meaning of leverage,
operating leverage and financial leverage, degree of
operating leverage (DOL) and the break- even point, EVIT-
EPS break-even analysis, DFL and financial risk, degree of
total leverage (DTL) and total firm risk.

Capital Structure Determination: Net operating income
approach, traditional approach, the total value principle,
market imperfections and incentives issues, the effect of
taxes.

10[h

Introduction to Capital Market: Shares and debentures,
SEC, Stock Exchange in Bangladesh-problems and
prospects.

Dr. Biplab Kumar Mozumder
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Test
(10 Lectures)

1%to
10th

Revision

10

Book Recommended :
1. MY Khan and P K Jain . Financial Management, Tata McGarw Hill
Publishing Company, New-Delhi.

Reference Book:

1. James C.Van Horne & John M. Wachowicz: Fundamentals of Financial Management, Prentice
Hall of India Pvt. Ltd., New Delhi

Paper Code : 232307 Marks:100 |  Credits:4 | Class Hours: 60
Paper Title : BUSINESS STATISTICS-11
Course Teacher: Md. Abdullah Al Mamnu

Exam.

Chapter

Content

_ecture:

Teacher

1% In-course
(25 Lectures)

1St

Probability: What is Probability — Elements of Set Theory-
Counting Techniques- Events-Addition Law- Conditional
Probability-  Multiplication Law- Dependent Events-
Independent Events- Bayes’” Theorem- Miscellaneous
illustrations- Problems.

5

2nd

Probability Distribution: Random Variable, Probability
Function- Binomial Distribution- Poisson Distribution-
Negative Binomial Distribution- Multinomial Distribution-
Hypergeometric Distribution- Normal Distribution- Uniform
Distribution-  Exponential ~ Distribution-  Miscellaneous
illustrations- Problems.

3rd

Sampling and Sampling Distributions: Introduction-
Purpose of Sampling- Principles of Sampling — Methods of
Sampling — Random Sampling Methods- Non —Random
Sampling Methods — Size of Sample — Merits of Sampling
Method- Limitations of Sampling — Sampling and Non-
Sampling errors- Sampling Distribution- Central Limit
Distribution- The Universe Distribution- The Sample
Distribution- The Sampling Distributions-  Sampling
Distributions of the Difference between Two Means-
Sampling Distributions of the Number of Successes- Sampling
Distribution of the Difference of two proportions -
Miscellaneous illustrations- Problems .

Estimation of Parameters: Introduction-  Statistical
Estimation- Point Estimation- Properties of a Good Estimator-
Method of Maximum Likelihood- Interval Estimation-
Confidence Limits for Population Mean- Confidence Limits
for Population Proportion- Confidence Limits for Difference
of Two Means- Confidence Limits for Difference of Two
Propertions- Determination of a Proper Sample Size-
Miscellaneous illustrations- Problems.

Test of Hypothesis: Introduction- Procedure of Testing

Md. Abdullah Al Mamnu

o




Hypothesis- Type | and Type Il Errors — One- Tailed and Two
—Tailed Tests- Tests of Hypothesis concerning Large Samples-
Testing Hypothesis about Population Mean- Testing
Hypothesis about the Difference between Two Means- Tests
of Hypothesis concerning Attributes- Testing Hypothesis
about Population Proportion- Testing Hypothesis about the
Difference between Two Proportions-  Miscellaneous
illustrations- Problems.

2" In-course
(25 Lectures)

6th

Small Sampling Theory: Introduction- Properties of t-
Distribution- Test of Hypothesis about the Population Mean-
Test of Hypothesis concerning the Difference between Two
Means- Tests of Hypothesis about the Difference between
Two Means with Dependent Samples- Test of Hypothesis
concerning Coefficient of Correlation- The F- Distribution-
Miscellaneous illustrations- Problems.

Chi-Spuare Test: Introduction- Chi-Spuare Distribution- Chi-
Spuare Test- Yate’s Corrections for Continuity- Grouping
when Frequencies are Small- Sampling Distribution of the
Sample Variance- Confidence Interval for Variance — Tests of
Hypothesis Concerning Variance- Test of Independence- Test
of Goodness of Fit- Test of Homogeneity- Cautions while
Applying X2 Test- Miscellaneous illustrations- Problems.

Analysis of Variance: Introduction- Assumptions in Analysis
of Variance- One-Way Classification Model- Two-Way
Classification Model- Miscellaneous illustrations- Problems.

9th

Partial and Multiple Correlation and Regression: Partial
Correlation- Partial  Correlation  Coefficients-  Partial
Correlation Coefficients in Case of More than Three
Variables- Second Order Partial Correlation Coefficients-
Multiple Correlation- Multiple Regression- Miscellaneous
illustrations- Problems.

Test
(10 Lectures)

1% to 9th

Revision

10

OO




Book Recommended :

1. S.P. Guptaand M.P. Gupta

Reference Book:

1. Richard I. Levin and D.S. Rubin

Delhi, India.

Pvt. Ltd. New Delhi

Paper Code : 232309 Marks:100 |  Credits:4 | Class Hours: 60
Paper Title : ADVERTISING AND PROMOTION
Course Teacher: Pranab Mukherjee

Business Statistics, S. Chand and Sons, New

Statistics for Management, Prentice Hall of India

Exam.

Chapter

Content

|_ecture

Teacher

1% In-course
(25 Lectures)

1St

An Introduction to Integrated Marketing
Communications: The growth of Advertising and
Promotion, The Promotional Mix: The Tools for IMC, The
IMC Planning Process.

7

2nd

Organizing for Advertising and Promotion:The role of Ad
Agencies and Other  Marketing Communications
Organizations- Participants in the Integrated Marketing
Communications Process: An overview, The Client’s Role,
Advertising Agencies, Agency Compensation, Evaluation
Agencies, IMC Services.

3rd

The Communication Process: The Nature of
Communication, Communication Problems in International
Marketing, A Basic Model of Communication, Analysis the
Receiver, The Response Process, Cognitive Processing of
Communications.The communication process

4th

Establishing Objectives and Budgeting for the
Promotional Program: The Value of Objectives,
Determining  Promotional =~ Objectives,  Sales Vs
Communications Objectives, DAMAR: An Approach to
Setting Objectives, Problems in Setting Objectives,
Establishing and Allocating the Promotional Budget.

2" In-course
(25 Lectures)

5th

Direct Marketing and The Internet: Direct Marketing,
The Database, Direct Selling, Evaluating the Effectiveness
of Direct Marketing, Measuring Effectiveness of Direct
Marketing, Online Social Media, Advantages and
Disadvantages of the Internet.

Sales promotion: Public relations, Publicity, and Corporate
Advertising

Personal Selling: The Scope of Personal Selling, The Role
of Personal Selling in the IMC Program, Advantages and
Disadvantages of Personal Selling, Combining Personal
Selling with Other promotional Tools, Evaluating the
Personal Selling Effort.

Media Planning and Strategy: An Overview of Media

Pranab Mukherjee

08




Planning, Developing the Media Plan, Market Analysis
and Target Market Identification, Establishing Media
Objectives, Developing and Implementing Media
Strategies, Evaluation and Follow-Up, Characteristics of
Media.

1% to 8th

Test
(10 Lectures)

Revision

10

Book Recommended :

1. Geroge E. Belch & Michael A. Belch  :  Advertising and Promotion
Marketing Communications Perspective, (Seventh/

Reference Book:

1. Kenneth E. Clow and Donald Baack

Eighth Edition) McGraw-Hill Irwin Publications.

An Integrated

Integrated Advertising, Promotion, and Marketing
Communications, Pearson, Publishing Company.

Paper Code : 232311 Marks:100 | Credits:4 | Class Hours : 60
Paper Title : Legal Aspects of Marketing
Course Teacher: Md. Habibur Rahman
Exam. | Chapter Content | ecturey Teacher
1 An Overview: Meaning of Legal Environment-Rationale for | 13
o o Understanding  Legal Environment-The Demand for
ce Legislation- The Demand for Consumer Protection-Law
§§ Influencing Marketing Decision-Law against Deceptive
oo Practice.
- < 2" Law of Contract: The Details of Essentials of Law of | 12 T
Contract, Termination and Breach of Contracts. E
3" Sale of Goods Act: Essential Elements, Transfer of Ownership | 13 &
Conditions and Warranties. 5
4" Other Important Acts: Agricultural Produce Markets | 12 g
L Regulation Act-1964, Bangladesh Control of Essential f
‘g % Commodities Act-1956, Hats and Bazar Ordinance-1959, Pure 5
z3 Food Ordinance- 1969, Trade Marks Act-1940, Patent Design S
s 10 Act-1911, Standards of Weights and Measure Ordinance-1982,
N = Drug Policy-1982, The Payment of Wages Act-1936, The
Industrial  Relation Ordinance-1969, The Shops and
Establishment Rules 1970 Consumers Protection law- 2009,
Other Laws. Acts and Ordinance relating to Marketing.
g |4t [ Revision 10
e s
=
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Books Recommended :

1. A.K.Sen and J.K.Mitra

2. M.C. Shukla

Reference Book:

Calcutta

Commercial Law, The World Press Pvt. Ltd,

A Manual of Mercantile Law, S. Chand &

Company Ltd, New Delhi

1. Relevant Statutes and Manuals

Paper Code : 232313 Marks:100 |  Credits:4 | Class Hours : 60
Paper Title : MACRO ECONOMICS
Course Teacher: Afroza Begum

Exam. | Chapter Content Lectures| Teacher
1 | 1. Social Accounting: 13
a) Social Accounting
b) National Income: Meaning and Concept
2" 2. Theory of Income Determination: 12
o o a) Theory of Employment
ce b) Determination of National Income
§§ c) Determinants of Income and Employment: Propensity to
o 0 Consume
s d) Determinants of National Income and Employment: g
Inducement to Invest Y
e) Multiplier and Accelerator ﬁ
f) Wages and Employment N
g) Unemployment and Full Employment j:—:
3" 3. Theory of Money and Prices: 13
a) Nature and Functions of Money
2% b) Monetary Standards
g 2 ¢) Theory of Money and Prices
3 d) Inflation
g, & | 4" [4. Banking: 12
a) Banking
b) Central Banking
"to4th | Revision 10

Test
(10 Lectures)

Book Recommended :

1. K.K. Dewett

Reference Book:

Modern Economic Theory, K.K. Dewett, M.H.
Navalur & J. Khuntia Shyam Lal Cheritable Trust,

New Delhi.

VY




1. Paul A. Samuelson& William D. Nordhaus : Economics, McGraw. Hill Book Company.

Paper Code : 232315 Marks:100 |  Credits:4 | Class Hours : 60
Paper Title : TAXATION IN BANGLADESH
Course Teacher: Md. Abdus Salam

Exam. | Chapter Content |_ectured Teacher
™ Income Tax: Definition of income and income tax-| 9
Characteristics of income- Total income and total world income-
Income year and assessment year-Role of income tax law in
0 industrial development of Bangladesh.
3 2 2" | Classification of income: assessable and non-assessable income. [ 8
c g Assesses: Classification-Residential status. =
7 8 3" Heads of Income: Income from salary-income from interest on | 8 T‘g
securities-income from house property-income from agriculture- b
income from business and profession-capital gains-income from a3
other sources. <
4" Tax Assessment and Recovery: Assessment procedures- | 9 5
Q= Appeal, revision, recovery, refund and penalties. =
‘g :JS: 5" Income tax authorities: Assessment of individuals, partnerships | 8
c e and public limited companies.
g 10 6" Value Added Tax (VAT): Introduction: Assessment and| 8
N Payment of tax-Valuation-Accounting-Refunds-Drawback-
Calculation of VAT — Controlling evasion of VAT.
g |6t [ Revision 10
]
S S
S

Books Recommended :

1. Government of Bangladesh The Income Tax Ordinance 1984-Part 1 & 2.
4. The Institute of Chartered Accountants of Bangladesh Taxation Study Manual Vol 1 & 2.
5. Government of Bangladesh Publications on VAT.

6. Income Tax Law, Khawja Amjad Syeed, IBA, University of Punjab, Pakistan.
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Department of Marketing
Rajshahi College, Rajshahi.

4™ Year BBA Honours (2014-15)

Courses and Marks Distribution

Fourth Year

Paper Code Paper Title Marks Credits
242301 Marketing Management 100 4
242303 Human Resource Management 100 4
242305 International Business 100 4
242307 Consumer Behavior 100 4
242309 Sales Management 100 4
242311 Brand Management 100 4
242313 Entrepreneurship Development 100 4
242315 Bangladesh Economics 100 4
242317 Marketing Research 100 4
242318 Viva- voce 100 4

Total = 1000 40

Detailed Syllabus

Paper Code : 242301 Marks : 100 | Credits : 4 | Class Hours : 60
Paper Title : MARKETING MANAGEMENT

Course Teacher: Prof. Md. Abu Taleb Sarker

Exam. | Chapter Content Lectures| Teacher

1 Defining Marketing for the 21% Century: The Importance of 5
Marketing- The Scope of Marketing- Company Orientations
Toward the Market place- Fundamental Marketing Concepts,
Trends, and Tasks.

2" Developing Marketing Strategies and Plans: Marketing and 5
Customer Value- Corporate and Division Strategic Planning —

g Business Unit Strategic Planning — Product Planning: The Nature

32 and Contents of a Marketing.

3 3" Creating Customer Value, Satisfaction, and Loyalty: S
2, & Maximizing Customer Lifetime Value- Cultivating Customer

Relationships- Customer Databases and Database Marketing.
4" Identifying Markets Segments and Target: Level of Markets 5
Segmentation- Segmenting Consumer Markets- Bases for
Segmenting Business Markets- Market Targeting.

5" Crafting the Brand Positioning: Developing and 5
Communicating a Positioning Strategy-Differentiation Strategies-

Prof. Md. Abu Taleb Sarker

b




Product Life-cycle Marketing Strategies- Market Evolution.

2" In-course
(25 Lectures)

6th

Dealing with Competition: Competitive Forces-Analyzing
Competitors-Commutative Strategies for Market Leaders-Other
Competitive Strategies- Balancing Customer and Competitor
Orientations.

7th

Designing and Marketing Service: Nature of Services,
Marketing Strategies for Service Firms, Marketing Service
Quality, Managing Service Brands, and Managing Product
Support Services.

8th

Setting Product Strategy: Product Characteristics and
Classifications- Differentiation- Product and Brand
Relationships- Packaging, Labeling, Warranties, and Guarantees.

gth

Designing and Managing Value Networks and Channels:
Marketing Channels and Value Networks- The Role of Marketing
Channels- Channels-Design Decisions- Channel- Management
Decisions-  Channel  Integration and  Systems-Conflict,
Cooperation and Competition-E-Commerce Marketing Practices.

101h

Designing  and Managing Integrated Marketing
Communication: The Role of Marketing Communications-
Developing Effective Communications- Deciding on the
Marketing Communications Mix — Managing the Integrated
Marketing Communications.

Test
(10 Lectures)

1%to
10th

Revision

10

Book Recommended :

1. Philip Kotler
Reference Book:

1. V.S. Ramaswamy & S. Namakumari

Marketing Management, Prentice-Hall Inc.

Marketing Management, Mcmillan India Pvt. Ltd.

authority within the organization- Organization structures — The

Paper Code : 242303 Marks:100 |  Credits:4 | Class Hours : 60
Paper Title : HUMAN RESOURCE MANAGEMENT
Course Teacher: Md. Abdus Salam
Exam. | Chapter Content |_ectureqd Teacher
i The Development of Human Resource Management: The| 5
concept of human resource management-Early stages of £
PN development- Contemporary developments- Human resource %
% % management as a profession. b
°3 2" Organizational Considerations in Managing Human| 5 3
a 10 Resources: The organization as a system — Responsibility and 2
- 5
P

human resource department in an organization- The personnel
program.

(b




3" Job Requirements: The role of jobs- Job design-Job analysis- | 5
Job requirements and personnel functions-Job descriptions.

4" Human Resource Planning and Recruitment: Human resource | 5
planning —Recruiting within the organization- Recruiting outside
the organization- EEO in recruitment.

5" Recruitment and Selection: The steps in recruitment- The exit| 5
interview- Reaching a selection decision- Considerations that
shape selection policies.

6" Job Evaluation: The reasons of job evaluation schemes-| 7
Problem areas- Procedure-Techniques- Non-analytical methods-
Analytical methods- New methods- Other methods.

A Compensation Systems: Job choice- The influence of| 6

E’g compensation on behaviors- Compensation and satisfaction-

§§ Administration- Types of systems- Compensation evaluation-

cd Incentive pay systems.

2 & g" Training and Development: The purpose of training —Training | 6
programs- Types of training

9" Career Development: Phases of a career development program- | 6
Career development programs for special groups- Personal career
development.

g |09 | Revision 10
- D
2

Book Recommended :

1. Gary Dessler

Reference Book:

Human Resource Management, Prentice Hall of

India Pvt. Ltd. New Delhi, India.

1. David A. DeCenzo and Stephen P. Robbins: Personnel Human Resource Management, Prentice

Hall, Inc. Englewood cliffs, USA.

Paper Code : 242305 Marks:100 | Credits:4 | Class Hours : 60

Paper Title : INTERNATIONAL BUSINESS

Course Teacher: Farhana Alam

Exam. | Chapter Content Lecturesj Teacher

. Globalization-Introduction to the field of Global Business, 9
Significance, Nature and Scope of Global Business, Modes of

© —~ Global business-Global Business Environment-Social, Cultural, =

£ § Economic, Political and Ecological factors. <

§§ 2" Theories of International Trade: Types of trade theories- 8 %

a 10 Mercantilism- Absolute and Comparative Advantage theories of <
~ (4]

w

International trade- Trading environment of International trade-
Factor Propration Theory- The Porter Diamond- Free Trade Vs
Protection- Tariff and Non- tariff Barriers — Trade Blocks.




3" Balance of Payments: Concept- Components of BOP, and 8
Disequilibrium in BOP-Causes for disequilibrium and Methods to
correct the disequilibrium in Balance of Payments.
4" Foreign Exchange Market: Nature of transactions in foreign | 13
exchange market and types of players, Exchange rate
e determination, Convertibility of rupee-Euro currency market.
:S p—
o =
<3 5" | World Trade Organization: Objectives, Organization Structure | 12
g & and Functioning, WTO, International liquidity: Problems of
liquidity; International Financial institutions- IMF, IBRD, IFC,
ADB- Their role in managing international liquidity problems.
n 1 ici 10
_E | osom Revision
=8
8
Book Recommended :
1. John Daniels, Lee Radebaugh, and Daniel Sullivan: International Business Environments
and Operations, , 13" edition, Pearson education,
2011.
Reference Book:
1. Francis Cherunilam : International Business Environment, Himalaya
Publishing House.
Paper Code : 242307 Marks:100 |  Credits:4 | Class Hours : 60
Paper Title : CONSUMER BEHAVIOR
Course Teacher: Md. Abdur Razzaque
Exam. | Chapter Content | ecturey Teacher
1 Introduction: Consumer Decision Making, Scope of| 5
Consumer Behavior Field- An Overview of Consumer
Behavior, Marketing Applications of Consumer Behavior
Theory- Theories and Models, Theoritical originas of
Consumer Behavior-Using Models in Consumer Behavior S
Research- Basic Consumer Behavior Models- Marketing %
2% Applications of Consumer Behavior Model. N
3 2 2" Culture and the Consumer Behavior: Cultural Settings-| 5 ff
<3 Defining Culture- Components of Culture- Useful Concepts of 3
7, & Cultural Analysis- Cross Cultural Research and Multinational -2:
Marketing-Adapting to a Cultural Perspective- Subculture- S
Concept- Ethnic and Religious Subcultures- Regional S
Subcultures-  Subcultures of the Aging- The Singles
Subculture- Subculture of Proverty.
3" Social Organization and Reference Groups: Society and the | 5
Consumer- Socialization- Reference Groups- Reference

85




Group Norms and Conformity- Social Change-How Social
Trends Will Affect Consumption.

4th

Social Class: Investigating Social Class- Social Stratification-
Research Models of Social Class-Are Classes Breaking
Down? Life Style Differences in Social Class — Social Class
and Buying Behavior.

The Family: Family Definition- Influences on Family
Decision- Making- Children and Family Consumption- Useful
Family Concepts in Marketing.

6th

Learning: Learning and Experience- Behaviorist Versus
Cognitive Learning Theory- Behavior Modification in
Psychology and Marketing- Retention and  Advertising
Messages- Habit Formation and Brand Loyalty.

7th

Perception: Types of Consumer Perception- Definition of
Perception- Gastalt and Cognitive Theories of Perception-
Models of Perception- Factors Determining Perception-
Features of Perception Affecting Consumer Behavior.

2" In-course
(25 Lectures)
|

Motivation and Personality: An Overview of Motivation-
Motivation Research Methods- The Concept of Personality-
Personality Theory- Personality in Consumer Behavior.

gth

Attitudes: Influence of Attitudes- Understanding Attitude-
Attitude Organization- Functions of Attitudes- How Attitudes
are Measured —Attitude Theory and Consumer Research-
Attitude Change- Cognitive Dissonance Theory- Multiatribute
Theory.

1% to 9th

Test
(10 Lectures)

Revision

10

Book Recommended :

1. Harold W. Berkmen and

Christopher C. Gilson Company.

Reference Book:

Consumer Behavior, Kent Publishing

1. Leon G. Schiffman & L.L Kanuk & Others: Consumer Behavior, Prentice Hall of India Pvt.

Ltd. New Delhi.

8




Paper Code : 242309 Marks:100 |  Credits:4 | Class Hours: 60

Paper Title :

SALES MANAGEMENT

Course Teacher: Afroza Begum

Exam.

Chapter

Content

|_ectures

Teacher

1°" In-course
(25 Lectures)

1St

Sales Management, Personal Selling, and Salesmanship:
Buyer-Seller Dyads- Diversity of Personal Selling Situations-
Theories of Selling- Prospecting — Steps in Prospecting- Sales
Resistance- Closing Sales- Conclusion.

5

2|"Id

1. Determining Sales - Related Marketing Policies:
Product Policies-What to Sell- Distribution Policies- Who to
Sell- Pricing Policies- Conclusion.

Srd

The Effective Sales Executive: Nature of Sales Management
Positions- Functions of the Sales Executive- Qualities of
Effective Sales Executive — Relations with Top Management-
Relations with Managers of Other Marketing Activities-
Compensation Patterns for Sales Executives- Conclusion.

4th

The Sales Organization: Purposes of Sales Organization-
Setting up a Sales Organization- Basic Types of Sales
Organizational Structures- Field Organization of the Sales
Department- Centralization Vs Decentralization in Sale Force
Management- Schemes for Dividing Line Authority in the Sales
Organization- Conclusion.

5th

Motivating Sales Personnel: Meaning of Motivation-
Motivational &Help” from Management- Need Gratification and
Motivation- Interdependence and Motivation- Motivation and
Leadership- Motivation and Communications- Unionization of
Sales Personnel — Conclusion.

2" In-course
(25 Lectures)

6th

Controlling Sales Personnel: Evaluating and Supervising:
Standards of Performance- Relation of Performance Standard to
Personal Selling Objectives- Recording Actual Performance-
Evaluating- Comparing Actual Performance with Standards
Taking Action- The Dynamic Phase of Control — Controlling
Sales Personal Through Supervision- Conclusion.

The Sales Budget: Purposes of the Sales Budget- Sales Budget-
Form and Content- Budgetary Procedure- Conclusion.

Quotas: Objectives in Using Quotas- Quotas, the Sales
Forecast, and the Sales Budget- Types of Quotas and Quota —
Setting Procedures- Administering the Quota System- Reasons
for not Using Sales Quotas- Conclusion.

gth

Sales Territories: The Sales Territory Concept- Reasons for
Establishing or Revising Sales Territories- Procedures for
Setting up or Revising Sales Territories- Deciding Assignment
of Sales Personnel to Territories- Routing and Scheduling Sales
Personnel- Conclusion.

Afroza Begum

Test
(10 Lectures)

1% to 9th

Revision

10

89




Book Recommended :

1. R.R. Still, E.W. Cundiff, Norman A.P.

Govon

Reference Book:

1. Mark W. Johnston, Greg W. Marshall

Ltd; New Delhi.

Education Pvt. Ltd,New Delhi.

Sales Management, Prentice Hall of India Pvt.

Sales Force Management, The McGraw Hill

Paper Code : 2

42311 Marks:100 |  Credits:4 [ Class Hours: 60

Paper Title : BRAND MANAGEMENT
Course Teacher: Pranab Mukherjee
Exam. | Chapter Content Lectures| Teacher

. Fundamental Concepts of Marketing, Brand and Brand 5
Management: Marketing, Value, Satisfaction, Exchange,

Marketing Mix, What is Brand? Marketing Process, Bottom line
of branding Product etc.

2" Brand and Brand Management: Can anything be branded? 5

3 Brandign Challenges and opportunities, Brand equity concept,

§ § strategic brand management process.

3 3" Customer-Based Brand Equity: Brand Knowledge, Sources of 5
72,8 brand equity, Strong brand, Brand building implications.

4" Brand Positioning and Values: Identifying and establishing 5 8);
brand positioning, Positioning guidelines, Defining and )
establishing brand values. <

5" Choosing Brand Elements to Build Brand Equity: Criteria for | 5 §
Choosing brand elements, Options & tactics for brand elements. R

6" Designing Marketing Programs to Build Brand Equity: New 7 S
perspective on marketing, Product strategy, Pricing strategy, a
channel strategy.

Q= 7 IMC To Build Brand Equity: Information Processing model of 6

3 g Communication, Overview of Marketing communication options,

Q 8 Developing IMC Program.

g 10 8" Leveraging Secondary Brand Knowledge To Build Brand 6

N = Equity: Conceptualizing the leveraging Process, Company, Co-
branding, Licensing and Celebrity endorsement.

9" Designing & Implementing Branding Stratetgies: The brand 6
product mix, Brand hierarchy, Designing a brand strategy.

g | 1o [ Revision 10
3
=

Book Recommended :

1. Kevin Lane Keller

Reference Book:

Strategic Brand Management- Building,

Measuring, and Managing Brand Equity, .

Prentice Hall, Inc. USA.
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1. Y.L.R Moorthi

Brand Management, Vikas, New Delhi

Paper Code : 242313 Marks:100 |  Credits:4 | Class Hours : 60
Paper Title : ENTREPRENEURSHIP DEVELOPMENT
Course Teacher: Md. Abdullah Al Mamun
Exam. | Chapter Content | ecturey Teacher
1 Entrepreneur: Evolution of the Concept of Entrepreneur; | 5
Characteristics of an Entrepreneur; Functions of an
Entrepreneur; Types of Entrepreneur, Entrepreneur.
2 Entrepreneurship: Concept of Entrepreneurship; Growth of | 5
Entrepreneurship in Bangladesh; Role of Entrepreneurship in
2g Economic Development.
3 2 3" Factors Affecting Entrepreneurial Growth: Environment| 5
cd for Entrepreneurship; Environmental Factors; Economic
Y Factors; Non-Economic Factors; Government Actions.
4" Entrepreneurial Motivation: Motivation; Motivational | 5
Theories; Motivating Factors; Achievement Motivation. c
5" Entrepreneurial Competencies: Meaning of Entrepreneurial | 5 E
Competence or Trait; Major Entrepreneurial Competencies; g
Developing Competencies. 3
6" Entrepreneurial Mobility: Factors Influencing Mobility; | 5 c
Occupational Mobility; Locational Mobility. =
A Small Enterprises: Characteristics; Rationale; Scope, | 5 é
Opportunities for an Entrepreneurial Career, Role of Small <
Enterprises in Economic Development. ke
8" Project Identification and Selection: Meaning of Project. | 5 >=
@'ﬁi’? Project ldentification, Project Selection, Formulation of a
§§ Project Report. Concept of Project Appraisal, Methods of
4 Project Appraisal, Business Plan.
Y 9" Finance of Enterprises: Financial Planning, Source of | 5
Finance, Capital Structure.
10" | Institutional Support to Entrepreneurs of Bangladesh: | 5
Need for Institutional Support, Financial Institutions of Govt.
and Non-Govt. of Bangladesh, Supply and Demand, side
Analysis of Support and Assistance of Bangladesh, Govt.
Policy and Programs for Small-Scale Enterprises.
> 1" to ici 10
B om Revision
2B
|
=

Book Recommended :

1. S.S. Khanka

Entrepreneurial Development, S. Chand &

Company, Ltd. New Delhi.

Reference Book:

8¢




1. Hisrich and Petter

Entrepreneurship, McGraw Hill Boston.

Paper Code : 242315 Marks:100 |  Credits:4 | Class Hours: 60

Paper Title :

BANGLADESH ECONOMICS

Course Teacher:

Md. Abdur Razzaque

Exam.

Chapter

Content

|_ecture

Teacher

1°" In-course
(25 Lectures)

1St

Structure of Bangladesh Economy: Characteristics and
Salient Features of Bangladesh Enonomy-Change in the
Economic Structure over Time.

9

2|"Id

Agriculture and Rural Development: Land Ownership
Tenancy. Market and Land Operation Distribution; Cropping
Practices and Cropping Intensity; HYV and Its Implication;
Rural Development Institutions and Strategy of GOB and
NGO; Investment Pattern in the Rural Economy; Problems of
Agrarian Economy and Prospects of Its Development.

3I'd

Industrial Sector: Role of the Industrial Sector for Economic
Development of Bangladeh; Relative importance of Small,
Medium and Large Scale Manufacturing Industries-
Nationalization vs. Privatization- Role of Development
Finance Institutions — Credit Policy- Debt Default- Sick
Industries- Evaluation of the Industrial Policies-1972
Nationalization Act, 1982 NIP; 1986, NIP- Recent Policy
Changes.

2" In-course
(25 Lectures)

Infrastructure and Trade: Role of Infrastructure for the
Economy of Bangladesh- Structure of Imports to and Exports
from Bangladesh- Terms of Trade-Trends in Balance of
Payments Position-Export Incentives-Liberalization,
Decontrol and Deregulation of Trade-Impacts and
Consequences.

Business Environment and Bangladesh Economy: The
Nexus between the Different Elements of Business
Environment existing in Bangladesh and her Economic
Performance-Role of the above Elements for Development of
Entrepreneurship —  Constriants  of  Entrepreneurial
Development in Bangladesh —Changes in Business
Environment in the light of Recent Policy Changes —
Denationlisation and Privatisation- Mixed Economy- Free
Market Economy.

6Th

Planning Experience in Bangladesh: Objectives of
Planning- Types of Planning- Five Year Development Plans
and Annual Development Plans —Allocation of Resources —
Perspective Plan- Problems of Implementation of Plans in
Bangladesh- Sustainable Development- Conservation of
Energy — Environmental Protection.

Md. Abdur Razzaque

Test
(10 Lectures)

1% to 6th
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10
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Books Recommended :

1. Khan, A.R. And M. Hossain Development Strategy for Bangladesh
2. Islam, Nurul Development Planning in Bangladesh
3. Anu Mahamood . Inside of Bangladesh Economy
4. Plan Documents Five Year, Annual and Perspective Plans
5. Statistical Year Book for Bangladesh.
Paper Code : 242317 Marks:100 |  Credits:4 | Class Hours : 60
Paper Title : MARKETING RESEARCH
Course Teacher: Dr. Md. Seraj Uddin
Exam. | Chapter Content Lectures| Teacher
1 Introduction to Marketing Research: The Nature of Marketing 5
Research, Classification of Marketing Research, The Role of
Marketing Research in MIS and DSS, Marketing Research
Suppliers Selecting a Research Supplier, Selecting a Research
Supplier, Marketing Research Process.
2" Defining the Marketing Research Problem and Developing on 5
Approach: The Process of Defining the Problem, Developing an
Approach to the Problem, Tasks Involved, Environmental
Context of the Problem, Management Decision Problem and
Marketing Research Problem, Defining the Marketing Research
Problem, Components of the Approach.
3" Research Design: Exploratory, Descriptive and Causal Research, 5
2% Relationships Among Exploratory, Descriptive, and Causal
§ 2 Research, Potential Sources of Error, Budgeting and Scheduling
cd the Project, Marketing Research Proposal.
Y 4" | Exploratory Research Design: Secondary Data: Primary| 5 c
versus Secondary Data, Criteria for Evaluating Secondary Data, S
Classification of Secondary Data, Qualitative Research: Rationale 3
for Using Qualitative Research , A Classification of Qualitative =
Research Procedures, Focus Group Interviews, Depth Interviews, %
Projective Techniques. 5
5" Descriptive Research Design: Survey and Observation: 5 =
Survey Methods: Telephone, Personal and Mail Methods; A 5‘
Comparative Evaluation of Survey Methods, Selection of Survey
Method (s), Observation Methods: Observation Methods
Classified by Mode of Administration, A Comparative Evaluation
of Observation Methods, A Comparison of Survey and
Observation Methods.
6" Causal Research Design: Experimentation: Concept of 7
Causality, Conditions for Causality, Validity in Experimentation,
Extraneous Variables, Controlling Extraneous Variables, A
PN Classification of Experimental Designs: Pre- experimental
5 % Designs, True Experimental Designs, Quasi- Experimental
2 8 Designs , Statistical Designs, Laboratory versus Field
2 10 Experiments, Limitations of Experimentation.
N> 7 Measurement and Scaling: Comparative Scaling: Measurement 6
and Scaling, Primary Scales of Measurement, Comparative
Scaling Techniques and Verbal Protocols, Noncomparative
Scaling Techniques: Continuous Rating Scale, Itemized Rating

89




Scales, Noncomparative Itemized Rating Scale Decisions, Multi-
item Scales, Scale Evaluation: Measurement Accuracy,
Reliability and Validity; Relationship between Reliability and
Validity, Generalizability and Choosing a Scaling Technique.

Questionnaire and Form Design: Questionnaires Design
Process: Overcoming Inability to Answer, Overcoming
Unwillingness to Answer, Choosing Question Structure,
Choosing Question Wording, Determining the Order of
Questions, Form and Layout, Reproduction of the Questionnaire,
Pretesting; Observational Forms.

Sampling: Design and Procedures: The Sampling Design
Process, A  Classification of Sampling  Techniques,
Nonprobability Sampling Techniques and Probability Sampling
Techniques, Choosing Nonprobability versus Probability
Sampling, Uses of Nonprobability and Probability Sampling,
Final and Initial Sample Size Determination: The Sampling
Distribution, Statistical Approaches to Determining Sample Size,
The Confidence Interval Approach, Multiple Characteristics and
Parameters, Adjusting the Statistically Determined Sample Size.

8th
9th
7 | 1%to 9th
o
]
(&)
~ S
o
=

Revision

10

Book Recommended:

1. Naresh K. Malhotra

Reference Book:

1. David A. AAKER, V. Kumar

George S. Day

Marketing Research, Weily Student Edition

Paper Code : 242318 Marks:100 | Credits:4 | Class Hours:

Paper Title :

Viva-Voce

Marketing Research, Prentice Hall Inc. New York.
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2017 4 45 C 2.25 09.00
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Earned Credit (EC) =22(4+4+4+0+4+2+4=22)
SGPA = TPS/EC = 64/22 =2.90
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s, Twer fite ArarT (37 X e 8¢ ITX)
F) @fe rafeq T AR T, TAA GAR 3IN QT CFGG ST 4 (A T I ATIHE &) FAACF o6 ©@y
@I, PTOT T T TS A | X 9 TACE 0F I8 Pvox o O @ (I T T tre A | o I WS
8¢ T AR &y Jrow 816 TN @O T WT T7ITe T | LA OF (@ ST ¥ WF T I
LTI &) Pox ot TH @I PAow T T 1278 20T | 3T IF A 0F 0K T T JToo
off OERI (P PTOT T T ToIT® R0 | 0F I4 (A0 8¢ I AT &y Pvow 816 @ &Ieof o
T 1T TS TR |

@9



q) fF @ JPAES (AT FEFRT S T (@07 SRR TR PACF T (0T S QT (AT AR I

LTAIT [T | #FS TR S I APoAfFe KA Texfaze T TJTow T 12T TS F0 (S |

) GG R I A T SR SRS SR (@I AT T PO (AT ARG G UL 2 (T s

HPTERT T(J | AT IR WPe & I ARH R 7! IR AP SR (IR 2R fite
@ A G2 IE A O TGOS TR NS T T -G *1S o7 A G A oSt e
ST I | I AT CHIE TS A0 TN 2SI 27 TP 62® TFre F- 0 AR |

q) GFCH PR -SoRER %S SR ACITF ST I (ATF T I8 AT AT {7 I NGRARS SRR S IR

A T YT THOR (0T THe AR R AT | O [ I AR AW G T -SRI Poros
XSO FACS A | TS SR I T O I ST 21T 1 | G2 O OF I8 NLRATA© SRE LAy
CF0@ PRIl 3 8 QT AT ¢ TUT TR(E THOF (AT TS T M AT | O OF 07 # I SITAMITTR
T F -SRI PAOH XS FACO R(F | TS *S==0 (7 74 =0T 8 08 T =13 1 |

sq. f fofes T=a 6+

2059-2058 FRFFRY (AF FroF () AT T (@IATIA ¥, 7, o7 ¢ 8¢ I AToF ©gH (FER &f® doo
TR AT 2T 8 FICT TABST (FG 979 T 20 (3¢+¢) G TH FISAE 2[_FE (@ 799 2 bo | ATSF
0L FIT B (AT ¢ T Ny AfSfb (@ ST AP 1¥ I #AfFe S Toiw @ 0f s (6 39-
TR P &R AT I | GPLONF RI! 3¢ AR ML ARGPHE AT ST 17 I 9 S T oA
aFBAR (W5 6 ZF-Rf R a2 FACT JR | AOIBATSI TSI FeT I 39-T31 8 F7 THAfFfore At
G THAAET 9T I qrory [fmpiencd WefHE To-+7rw faags @3 90 (@9 Fa0e =0 93 9F i 7efHB
RO 24T ST e FC0 T | TTAPET IS TGRS 006-30 FFRER FrFdiom &y oF ¢ 8¢
I ATSTF TH (@R 2lfS oo TR W<y 3F-@FR ¢ FIOT TARGReT (F@ 797 T 0 (3¢+€) IR THI
FIRAAT ATFE (0 T A bo | 050-33 € 2055-33 PR SfeFe FwIftme oy 27, o7 ¢ 8¢ T erere
TEW @R &S Soo THER N IT-@FFT 8 FIT TARFGT (F@ T9F T 0 (d¢+¢) IR TJF FRAT AT
CFTE T T bo | R05:-2050 FrFRce ofege FrFditm &y 3F, :F, oF ¢ 8¢ IL7 erers o9 @IoE dfs
500 THHA WL EF-(PIH 8 FICT TARG oA (F0a 797 T 0 (3¢+€¢) IR OJT FIZART *RAFIF CFCQ 75 T bo |
fifeq FrFRTER (IMT & ATTE0) S, T, o ¢ 8¢ IHF - 8 FIOT Tf3feq 20 o My 6 -t
AT S¢ THE @2 FIOT TARBRS ¢ THE W TEHTA FACS A | TP AfS o THER (@I 29-FH 8 FIA
Tof3feT (Fq 799 T do (q T 29-FPT @R © THF FICT TAFS) I SET FIZAE 2FIF TH(q 799 2J 80 |
FIoT Boif3fen fofere T 7B T Fwwer:

Attendance range (in percent) Marks
90% or above 5.00
85% to less than 90% 4.50
80% to less than 85% 4.00
75% to less than 80% 3.50
70% to less than 75% 3.00
65% to less than 70% 2.50
60% to less than 65% 2.00
55% to less than 60% 1.50
50% to less than 55% 1.00
45% to less than 50% 0.50
Less than 45% 0.00

Sor. GRS AT

(®)

()
Q)

(0
(®)

3005-30, R050-33, R053-3%, 205:-30 FFRE SfEFema erers TeRAE T IE qR 84 I T ¢o THF
T (B Soo THEA GRS A IGH® Z( A (G 3x2=8 (FTH RO 1 T3 | ATorF T@-TaA 26 o0
GRS AT SIr2 SigkiaRd Face 3@ | 6 CifiE «[w @it 999 @ F@ o fefere LG, GP ¢ EPS
fefa 7 aFeE AFE CGPA 9y o 207 | Sropedi @ IfZgadwas G 1= azd 47 | IR [
RICT (FIT TR 2T Q= @7 263 1 |

2059-38 FEFIY (AT @ 8¢ I Soo THI WA 8 (F(GLBT G A=+ e 207 |

aFe FrEl I GRS AR S Qe Y 7 oG AR FHIG/A9w @S SADTER e ATATE
Ry o (e ewielf) 1fEE A7 Feres e otd [difre sfefie fr emim s [er [Reva cifis
SRR ST QRO T A | O (e SRS GRS AR wepitTa e <=6 Regfmyer Fgace
fdifas 2@ 927 F908 2@ |

iR A3 Tl 2o T T GFe R vyNE @FE ARRST FEREE AIEAmE A Yoo TR
TR AT SRR T I |

A3 frEe, W O ¢ (A-SIRA-HITER (UFICENF) @F PR SIZA-GIeR 49 VA AR

@8




Ifed @ sRrwFaed Sfs (T, IS, CIRT, 5T en) oo U= | GRS /ARRRS/ToFT A=
wrer Ay saere efsfafe 2ot agel 4 TR 77 1 QR #[rF 4Z0R & TS (@ FEs wie
AT 1 T A FACe [ R A fRrEeew e azaeds FRGIS! (@I FETE 2o I TAYS R
o AR Qe 9T FA AW @R AT A [wa’ Tfesig «dew s swite sace 7@ | efmreas
e Tol oW @ e M AR gt 79 A0 A1 efefrm s ikiE 8o (SRIgH) T sRrwEE
/G 2w @zer F41 A |

() CURe/AaRIES AT o ReTE Q MiTa T4y ST A0 (NRS/IIRITS Adrwa 7 qEife fRefme
TR FACO T IR OF GFT5 B FLTFA e WIRTY (ARSI FEHT F0 TF |

¥, T TFre F79

(F) azes Frdt s/ 7/on/8d IedT fEfHa TFreTae Ty BN C WT A .3¢ 9T IV G (@FI0f 5 o=-aSt
IR ANTE T Beife DI SRR AGHT NHRS FAR R 2T | O (@I AMFA G & If
G (@ T SFrFAER T oI 1 | (@ Forwidt 3 e Tre ware 74 27 R @ (@I o) 2ITEe @e
TR AP | NCAFAER CHFQ SN VAT T AR AHIE N0 (T 0T THoF F(F o [@lof T4 Z0Q 43R O fofares
e fEiRe T4 =09 |

(%) ITF-FN, GIRRT @ RS AR AT S (I A AFCE A7 |
() RS &4 ST N A SFAF A S ARCRF FrFne Oiferssl T 70 19 oI
A +1F2 Trer R RMITeTea 191 FaEee Fi0g (@79 F9F |

Ro. fof &fta @rirerRR

FICHe (ST) ol (oite 2t yaem RFdite Maie ez 57T F90e 203 |

(F) CGPA @7 fofrs qure Fames o a1 0J |

(%) aFoe Rt T SgR/ARRIE/B T/ ToT AT WeHlaze I A3 Pew CGPA 2.00 (TS
T | AR T TS (AT PO 0T el F(A |

() efefs N *RIF17 2SI (@T AT .00 TG FACO F(J | THF 0¥ (RS AN e GP wrerey
7 T @G GIRM AT IATATT AITST IFCHF I (IR AT SH QR M AN |

(7) CGPA v.q¢ atF 8.0 &g Frwiditr Distinction w2 s@pf fEfa emw w41 2@ I @FCeE Foifacs
T AR |

(8) T (PO (TER/ARRITD/ B TANR/TIFT/CARF) AT el @zt ATOMEAT I THO (@T AT
R.00 I D @T T A FACT A |

Q). T fofe ¢

F) ST, {7, oF A1 8¢ I F T 1 @G @ GG G (¥ (AT T FIFRTEE W) SRETE A Swed
(2ITT TFS FACO TR | OCF F 0T &g @ *RISIC AFIF T TFre FAR T T A2 (XF 91 (@ QIS
IR AEH B+ T O (@A &7 203 1 | $@ey @, (@ @F0f F 02T AT AN St fOR A1 =71 |

) TRAGEGHT GV (< (@1 A @3FifE F 52wz gerew 100 Credit Sew S oite 2197 fORl emi 341 203 |

) B IR TN (@ I I A (@9 (F0T F 72 (&I =@ CGPA .00 T A SIS #A7 oy
A FITT ©0F (I (@101 A% Absent A0 ©ite (&1 Bt & F41 =63 7 |

2R, GHAfES (Transcripts)

frfrercas fdifae i «fqeeita TITs atere 3T FewE FEfEs e F91 TE | GIICCHRE FEifaEs- @e,
Corresponding e 7@ GPA, CGPA (31 2@ @32 Ut (&I Mififes 97 AHea =1 |

(eTF ©, TfFT AT W)
T (TRelle)

FIRFAN ST 8 R (9
ey iy, NEE
TFF3 HI5d0v0 (SAF) |

(({(q



According to new curriculum (Grading & Credit System)
(Questions will be set from recommended textbooks)

Distribution of Marks in Question Paper

Effective from: Session 2012-2013
For 1%, 2" 3" & 4™ Year Honours Course

Time of Examination: 4 Hours

Full Marks: 100

Question Types Details
Part-A Shortest Questions 10 questions out of 12 (1x10)=10
(such as definition/ Quizes) 1(a-1).
(Covering all the chapters of the syllabus.)
Part-B ) 5 Questions Out of 8 (4x5)=20
Short Questions Question no. 2 -9.
(such as Conceptual/Numerical)
(Covering all the chapters of the syllabus.)
Part-C Broad Questions 5 Questions Out of 8 (10x5)=50
(such as Analytical/Conceptual/Numerical) (Question may be divided
into. (i),(ii),(iii) etc
subsections.)
Question no. 10 -17.
Final Exam: 80
In course Test will be conducted by the course teacher as per the instruction of the ordinance. 20
Total 100
According to new curriculum (Grading & Credit System)
(Questions will be set from recommended textbooks)
Distribution of Marks in Question Paper
Effective from: Session 2012-2013
For 1%, 2" 3" & 4™ Year Honours Course
Full Marks: 50 Time of Examination: 2.5 Hours
Question Types Details
Part-A Shortest Questions 8 questions out of 10 (1x8)=8
(such as definition/ Quizes) such as question number
(Covering all the chapters of the syllabus.) 1. @) - (h)
Part-B Short Questions 3 Questions O_ut of 5 (4x3)=12
such as question number
(such as Conceptual/Numerical) 2_6.
(Covering all the chapters of the syllabus.)
Part-C Broad Questions 2 Questions Out of 4 (10x2)=20
(such as Analytical/Conceptual/Numerical) (Question may be divided into
(i),(ii),(iii) etc subsections)
For mathematical/numerical
questions this condition may be
relaxed
Questions no. 7 -10.
Final Exam. 40
In course Test will be conducted by the course teacher as per the instruction of the ordinance. 10
Total 50
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